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He  joined  a  gang. 

She  found  a  polHjeman 
fo  talk  fttin  out  of  h. 

He  bufgiarijed  a  house. 
She  turned  him  in. 

He  got  a  beeper. 

She  got  it  canceled. 

He  ran 


away. 

She  enlisted  other 
parents  to  help  get 
him  back. 

A  parent  in  the  90s 
doesn’t  get  imich  res 
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Hearst  Newspapers 


Reporting 
success 
stories  one 
family  at 
a  time. 


As  youth  violence  began  to  escalate  in  Seattle,  the  Seattle  Post-Intelligencer  decided 
to  do  more  than  rehash  the  problem.  We  began  to  look  for  solutions. 

A  special  section,  “Saving  Our  Kids:  Families  on  the  Front  lines,”  was  the  result. 

It  is  easier  to  write  about  schools  and  social  programs.  But  we  believe  that  the  home 
is  the  biggest  influence  on  basic  values.  We  also  realized  that  young  people  have  a  peer 
group,  but  their  parents  often  wind  up  feeling  isolated  and  alone,  when  confronting 
family  problems.  We  found  scores  of  parents  weary  of  being  outfoxed  by  their  kids  and 
ignored  by  distant  legislators,  cynical  journalists  and  smug  social-service  providers. 

The  other  difference  with  “Saving  Our  Kids”  was  that  it  focused  on  successes.  At  the 
project’s  heart  was  a  series  of  in-depth  portraits  of  five  families  who  were  mostly 
overcoming  their  problems.  The  section  also  offered  practical  guidance  for  parents  and  a 
two-page  resource  guide. 

Public  reaction  confirmed  the  section’s  value.  Social-service  agencies  have  given  out 
thousands  of  copies.  Months  later,  readers  call  or  write  to  express  their  gratitude  and 
share  their  own  stories.  Some  of  these  stories  may  become  “Saving  Our  Kids  H.” 

Seattle  JJost-Jtttelligaicer 

Voice  of  the  Northwest  since  1863 


There's  a  reason  why  so  many 
newspapers  are  using  MicroVoice  for 
their  Voice  Personals.  It's  called 
leadership.  In  an  industry  that  has 
become  intensely  competitive, 
MicroVoice  has  become  more 
dominant. 

Our  leadership  comes  from  a 
commitment  to  providing  our  clients 
with  the  best  service  and  the  greatest 
revenue  from  any  service  bureau  in  the 
business.  Our  reward  has  come  in 
the  form  of  the  confidence  that 


newspapers  have  in  choosing  us  as 
their  vendor. 

We  are  the  only  service  bureau  in  the 
industry  with  the  resources,  expertise, 
infrastructure  and  market  leadership 
to  ensure  that  your  Voice  Personals 
generates  the  highest  possible  profits. 

If  your  paper  is  considering  adding 
Voice  Personals  or  looking  at  a  new 
vendor  for  personals,  call  us  at 

l-80(>-553^003. 


It  Pays  To  Go  With  The  Leader. 


Wcr^oke 

APPLICATIONS.  INC. 

THE  PUBLISHERS'  PARTNER  FOR  AUDIOTEXT  SERVICES 
MicroVoice  Appiications,  inc.,  950  intemationai  Centre,  900  2n(l  Ave.  So.,  Minneapoiis,  MN  55402 
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THE  POPULATION  INSTITUTE  PRESENTS 

THE  GLOBAL  MEDIA  AWARDS  FOR  EXCELLENCE  IN 
POPULATION  REPORTING 


AT 'THE  PEOPLE'S 
SUMMIT/'  INTERNATIONAL 
CONRRENCEON 
POPULATION  AND 
DEVELOPMENT 

CAIRO,  EGYPT 
SEPTEMBER  3-15, 1994 

Award's  Purpose 

The  Population  Institute's 
Media  Awards  are  designed  to 
draw  attention  to  worldwide  pop¬ 
ulation  issues.  The  awards  are 
given  to  honor  those  who  have 
contributed  to  creating  awareness 
of  population  problems  through 
meritorious  Journalistic 
endeavors. 

The  Population  Institute  is 
dedicated  to  making  population 
an  international  priority  by  fos¬ 
tering  awareness  of  population 
issues,  and  their  relationship  to 
resources  and  the  environment. 

It  seeks  to  establish  strong  leader¬ 
ship  that  will  develop  and  imple¬ 
ment  rational  and  humane  solu-  i 
tions  to  population  problems 
throughout  the  world. 

The  Population  Institute,  a  pri-  i 
vate  non-profit  public  interest 
group,  encourages  individual  edi-  i 
tors,  news  directors  and  journal¬ 
ists  to  acquire  a  more  in-depth 
knowledge  of  population  issues, 
and  helps  stimulate  high  stan¬ 
dards  of  journalism. 

Guidelines 

1.  The  recipients  of  awards  for 
excellence  in  population 
reporting  are  selected  by  a  dis¬ 
tinguished  panel  of  judges. 

The  judges  exercise  their  inde¬ 
pendent  and  collective 
judgement. 

2.  Entries  may  be  made  by  any  ! 
individual  or  organization 
from  material  appearing  in 
the  print  and  electronic 
media. 

3.  Entries  must  be  submitted  in 
writing  to  the  Population 
Institute  and  accompanied 
by  justification  for  entry,  as 
well  as  a  photo  and  biographi- 


j  4.  Eligible  works  must  have  been 
published  or  aired  between 
January  1, 1993  and 
j  June  30,  1994. 

1  5.  Any  media,  including  previous 
i  winners,  are  eligible  for  con¬ 

sideration  each  year. 

Categories 

I  1.  Best  Columnist 
I  2.  Best  Individual  Reporting 
Effort 

I  3.  Best  Major  Daily 
i  4.  Best  International  Daily 
j  5.  Best  Periodical 
I  6.  Best  Cartoonist 
I  7.  Most  Conscientious  News 
'  Service 

,  8.  Best  Editorial  Support  for 
'  Solutions  to  Population 
I  Problems 
9.  Best  Radio  Program 
j  10.  Best  Television  Documentary 

11.  Best  Population/ 
Environmental  Reporting 
Effort 

12.  Best  Team  Reporting  Effort 

13.  Best  Population  Journal 

14.  Best  Combined  Media  Effort 
on  Behalf  of  Population 

15.  Best  Commercial  Advertising 
Campaign 

All  awards  are  presented  on 
the  basis  of  distinguished  report¬ 
ing  on  population  issues. 
Nominees  for  the  awards  include 
institutions  or  journalists.  All 
works  are  to  be  characterized  by  a 
high  quality  of  writing  and  factu- 


i  al  reporting.  Multiple  awards 
may  be  given  within  certain  cate¬ 
gories.  It  is  the  intent  of  the 
panel  of  judges  to  recognize  work 
,  in  all  categories. 

How  to  Submit 

Entries  must  be  submitted  in 
writing  and  addressed  to  Sophie 
I  W.  Mwangi,  Media  Awards 
.  Coordinator,  Population  Institute, 
107  Second  Street,  N.E., 

I  Washington,  D.C.  20002.  Each 
entry  should  be  accompanied  by 
a  statement  as  to  why  the  nomi¬ 
nator  believes  that  this  particular 
i  entry  merits  a  Media  Award. 
Entries  must  also  be  accompanied 
by  a  copy  of  the  material  pub¬ 
lished  or  aired,  including  the 
name  of  the  media  outlet  and 
date  of  its  use.  No  entry  fee  is 
required. 

For  more  information,  call 
the  Population  Institute  at 
(202)  544-3300  or  fax  (202)  544-0068. 

Deadline 

The  deadline  for  entries  is 
lune  30.  1994.  All  eligible  works 
must  have  been  published  or 
aired  between  January  1, 1993 
and  June  30,  1994. 

What  You  Win 

Each  winner  will  receive  an 
expense  paid  two-week  study-tour 
to  Egypt  where  they  will  be  able 
to  cover  "The  People's  Summit", 
and  examine  family  planning 
programs  and  special  efforts  the 
country  has  undertaken  to  slow 
down  population  growth. 


1994  Judges 

Distinguished  Panel  of  Judges 


Romeo  B.  Abundo 
Editorial  Director 
Press  Foundation  of  Asia 

Miguel  Aleman 
Executive  Vice  President 
Televisa,  S.A.  Mexico 

Dr.  Norman  Borlaug 
Nobel  Peace  Prize 
Winner,  1970 

Werner  Fomos 
President 

I  The  Population  Institute 


Sigurd  Hennum 
Managing  Editor 
Aftenposten,  Oslo, 

Norway 

H.E.  John  Karefa-Smart, 
M.D. 

Former  Foreign  Minister 
of  Sierra  Leone 

Victor  Morgan 
Vice  President 
International  Bank  of 
Costa  Rica 


Rahul  Singh,  Chairperson 
Editor-in-Chief 
The  Sunday  Observer 
Bombay,  India 

Mary-jane  Snyder 
President, 

M-j  Enterprises 
Wilmette,  Illinois 

Nathan  Schafer 
Chairman,  Media  Awards 
Tmst  Fund 


Organization  and  affiliation  of  judges  listed  for  identification  purposes  only. 


Attention  Pablishefs.....If  We 
Can't  Save  You  Money  &  Provide 
You  With  High  Quality  Service 

You  Don't 
Need  Us. 


Printing  Systems  of  America 


IT  FOR  LESS. 

Join  P,S.A.’s  growing  number  of  small,  medium  & 
large  size  newspapers  and  shoppers  that  have 
pooled  their  printing  resources  to  enjoy  better 
buying  power  through  high  volume. 

Whether  you  publish  one  zone  of  1 5,000  or  eight 
zones  of  12,000  each,  you  can  buy  printing  as  a 
part  of  multi-million  dollar  buying  network.  Past 
performance  has  shown  savings  can  range  from 
10%  to  40%.  Whatever  the  format,  we  can  help 
you  print  it  for  less. 

Printing  Systems  of  America  is  owned  and  man¬ 
aged  by  a  publisher,  that  means  we  understand 
your  needs  better! 

So  before  you  meet  your  next  deadline,  give  us  a 
call  and  see  what  all  the  savings  are  about. 

Call  Larry  Ross 
Publisher/President  of  P.S.A.. 

Printing  Systems  of  America 

A  Division  of  MARKETEER  Pubiications 

(718)  376-7676 

3517  Quentin  Road,  Brooklyn,  New  York  11234 
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MAY 

15-18  —  International  Newspaper  Marketing  Association  Con- 
vention,  Wigwam  Resort,  Phoenix 

15- 18  —  Newspaper  Purchasing  Management  Association  Con¬ 
vention,  Radisson  Plaza  Hotel,  Minneapolis 

1  8-2 1  —  American  Association  of  Independent  Newspaper  Dis¬ 
tributors  Sales  Conference,  Hilton  Resort,  Hilton  Head  Island,  S.C. 
25-27  —  Newspaper  in  Education  Conference,  Peabody  Hotel, 
Memphis 

29-6/1  —  International  Federation  of  Newspaper  Publishers 
(FIEJ)  World  Newspaper  Congress,  Vienna,  Austria 

JUNE 

1  -4  —  Suburban  Newspapers  of  America  Advertising  Conference, 
Fairmont  Hotel,  New  Orleans 

2- 4  —  National  Indian  Media  Association  Convention,  Howard 
Johnson  Hotel,  Rapid  City,  S.D. 

3- 4  —  North  Carolina  Press  Association  Advertising  Conference, 
University  of  North  Carolina,  Chapel  Hill 

8-11  —  Association  of  American  Editorial  Cartoonists  Conven¬ 
tion,  Royal  Sonesta  Hotel,  New  Orleans 

1  5- 18  —  National  Press  Photographers  Association  Convention, 
Ramada  Classic  Hotel,  Albuquerque,  N.M. 

16- 19  —  Investigative  Reporters  and  Editors  Conference,  Regal 
Riverfront  Hotel,  St.  Louis 

17- 19  —  National  Society  of  Newspaper  Columnists  Convention, 
Holiday  Inn  Longboat  Key,  Sarasota,  Fla. 

25-29  —  Nexpo  Conference,  Las  Vegas  Convention  Center 
25-29  —  Newspaper  Association  of  America  Classified  Co-op 
Marketing  and  Sales  Conference,  Las  Vegas 

25-29  —  International  Newspaper  Financial  Executives  Conven¬ 
tion,  Caesar’s  Palace,  Las  Vegas 

JULY 

6-1  O  —  International  Society  of  Weekly  Newspaper  Editors  Con¬ 
vention,  University  of  Calgary,  Calgary,  Alberta 
1  7-20  —  Newspaper  Association  of  America  Marketing  Confer¬ 
ence,  Hilton  Hotel,  San  Francisco 

27- 3 1  —  Unity  ’94  Convention  of  the  Asian  American  Journalists 
Association,  National  Association  of  Black  Journalists,  National  As¬ 
sociation  of  Hispanic  Journalists  and  Native  American  Journalists  As¬ 
sociation,  Wotld  Congress  Center,  Atlanta 

28- 3 1  —  North  Carolina  Press  Association  Convention,  Sheraton 
Hotel,  Atlantic  Beach 

SEPTEM8ER 

1  4- 17  —  Society  of  Professional  Journalists  Convention,  Stouffer 
Hotel,  Nashville 

23-25  —  National  Lesbian  and  Gay  Journalists  Association  Con¬ 
vention,  Hyatt  Regency  Hotel,  Minneapolis 

28-10/1  —  National  Newspaper  Association  Convention  and 
Trade  Show,  Contemporary  Hotel,  Lake  Buena  Vista,  Fla. 

OCT08ER 

9- 12  —  Southern  Newspaper  Publishers  Association  Convention, 
Greenbrier  Resort,  White  Sulphur  Springs,  W.Va. 
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WRITER^S  WORKSHOP 

by  Jack  Hart 

Dripping  with  color 


rdinarily,  descriptive  color  or  in- 
teresting  details  brighten  newswriting, 
helping  draw  readers  into  stories  by 
sparking  vivid  images  in  their  minds. 

But  color,  like  everything  else  in  a 
story,  should  serve  some  larger  pur¬ 
pose.  Well-chosen  details  may  help  to 
create  a  mood  important  to  the  story. 
They  may  serve  as  evidence  for  a  gen¬ 
eralization.  They  may  reveal  something 
about  the  personality  of  a  key  charac¬ 
ter.  Or  they  may  introduce  an  object 
that  will  be  important  to  an  action 
line. 

The  critical  thing  is  that  they  do 
something.  Pointless  details  confuse 
and  frustrate  readers  by  leading  them 
to  expect  some  larger  point  that  never 
appears. 

Consider,  for  example,  a  recently 
published  spot-news  story  on  a  fire  in  a 
high-rise  apartment.  The  story  re¬ 
vealed  that  the  fire  started  because  a 
tenant  was  careless  with  his  cigar. 
That’s  an  important  element.  But  the 
story  didn’t  stop  there.  Readers  also 
learned  that  the  tenant  “had  a  break¬ 
fast  of  two  poached  eggs,  two  link 
sausages,  toast  and  bowl  of  oatmeal  af¬ 
ter  which  he  smoked  the  cigar.” 

What  are  readers  to  make  of  that 
cryptic  line?  Are  link  sausages  a  previ¬ 
ously  unsuspected  fire  hazard?  Does 
oatmeal  lead  to  reckless  cigar  smoking? 
The  point,  if  there  is  one,  remains  im¬ 
possibly  murky. 

The  same  problem  is  less  evident, 
but  equally  troublesome,  in  this  pas¬ 
sage: 

“There  was  a  slight  breeze  and  the 
skies  were  clear  in  the  early  hours  of 
Friday,  July  13.  Through  the  darkness, 
the  bright  moon  cast  long  shadows. 

Hart,  a  reporter,  editor  and  journalism 
school  professor,  is  the  staff  development 
director  and  uniting  coach  at  the 
Oregonian 


“One  fell  across  the  life  of  a  26-year- 
old  .  .  .  woman  that  morning. 

“She  was  raped.” 

The  moon,  the  breeze  and  the  clear 
skies  don’t  seem  as  immediately  out-of- 
place  as  the  link  sausages  were  in  the 
fire  story.  Narratives  often  begin  with  a 
hit  of  scene-setting,  and  the  writer 
might  have  gone  on  to  make  a  point 
about  the  rape  happening  despite  the 
good  visibility.  But  that  never  hap¬ 
pened. 

Whatever  larger  purpose  those  de¬ 
tails  might  have  had  remained  hidden, 
and  details  with  a  hidden  purpose  are 
as  frustrating  as  details  with  no  pur¬ 
pose. 

That’s  true  of  informational  details 
as  well  as  descriptive  details.  Consider 
these  excerpts  from  a  story  on  a  co¬ 
caine  arrest: 

“Subsequent  searches  .  .  .  uncovered 
$625,000  .  .  .  packed  into  safe  deposit 
box  No.  2269  at  the  Burlingame 
branch  of  U.S.  National  Bank  ....  A 
search  of  storage  facility  D-7  at  7095 
S.W.  McEwen  Road  in  Lake  Oswego 
revealed  more  discarded  .  .  .  cocaine 
wrappers  ....  A  search  of  a  25-foot 
Bayliner  boat .  .  .  yielded  an  advertise¬ 
ment  of  an  off-shore  banking  seminar 
to  be  conducted  in  October  in  both 
New  York  and  Los  Angeles  by  the  WFI 
Corp  .  .  .  .  ” 

C 

ome  specifics  lend  authenticity. 
But  how  much  is  too  much?  Do  readers 
really  need  to  know  the  safe  deposit 
box  number  or  do  they  just  need  to 
know  that  police  turned  up  the  money 
in  a  safe  deposit  box?  Do  they  need  to 
know  the  exact  address  of  the  storage 
locker?  Or  the  name,  date  and  loca¬ 
tions  for  the  banking  seminar?  If  they 
do,  the  writer  hasn’t  bothered  to  ex¬ 
plain  why. 

Maybe  we  sometimes  use  an  excess 
of  detail  because  there’s  something 


compelling  about  the  specifics  we  find 
in  official  records. 

What  we  often  forget  is  that  police, 
bureaucrats  and  public  officials  have 
different  needs  than  general  readers. 
What  the  public  servants  find  essential 
to  doing  their  jobs,  readers  may  find  a 
bore.  That  certainly  was  the  case  with 
all  the  officialese  dropped  into  this 
published  passage: 

“Morimoto  is  accused  of  intention¬ 
ally  strangling  his  wife  with  a  ligature 
while  strangling  Miya;  of  intentionally 
strangling  his  wife  while  asphyxiating 
Show;  of  intentionally  strangling  Miya 
while  asphyxiating  Show;  of  intention¬ 
ally  strangling  Miya  while  strangling 
his  wife;  of  asphyxiating  Show  while 
strangling  his  wife;  and  of  asphyxiating 
Show  while  strangling  Miya.” 

w 

W  W  hat  readers  need  to  know,  of 
course,  is  that  Morimoto  was  charged 
with  strangling  his  wife  and  daughters. 
Period. 

A  final  word  of  caution  goes  for 
what  might  be  called  the  Trivial  Pur¬ 
suit  syndrome.  It  flows  from  the  com¬ 
pulsion  to  drop  in  isolated  facts  regard¬ 
less  of  whether  they  have  anything  to 
do  with  the  main  point  of  a  story. 

The  syndrome  is  at  work  when  a  re¬ 
porter  covering  the  arrival  of  exchange 
students  from  Ukraine  notes  that  the 
country  was  once  one  of  the  Soviet 
Union’s  15  republics.  It  crops  up  again 
when  a  story  on  corn  futures  notes  that 
Meso-Americans  domesticated  the 
grain  two  millennia  ago.  It  rears  its  dis¬ 
tracting  head  once  more  when  a  food 
story  on  spinach  digresses  into  a  histo¬ 
ry  of  Popeye  cartoons. 

Such  off-the-wall  details  fail  the  ul¬ 
timate  test  for  including  anything  in  a 
news  story.  If  it  advances  the  story  line 
or  contributes  to  the  main  theme,  it 
belongs.  If  it  doesn’t,  it  doesn’t. 

And  that’s  really  all  there  is  to  it. 
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NEWS 


9  Newspaper 
Circulations 
Plummet 

Bad  weather,  earthquakes  and  flooding 
are  blamed  as  daily  and  Sunday  circu¬ 
lations  of  most  big  papers  decline  dur¬ 
ing  a  six-month  period. 

1 1  Press  Group’s 
Letter  Creates 
Split  In  Nevada 

The  state  press  association’s  board  orig¬ 
inally  voted  to  condemn  a  judge’s  re¬ 
quest  for  an  investigation  of  leaks  to 
the  media  regarding  a  probe  of  his  con¬ 
duct,  but  the  vote  was  later  rescinded. 

1 2  Covering 
Whitewater 
From  Arkansas 

Deluged  with  requests  for  clips  from 
outside  media,  the  Arkansas  DemoC' 
rat'Gazette  seals  off  its  library.  Some 
local  observers  say  coverage  has  an 
anti-Clinton  slant. 

1 4  Column  Killed 
After  Critical 
Words  About  Nixon 

A  Southern  California  newspaper  puts 
a  column  “on  sabbatical”  after  readers 
protest  and  threaten  to  stop  their  sub¬ 
scriptions. 

1  5  ‘Troopergate’  Attorney 
Defends  Role 

Cliff  Jackson  tells  a  journalism  con¬ 
vention  he  believes  he  did  the  right 
thing  in  making  allegations  against 
President  Clinton  public  —  although 
he  says  he  was  stunned  by  the  media’s 
coverage  of  himself. 

17  N.Y.  Daily  News 
Reporters  Charge 
Double  Standard 

More  than  30  newsroom  staffers 
protest  a  column  refuting  a  rape  allega¬ 
tion.  Their  petition  claims  that  editors 
allow  only  certain  columnists  to  ex¬ 
press  their  opinions. 
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1  8  Future  Of 

Minority  Workshop 
In  Doubt 

A  summer  program  has  for  the  past 
seven  years  supplied  a  pool  of  minority 
journalists  for  newsrooms  throughout 
the  Southeast. 

41  No  Gains  For 
Press  Freedom 
Since  1989 

The  latest  Freedom  House  report  says 
significant  press  violations  can  be 
found  in  113  of  186  nations  worldwide. 
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Ampersand 

To  Be  Unveiled 
At  INMA  Meeting 


EDITOR  &  PUBLISHER  CO.  has  an¬ 
nounced  an  on-line  market  research 
and  advertising  transaction  service 
called  Ampersand,  The  Media  Infor¬ 
mation  Network. 

Ampersand  is  undergoing  testing, 
but  several  segments  have  already  been 
tested  and  are  operational,  the  compa¬ 
ny  said. 

Ampersand’s  market  research  and 
advertising  platform  is  scheduled  to 
debut  May  15  at  the  International 
Newspaper  Marketing  Association 
gathering  in  Phoenix. 

The  equipment  research  platform  is 
scheduled  to  he  introduced  at  NAA’s 
Nexpo  conference  and  trade  show  in 
Las  Vegas  in  late  June. 

A  full-service,  business-to-business 
information  and  transaction  network 
for  the  rrewspaper  industry.  Ampersand 
is  designed  to  allow  advertisers  and 
their  agencies  to  research  newspapers 
and  their  markets,  including  advertis¬ 
ing  rates  and  market  demographics, 
and  then  to  order  ads  in  specific  news¬ 
papers  around  the  country  through  a 
one  order/one  bill  service  provided  by 
Publicitas  Advertising  Services. 

Publicitas  has  also  been  selected  to 
provide  one  order/one  bill  processing 
to  the  Newspaper  Association  of 
America’s  Newspaper  National  Net¬ 
work,  a  unit  NAA  formed  to  sell  ads  to 
national  advertisers  in  newspapers 
from  coast  to  coast. 

“Through  this  seamless  network,  in¬ 
tegrating  research  with  one  order/one 
bill  processing.  Ampersand  adds  to 
the  Newspaper  Association  of  Ameri¬ 
ca’s  mission  to  facilitate  and  increase 
national  advertising  in  newspapers,” 
Editor  &  Publisher  said  in  an  an¬ 
nouncement. 

Editor  &.  Publisher  publishes  Editor 
&  Publisher  magazine,  as  well  as  the 
annual  directory  of  newspapers  Editor 
&  Publisher  International  Year  Book 
and  Editor  &  Publisher  Market  Guide, 


a  directory  of  geographic  and  demo¬ 
graphic  market  data.  All  will  be 
searchable  as  part  of  the  service. 

“Ampersand  keeps  with  the  tradi¬ 
tion  of  E&P  magazine  as  an  indepen¬ 
dent  network,  open  to  all  parties  in¬ 
volved  in  newspapering,”  Editor  & 
Publisher  general  manager  D.  Colin 
Phillips  said. 

Ampersand  uses  a  search  technique 
named  Prosearch,  which  was  devel¬ 
oped  for  stock  analysis. 

Allowing  searches  based  on  more 
than  2,000  criteria,  it  permits  media 
buyers  to  select  the  newspaper  markets 
that  offer  the  types  of  consumers  they 
want  to  reach  and  lists  the  markets  in 
order  of  compliance  to  criteria,  the 
company  said. 

The  system,  which  includes  data  and 
a  large  selection  of  rates  on  general  in¬ 
terest  dailies,  plus  ethnic,  religious  and 
special  interest  newspapers,  takes  into 
account  circulation,  cost,  market  pen¬ 
etration,  zoning,  color  availability,  sec¬ 
tion  availability  and  total  market  cov¬ 
erage  capability. 

Once  papers  have  been  selected, 
rates  can  be  requested  for  confirma¬ 
tion  through  electronic  mail  or  broad¬ 
cast  fax.  Orders  can  then  be  forwarded 
to  Publicitas. 

“With  an  intuitive  Windows  or  Mac 
interface,  these  complex  searches  can 
be  accomplished  by  planners  without 
statistical  knowledge  or  reference  to 
phone  book-sized  manuals,”  Editor  & 
Publisher  said. 

As  an  information  service.  Amper¬ 
sand  will  serve  as  a  research  tool  for 
newspaper  journalists  by  providing  full- 
text  searches,  including  archival 
searches,  of  E&P  magazine  and  other 
databases,  either  individually  or  as  a 
group. 

The  service  offers  sophisticated  elec¬ 
tronic  mail  capabilities,  allowing  per¬ 
son-to-person  messages  plus  group  fo¬ 
rums,  roundtable  discussions  and  na¬ 


tive  format  document  exchanges. 

Plans  call  for  on-line  polling  and  fo¬ 
rums  about  issues  important  to  news¬ 
paper  journalists  and  business  execu¬ 
tives,  with  results  to  appear  in  E&P. 

Ampersand  “seeks  to  provide  edito¬ 
rial  departments  with  a  far-reaching  re¬ 
search  network  through  gateways  to  a 
wide  range  of  electronic  information 
services,”  the  company  said. 

The  service  also  plans  to  offer  infor¬ 
mation  from  suppliers  about  products 
used  in  newspaper  production,  allow¬ 
ing  newspaper  executives  to  search 
data  bases  about  hardware,  software, 
machinery  and  supplies. 

Phillips  said  both  editorial  and  ad¬ 
vertising  services  respect  user  privacy. 

Teaching  reporters 
in  Orlando 

THE  ORLANDO  SENTINEL  is  spon¬ 
soring  a  program  called  Newsroom  Uni¬ 
versity  to  train  its  reporters  in  areas 
such  as  computer-assisted  investigative 
reporting,  pressroom  operations  and 
feature  writing. 

Since  it  was  instituted  last  summer, 
about  180  of  the  paper’s  350  editorial 
employees  have  participated.  Sentinel 
staff  development  editor  Jim  Clark  re¬ 
ported. 

Brian  Buchanan,  director  of  journal¬ 
ism  professional  groups  at  the  free 
speech  and  free  press  foundation  Free¬ 
dom  Forum,  Arlington,  Va.,  said  that 
newspapers  could  benefit  from  such 
programs. 

“I  think  newspapers  realize  they’re 
going  to  have  to  get  more  out  of  the 
staff  they  have,  given  the  economic  cli¬ 
mate  we’re  stuck  with,”  he  was  quoted 
as  saying  in  a  Sentinel  news  release. 
“They’re  probably  not  going  to  be  able 
to  hire  a  lot  more  reporters,  so  they 
have  to  help  the  reporters  they  do  have 
develop  their  potential.” 
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Opinion  is  protected 

TWO  RECENT  LIBEL  decisions  give  important  protection  to  the  expression 
of  opinion  in  newspapers,  whether  in  columns  or  in  literary  or  cultural  reviews. 

The  Utah  Supreme  Court  overturned  a  libel  decision  against  a  small  daily 
newspaper,  the  St.  George  Daily  Spectrum,  which  had  been  sued  for  libel  by 
the  mayor  of  a  nearby  town  because  of  three  columns  which  criticized  him  for 
allegedly  changing  positions  on  an  important  political  issue  and  attempting  to 
manipulate  the  media. 

The  court  said  that  politicians  can  expect  to  be  criticized  in  columns  and 
noted  that  such  jabs  “come  with  the  job  of  being  mayor.”  It  also  drew  a  sharp 
line  between  fact,  which  it  said  can  be  defamatory,  and  opinion,  which  it  said 
can  never  be  defamatory. 

The  decision  has  been  acclaimed  in  Utah  as  giving  editorial  writers  and 
columnists  greater  protection  than  previously  recommended  under  the  First 
Amendment. 

In  a  similar  opinion,  a  three-judge  panel  of  the  U.S.  Court  of  Appeals  for  the 
District  of  Columbia  Circuit  reversed  itself  and  dismissed  a  libel  suit  against 
the  New  York  Times  by  an  author  who  claimed  he  had  been  libeled  in  a  book 
review.  In  an  unusual  move,  the  court  changed  its  mind  about  a  previous  two- 
tO'One  decision  for  the  plaintiff  and  unanimously  threw  out  the  author’s  libel 
suit. 

The  court  ruled  that  although  book  reviews  and  other  forms  of  criticism  were 
not  exempt  from  libel  laws,  critics  must  have  “the  constitutional  ‘breathing 
space’  appropriate  to  the  genre,”  a  fact  it  had  failed  to  take  into  consideration 
in  its  previous  ruling. 

These  two  decisions  may  become  landmarks  in  the  protection  of  commen¬ 
tary  —  whether  it  is  in  editorials,  columns  or  in  reviews  of  books,  theater,  fash- 
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Circulation  figures 

THE  DROP  IN  the  six-month  circulation  averages  for  most  of  the  top  25  news¬ 
papers  was  not  catastrophic  but  it  certainly  got  everyone’s  attention.  Plenty  of 
explanations  have  been  advanced.  All  sound  reasonable. 

The  period  is  being  compared  with  the  same  period  a  year  ago,  which  in¬ 
cluded  coverage  of  the  final  days  of  the  national  elections.  It  also  witnessed  vi¬ 
olent  earthquakes  on  the  West  Coast,  devastating  floods  in  the  Midwest,  se¬ 
vere  snow  storms  in  the  North  and  Northeast.  All  of  these  convulsions  con¬ 
spired  to  interrupt  newspaper  publishing  schedules  and  their  efforts  to  deliver 
copies  to  their  readers. 

Each  newspaper  showing  losses  in  the  Audit  Bureau  FAS-FAX  report, 
whether  large  or  small,  will  handle  its  own  problem  in  its  own  way.  Only  they 
will  know  if  these  losses  can  be  regained  in  the  near  future.  Perhaps,  some  of 
them  already  have  been.  It  will  be  best  to  wait  until  the  next  Audit  Bureau  of 
Circulations  report  is  available  for  comparison  before  making  judgments  about 
the  strength  or  weakness  of  newspaper  circulations. 
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Letters  to  the  Editor 

Derides  newspeople 
who  pay  for  stories 


vacy  as  to  how  much. 

Journalists’  and  media  moguls’ 
salaries  should  not  be  public. 

Neither  should  compensation  to  in¬ 
terviewees. 

Come  on,  media  people  —  get  real. 

Larry  O’Hara 

Mobile,  Ala. 


Ethical  questions 


AS  A  VETERAN  journalist  who  has 
worked  for  media  in  Alabama,  Geor¬ 
gia,  Virginia,  Louisiana,  Maryland  and 
Delaware,  1  am  astonished  by  some  na¬ 
tionally  known  news  professionals’ 
opinions  about  paying  news  sources  for 
interviews:  Tonya  Harding  for  example. 

Quoting  an  Associated  Press  story: 

Bill  O’Reilly  of  TV’s  Inside  Edition 
“contends  that  the  webs  [networks] 
have  an  edge  over  the  syndies:  The 
network  magazines  can  offer  any 
celebrity  or  newsmaker  huge  exposure, 
a  famous  host  like  Dan  Rather  or  Bar¬ 
bara  Walters,  and  a  publicity  blitz. 
Sometimes  the  only  way  we  can  com¬ 
pete  is  to  offer  payment.” 

The  New  York  Times  carried  coun- 


Newspaperdom, 

50  YiARS  AOO  ...  Six  New 

York  newspapers  cooperated  in  a 
study  comparing  newspaper  adver¬ 
tising  with  radio  advertising  and 
found  that  newspaper  ads  pulled 
five  times  the  radio  audience. 
Three  leading  research  organiza¬ 
tions  analyzed  retail  store  advertis¬ 
ing  and  found  that  the  median  au¬ 
dience  for  radio  advertising  was 
29,000  and  for  newspaper  ads  was 
151,500. 

For  13  of  the  21  programs  sur¬ 
veyed,  none  of  the  homes  checked 
could  identify  the  sponsor.  Almost 
half  of  the  programs  sponsored  by 
New  York  retailers  attracted  fewer 
than  1%  of  the  sets  in  the  area,  it 
was  found. 

Incessant  bombing  of  the  Euro¬ 
pean  invasion  coast  has  newspapers 
jittery  anticipating  the  big  invasion 
story.  Not  knowing  the  details  of 
when  and  where,  all  staffs  have 
been  alerted  for  when  the  story 
breaks. 

From  Editor  &  Publisher 
May  13,  1944 


teropinions  to  O’Reilly’s  from  Dan 
Rather  and  Walter  Cronkite. 

Rather  disagreed  by  writing,  “Mr. 
O’Reilly  is  a  decent  guy.  The  problem 
for  him  —  and  for  too  many  others  — 
is  that  he’s  judging  his  work  by  the 
standards  of  another  profession.” 

The  AP  story  said  Cronkite  “sug¬ 
gested  that  broadcasters  be  required  to 
state  the  amount  that  any  interviewee 
is  paid  for  performing.” 

Hogwash!  O’Reilly  is  justified 
whereas  the  counteropinions  are  not. 

Gentlemen,  wake  up.  This  is  the  age 
of  the  information  superhighway.  Even 
the  media  are  buying  and  selling  infor¬ 
mation. 

Are  the  media  more  privileged  than 
the  public  they  serve? 

Whereas  the  First  Amendment  is  an 
inalienable  right,  so  is  the  Fifth 
Amendment,  which  states  that  proper¬ 
ty  shall  not  be  taken  for  public  use 
without  just  compensation.  Also,  we 
are  governed  by  copyright  law. 

Invasion  of  privacy  is  morally  and 
ethically  wrong  and  as  such  justifies 
certain  nonofficial  individuals  in  seek¬ 
ing  and  receiving  payment  for  informa¬ 
tion:  example,  Tonya  Harding. 

No  matter  how  revolting  it  can  ap¬ 
pear  in  certain  situations,  payment  can 
be  justified. 

Media  profit  from  information  and 
pay  journalists  to  acquire  it.  This  does 
not  give  all  media  the  right  to  get  off 
the  hook  scot-free  at  the  expense  of  all 
interviewees. 

CBS  made  a  mint  off  Tonya  Harding 
with  record  viewer  ratings. 

It  recently  was  reported  that  Oprah 
Winfrey  negotiated  a  new  contract 
worth  more  than  $500  million. 

News  is  a  product  —  a  marketable 
product  —  that  brings  huge  monetary 
returns  to  all  media. 

Statements  by  prominent  media 
spokespersons  as  quoted  above  cast  a 
poor  image  upon  journalism  as  a  whole 
and  do  nothing  to  shore  up  public 
opinion  of  the  media,  which  is  down¬ 
trodden  enough. 

Payment  to  interviewees  who  have 
every  right  to  expect  it  is  fair  compen¬ 
sation  —  without  invasion  of  their  pri- 


THE  JAN.  15,  1994,  “Shop  Talk  at 
Thirty”  (p.  54)  on  professionalism  in 
sports  journalism  raises  some  problems 
that  apply  to  more  than  just  sportswrit- 
ers. 

Jack  Sims,  former  deputy  general 
sports  editor  at  the  Associated  Press, 
wonders:  “1  know  guys  who  do  the 
public  address  announcing  at  a  basket¬ 
ball  game  for  $10  and  then  write  a  sto¬ 
ry  about  the  game.  Is  that  ethical?” 

The  problem,  of  course,  is  not  that 
sportswriters  can  be  bought  for  $10,  but 
that  the  “homer”  requirements  of  a 
public  address  announcer  puts  the 
writers  in  a  “we”  situation  that  in¬ 
cludes  them  along  with  the  people 
they  are  supposed  to  be  covering. 

But  how  many  news  side  editors  and 
reporters  throughout  the  country  are 
serving  as  adjunct  faculty  members  at 
their  local  colleges  or  junior  colleges? 
Is  that  ethical? 

They  are  certainly  receiving  com¬ 
pensation  more  real  than  any  public 
address  announcers.  And  the  issues 
they  are  called  upon  to  cover  (or  cover 
up)  from  the  campuses  are  generally  of 
a  more  serious  nature  than  athletics  — 
and  sometimes  even  involve  more 
money  changing  hands. 

Qary  Edmondson 

Edmondson  is  with  Medicine  Wheel 
Press,  Huntsville,  Texas 


A  MARCH  19  E&P  article  (p.  15)  gave 
the  impression  that  the  Oregonian  in 
Portland  was  charged  with  bias  in  two 
complaints  made  to  the  Northwest 
News  Council. 

Actually,  one  of  the  complaints  was 
by  a  reader  who  objected  to  her  letter 
to  the  editor  being  published  by  a 
columnist. 

The  council  did  not  consider  her 
complaint  to  involve  bias. 


Correction 
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The  Hidden  Cost 
Of  A  Cheap 
Publishing  System 


Buy  some  off-tke-skelf  computers,  network  tkem  togetKer,  and  you  Kave 
a  puklisKing  system  tkat  doesn’t  cost  muck.  But  as  you’ll  soon  discover, 
tkere’s  more  to  a  system  tkan  a  collection  of  tkird-party  products, 
ultimately  tke  kidden  “people  costs’’  of  system  support  will  kit  your 
Ixjttom  line. 

You  need  a  system  tkat  won’t  leave  you  staring  into  a  fenancial  klack  kole. 
SII  can  skow  you  a  turn-key  solution  tkat  meets  your  deadlines,  wkile 
kelping  to  keep  support  and  maintenance  costs  down.  Like  we’ve  already 
done  for  500  mastkeads,  woddwide. 

We’re  SII.  Not  tke  ckeapest  puklisking  system  you  can  own. 

Just  tke  least  expensive. 


System 


Integrators,  Incf 

We  liavB  more  to  ^ow  you.  CaD  us  today  tor  your  tee  copy 
of  SII’s  Gw<  (/ OwnerJjip  Guide.  1-800-445-4744 

Real  Issues.  Solid  Answers. 
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Bad  weather,  earthquakes,  flooding  blamed  as  daily  and  Sunday 
circulations  of  most  big  papers  decline  during  six^month  period 


by  Mark  Fitzgerald 

METRO  NEWSPAPER  circulations 
plummeted  during  the  six-month  peri¬ 
od  ended  March  31  as  Mother  Nature 
conspired  to  keep  readers  away  from 
vending  boxes. 

Newspapers  across  the  country  vari¬ 
ously  blamed  the  brutal  winter  or  oth¬ 
er  natural  disasters  such  as  earthquake 
for  the  big  drops  in  circulations  they 
reported  in  the  Audit  Bureau  of  Circu¬ 
lations’  latest  FAS-FAX  report. 

Only  four  of  the  nation’s  25  largest 
newspapers  showed  daily  circulation 
gains  over  the  same  period  in  1993. 
Sunday  circulations  were  also  down, 
with  only  four  gainers  among  the  top 
25. 

The  big  losers  were  concentrated  on 
both  coasts,  although  it  was  a  national 
paper,  USA  Today,  that  showed  the 
biggest  circulation  drop.  USA  Today’s 
Monday  through  Thursday  circulation 
was  down  75,174  copies  to  1,557,171. 
The  Audit  Bureau  does  not  include  the 
Gannett  paper’s  substantial  bulk  sales 
in  its  FAS-FAX  bottom-line  number. 

With  those  so-called  “Blue  Chip” 
copies  included,  USA  Today  sales, 
Monday  through  Friday,  averaged 
roughly  2,025,000  in  the  reporting  pe¬ 
riod,  a  decline  of  about  ‘/2%,  said  Larry 
Lindquist,  senior  vice  president/circu¬ 
lation. 

“There  was  a  little  bit  of  weather  in 
our  single  copy  sales  and  this  period 
was  competing  against  October-No- 
vember  1992  when  you  had  the  elec¬ 
tions.  But  primarily,  it  was  the  hotel 
programs  that  shift  around  for  us  that 


account  for  the  result,”  Lindquist  said. 

USA  Today’s  separately  reported 
Friday  edition,  which  stays  on  sale 
through  Sunday,  also  showed  a  decline, 
dropping  67,508  copies  to  1,936,112.  If 
the  Friday  (weekend)  edition  were 
considered  a  Sunday  paper,  it  would  be 
the  biggest  in  the  nation. 

The  nation’s  other  major  national 
new.'!paper,  the  Wall  Street  Journal,  was 
up  1,934  copies  to  1,854,901  to  remain 
the  largest-selling  daily  newspaper. 

The  New  York  Times,  including  its 
national  edition,  was  down  42,177 
copies  for  a  daily  circulation  of 
1,187,950. 


Times  officials  said  some  of  the  loss 
could  be  ascribed  to  price  increases  of 
the  national  edition  in  various  regions. 
In  Florida,  for  example,  the  Times  na¬ 
tional  edition  has  been  priced  at  $1  for 
several  months.  More  recently,  the  na¬ 
tional  edition  on  sale  in  the  Midwest 
also  was  increased  to  $1.  On  Sundays, 
the  Times  showed  a  similar  loss,  drop¬ 
ping  44,622  copies  over  the  year-ago 
period,  to  1,767,836.  Despite  the  loss, 
the  Times  remained  the  biggest  Sunday 
newspaper  in  the  nation. 

Winter,  which  walloped  New  York 
City  with  a  baker’s  dozen  snowstorms, 
including  a  commerce-halting  February 


blizzard  —  took  its  toll  on  the  circula¬ 
tion  of  other  New  York  City  papers. 

Newsday’s  daily  circulation  was 
down  41,691  to  720,352.  On  Sundays, 
the  Long  Island  and  New  York  City 
tabloid  was  also  down  big;  off  50,941 
copies  to  800,745. 

The  New  York  Post  also  took  a  sub¬ 
stantial  circulation  hit  during  the  win¬ 
ter.  Its  daily  circulation  was  off  48,065 
copies  from  the  1993  reporting  period, 
to  381,254.  The  Post  does  not  publish 
on  Sundays.  The  city’s  other  tabloid, 
the  New  York  Daily  News,  managed 
considerably  better  than  its  competi¬ 
tors.  The  Daily  News,  which  has  been 


coming  back  strongly  since  resuming 
publication  after  its  bitter  strike,  was 
down  a  modest  5,571  copies  for  a  daily 
circulation  of  764,230  —  giving  it  the 
daily  circulation  lead  among  the  three 
tabloids.  Sundays,  the  Daily  News 
managed  a  gain  of  12,122  copies,  for  a 
circulation  of  989,721. 

On  the  West  Coast,  the  Los  Angeles 
Times  on  weekdays  was  down  an  aver¬ 
age  33,702  copies  for  the  reporting  pe¬ 
riod,  which  included  the  devastating 
Northridge  earthquake.  The  Times  dai¬ 
ly  circulation  was  reported  as  1,104,651. 
Sundays,  the  Times  was  off  19,077 
copies  to  1,502,120. 


A  bright  spot  among  the  dailies  was  the 
St.  Petersburg  Times,  which  reported  a  gain  of 
13,160  to  378,732. 
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ABC  FAS-FAX  for  top  25  Newspapers 

(For  six  months  ended  March  31,  1994) 


1 1  Average  Daily 

circulation 

Gain/loss 
same  period 

1.  Wall  Street  Journal  (m) 

1,854,901 

last  year 

+  1,934 

(national  edition) 

2.  USA  Today  (tn)  (M-Th) 

1,557,171 

-75,174 

3.  New  York  Times  (m) 

1,187,950 

-42,177 

(national  edition) 

4.  Los  Angeles  Times  (m) 

1,104,651 

-33,702 

5.  Washington  Post  (m) 

852,262 

-2,909 

6.  New  York  Daily  News  (m) 

764,230 

-5,571 

7.  Newsday  (all-day) 

720,352 

-41,691 

8.  Chicago  Tribune  (m) 

697,349 

+5,408 

9.  Detroit  Free  Press  (m) 

551,650 

-23,167 

10.  San  Francisco  Chronicle  (m) 

526,824 

-37,550 

11.  Chicago  Sun-Times  (m) 

523,709 

-29,646 

12.  Dallas  Morning  News  (m)  (M-Th) 

513,854 

+9,541 

13.  Boston  Globe  (m) 

500,337 

-4,532 

14.  Philadelphia  Inquirer  (m) 

486,014 

-16,726 

15.  Newark  Star-Ledger  (m)  * 

463,412 

-19,600 

16.  Houston  Chronicle  (m)  (M-Sat) 

416,004 

# 

17.  Minneapolis  Star  Tribune  (m) 

412,438 

-1,165 

18.  Miami  Herald  (m) 

407,254 

-6,962 

19.  Cleveland  Plain  Dealer  (m) 

403,826 

-5,003 

20.  Phoenix  Arizona  Republic  (m) 

389,703 

-18,386 

21.  New  York  Post  (m) 

381,254 

-48,065 

22.  St.  Petersburg  Times  (m)  (M-Sat) 

378,735 

+  13,160 

23.  San  Diego  Union-Tribune  (all-day) 

372,983 

-17,348 

24.  Detroit  News  (e) 

359,057 

-30,016 

25.  Orange  County  Register  (m)  (M-Sat)  353,779 

# 

#  Change  in  frequency  from  all-day  to  morning 

*  Average  three  months 


Sunday 

Gain/loss 
same  period 

last  year 

1 .  New  York  Times 

1,767,836 

-44,622 

2.  Los  Angeles  Times 

1,502,120 

-19,077 

3.  Detroit  News  &  Free  Press 

1,172,769 

-6,428 

4.  Washington  Post 

1,163,338 

-6,812 

5.  Chicago  Tribune 

1,110,552 

-7,264 

6.  New  York  Daily  News 

989,721 

+  12,122 

7.  Philadelphia  Inquirer 

947,325 

-18,025 

8.  Dallas  Morning  News 

841,576 

+7541 

9.  Boston  Globe 

815,265 

+3,856 

10.  Newsday 

800,745 

-50,941 

11.  Atlanta  Journal  &.  Constitution 

723,016 

-3,605 

12.  Newark  Star-Ledger  * 

696,567 

-32,012 

13.  Minneapolis  Star  Tribune 

696,084 

+374 

14.  San  Francisco  Examiner  &  Chronicle  688,449 

-26,850 

15.  Phoenix  Arizona  Republic 

607,010 

-5,031 

16.  Houston  Chronicle 

605,343 

-3,110 

17.  St.  Louis  Post-Dispatch 

563,462 

-6,395 

18.  Cleveland  Plain  Dealer 

548,268 

-521 

19.  Miami  Herald 

532,618 

-9,832 

20.  Chicago  Sun-Times 

516,850 

-32,188 

21.  Seattle  Times/Post  Intelligencer 

503,544 

-16,909 

22.  Baltimore  Sun 

491,572 

-5,522 

23.  Milwaukee  Journal 

488,857 

-1,277 

24.  St.  Petersburg  Times 

470,521 

-5,281 

25.  Pittsburgh  Post-Gazettet 

461,469 

tPittsburgh-Post  Gazette  was  created  from  defunct  joint  operation  of  Pittsburgh 
Press  and  Pittsburgh-Post  Gazette;  it  did  not  file  for  the  March  1993  reporting 
period 


Monday  through  Friday,  the  rival 
Daily  News  of  Los  Angeles  was  down 
1,003  copies  to  an  average  211,252. 
Sundays,  the  Daily  News  was  off  5,611 
copies  to  227,054. 

The  Orange  County  Register,  which 
changed  its  publishing  schedule  from 
all-day  to  mornings,  reported  a  daily 
circulation  of  353,779.  A  year  ago,  it  re¬ 
ported  its  all-day  circulation  as  351,498. 
Sundays,  the  Register  sold  an  average 
416,265,  an  increase  from  the  year-ago 
period  of  4,300. 

In  the  Bay  Area,  the  San  Francisco 
Chronicle  was  down  on  weekdays  an 
average  37,500  papers  to  526,824.  On 
Sunday  the  jointly  produced  San  Fran¬ 
cisco  Examiner  &  Chronicle  was  down 
26,850  to  688,449. 

In  San  Diego,  the  all-day  Union-Tri¬ 
bune  showed  a  daily  loss  of  17,348,  to 
372,983. 

In  the  Midwest,  Detroit’s  joint  oper¬ 
ating  agency  continued  to  bleed  daily 
circulation.  The  morning  Detroit  Free 
Press  reported  an  average  loss  of  23,167 
for  a  daily  circulation  of  551,650.  The 
Detroit  News  —  the  only  evening  pa¬ 


per  remaining  on  the  top  25  list  —  was 
also  down  substantially,  losing  an  aver¬ 
age  30,016  copies  to  359,057. 

Ten  years  ago,  the  News,  then  an 
all-day  paper,  had  a  circulation  of 
656,367  and  was  the  nation’s  9th 
largest  paper.  It  is  now  the  24th 
biggest. 

The  jointly  produced  Sunday  paper, 
the  Detroit  News  &  Free  Press,  was 
down  modestly  during  the  reporting 
period.  It  lost  6,428  copies  to  1,172,769 
and  remained  the  nation’s  third-largest 
Sunday  paper. 

In  Chicago,  both  major  dailies 
blamed  the  harsh  winter  weather  for 
circulation  results. 

Chicago  Tribune  daily  circulation 
was  up  5,571  over  the  year,  to  697,349. 
Sundays,  the  paper  was  off  7,264  copies 
to  1,110,552. 

The  rival  Chicago  Surv-Times  was 
down  29,646,  to  a  daily  circulation  of 
523,709.  Sundays,  the  Sun-Times  re¬ 
ported  a  circulation  of  516,850,  an  av¬ 
erage  loss  of  32,188  copies  over  the  pre¬ 
vious  year. 

A  bright  spot  among  the  dailies  was 


the  St.  Petersburg  Times,  which  report¬ 
ed  a  gain  of  13,160  to  378,732. 

The  Dallas  Morning  News,  which 
has  been  gaining  circulation  steadily 
following  the  demise  of  the  Dallas 
Times  Herald,  reported  a  daily  gain  of 

9,541  to  513,854. 

The  Morning  News  also  reported  a 
Sunday  increase  of  7,541  to  841,576. 

The  Sunday  Boston  Globe  reported 
a  circulation  increase  of  3,856  to 
815,265. 

News  America  FSI 
expands  in  Detroit 

NEWS  AMERICA  FSI  Inc.  has  ex¬ 
panded  its  metro  Detroit  distribution  of 
newspaper  coupon  inserts  to  include 
the  Independent,  Associated,  Heritage 
and  Observer  &  Eccentric  newspaper 
groups. 

The  newspaper  groups  all  are  mem¬ 
bers  of  the  Detroit  Suburban  Press 
Ring,  or  SPRING,  an  advertising  net¬ 
work  of  over  50  community  papers. 
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Press  Group’s 
Letter  Creates 
Split  In  Nevada 

State  press  association’s  board  originally  votes  to  condemn 
judge’s  request  for  an  investigation  of  leaks  to  the  media 
regarding  a  probe  of  his  conduct;  vote  is  later  rescinded 


by  M.L.  Stein 

THE  NEVADA  STATE  Press  Associa¬ 
tion’s  board  and  some  newspapers  are 
split  over  whether  to  condemn  a 
judge’s  request  for  an  investigation  of 
leaks  to  the  media  regarding  an  official 
probe  of  his  conduct. 

Initially,  by  one  vote,  the  board  en¬ 
dorsed  a  press  release  by  the  associa¬ 
tion’s  executive  director,  Ande  Engle- 
man,  that  would  have  put  the  associa¬ 
tion  on  record  as  opposing  Washoe 
County  District  Judge  jerry  Carr 
Whitehead’s  request,  saying  it  would 
violate  the  First  Amendment.  A  later 
vote  put  a  hold  on  sending  it  out. 

The  Reno-based  judge  is  under 
scrutiny  by  the  state  Judicial  Discipline 
Commission  for  allegedly  having  im¬ 
proper  contacts  with  persons  involved 
in  cases  before  him.  Whitehead  has 
asked  the  state  Supreme  Court  to  ap¬ 
point  a  special  master  with  power  of 
subpoena  to  look  into  leaks  to  the  me¬ 
dia  in  connection  with  the  commis¬ 
sion’s  investigation  of  him. 

Before  sending  out  the  press  release, 
Engleman  filed  a  personal  complaint 
with  the  commission  over  two 
Supreme  Court  justices’  handling  of 
the  Whitehead  case. 

A  recent  telephone  poll  among 
NSPA  board  members  on  Engleman’s 
press  release  produced  a  4-3  vote  en¬ 
dorsing  it.  But  later.  Ward  Bushee,  ex¬ 
ecutive  editor  of  the  Reno  Gazette' 
Journal,  withdrew  his  “yes”  vote  and 
registered  an  abstention,  which  re¬ 
scinded  the  tally.  Ken  Ward,  assistant 
managing  editor  of  the  Las  Vegas  Sun, 
also  abstained. 

Bushee,  NSPA’s  immediate  past 
president,  said  he  changed  his  mind 


when  he  later  read  the  release.  He  said 
in  an  interview  that  the  document  was 
“misrepresented  to  me.”  He  also  said  he 
had  been  under  the  impression  that 
the  vote  was  unanimous  and  “showed 
unity.” 

The  editor  said  he  concluded  that 
Whitehead’s  request  for  a  probe  of 
leaks  to  the  media  does  not  represent  a 
threat  to  the  press. 

“My  feeling  is  that  if  it  was  an  attack 
on  reporters,  we  would  all  be  up  in 
arms  about  it,”  he  stated. 


Bushee  said  his  viewpoint  was  not 
influenced  by  the  fact  that  Whitehead 
is  the  Gazette-Journal's  former  counsel. 

“1  wasn’t  here  then,  and  we  have  at¬ 
tacked  him  on  other  issues,”  he  ex¬ 
plained. 

A  similar  objection  to  the  press  re¬ 
lease  was  made  by  Mike  O’Callaghan, 
executive  editor  and  board  chairman  of 
the  Sun,  who  cast  one  of  the  no  votes. 
Joining  him  were  Susan  Brockus  of  the 
Humboldt  Sun  and  Tim  O’Callaghan, 
Mike’s  son  and  general  manager  of  the 
Boulder  City  News  and  Green  Valley 
News,  both  published  by  his  father. 

“We  can  holler  wolf  only  so  many 
times,”  said  Mike  O’Callaghan,  a  for¬ 
mer  governor  of  Nevada. 


“There  is  no  First  Amendment  issue 
at  this  time.  Right  now,  they  are  inves¬ 
tigating  themselves.  When  they  start 
bothering  reporters,  that  will  be  anoth¬ 
er  matter.  We  have  the  shield  law  to 
protect  them.” 

But  Engleman  and  others  took  the 
opposite  view. 

“It’s  absolutely  incredible  that  the 
board  is  not  supporting  the  press  re¬ 
lease,”  Engleman  said.  “The  purpose  of 
the  association  is  to  foster  and  advance 
freedom  of  speech  and  freedom  of  the 


press  and  to  take  action  that  will  guar¬ 
antee  those  objectives.” 

She  pointed  out  that  the  shield  law 
does  not  protect  exposed  sources. 

The  Nevada  Appeal  in  Carson  City 
jumped  into  the  controversy  with  an 
editorial  claiming  that  NSPA  “dropped 
the  ball”  by  rescinding  its  support  of 
the  press  handout. 

“It’s  a  shame  because  the  statement 
represents  everything  the  association 
should  stand  for,  most  notably  the 
steadfast  and  unwavering  commitment 
to  the  First  Amendment,”  the  paper 
commented. 

In  the  press  release,  NSPA  president 
(See  Letter  on  page  46) 
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“We  can  holler  wolf  only  so  many  times,”  said 
Mike  O’Callaghan,  a  former  governor  of  Nevada. 
“There  is  no  First  Amendment  issue  at  this  time. 

Right  now,  they  are  investigating  themselves. 
When  they  start  bothering  reporters  that  will  be 
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Covering 
Whitewater 
From  Arkansas 

Deluged  with  requests  from  outside  media  for  clips,  the 
Arkansas  Democrat-Gazette  seals  off  its  library; 
some  local  observers  say  coverage  has  an  anti-Clinton  slant 


by  Qary  Boulard 

THE  DECISION  TO  close  off  the  li¬ 
brary  of  the  Arkansas  Democrat' 
Gazette  to  outside  reporters  and  news¬ 
papers  would  under  normal  circum¬ 
stances  be  a  point  of  interest  to  few 
beyond  the  paper’s  four-person  library 
staff. 

But  in  the  competitively-charged 
environment  of  Little  Rock  journalism 
today,  an  environment  in  which  dozens 
of  reporters  from  newspapers  and  news 
services  across  the  country  have  de¬ 
scended  upon  Arkansas’  capital  city  in 
hopes  of  cracking  the  nut  known  as 
Whitewater,  everything  is  suspect. 

Some  journalists  complain  that  seal¬ 
ing  off  the  library  to  outsiders  is  a  vin¬ 


make  their  back  files  available.” 

Bob  Lutgen,  the  managing  editor  of 
the  Democrat-Gazette,  admitted  that 
Whitewater  queries  contributed  to  the 
paper’s  decision  regarding  access  to  its 
library.  But  only  because  outside  re¬ 
quests  numbering  into  the  hundreds 
were  proving  too  burdensome  for  the 
library  staff. 

“Basically,  we  had  one  person,  25% 
of  our  library  workforce,  dealing  day 
in,  day  out,  full-time,  faxing  material 
to  other  papers,”  he  said.  “There  were 
probably  up  to  15  news  organizations 
regularly  asking  for  clips.  It  was  getting 
to  be  too  much.” 

Although  Whitewater  stories  from 
the  Democrat-Gazette  can  still  be 
found  the  old  way  —  by  thumbing 


“From  our  perspective  one  of  the  problems  we’ve 
had  for  some  time  has  been  covering  Washington 
where  a  good  deal  of  the  Whitewater  leads  start,” 
said  Lutgen. 


dictive  move,  an  attempt  by  the  Demo¬ 
crat-Gazette  to  deny  to  competing  pa¬ 
pers  the  voluminous  Whitewater  clip 
files  the  paper  has  accumulated 
through  the  years. 

“I  saw  an  internal  memo  at  the  pa¬ 
per  and  they  said  as  much,”  said  one  re¬ 
porter  in  Little  Rock  who  works  for  a 
national  publication. 

“They  said  the  outside  papers  were 
killing  them  on  what  should  be  their 
own  beat,  so  they  were  no  longer  to 


Boulard  is  a  free'lance  writer  based  in 
New  Orleans 


through  the  bound  index  volumes  at 
the  local  library  and  copying  them 
from  microfilm  —  the  library  closing  is 
seen  by  many  as  only  the  latest  contro¬ 
versy  in  the  manner  and  style  in  which 
Arkansas’  largest  daily  has  covered  the 
most  persistent  and  politically  damag¬ 
ing  scandel  in  the  presidency  of 
Arkansas’  favorite  son  Bill  Clinton. 

“When  it  comes  to  Clinton,  there  is 
just  no  way  you  could  call  their  cover¬ 
age  balanced,”  said  Ernest  Dumas,  a 
professor  of  journalsm  at  the  University 
of  Central  Arkansas  in  Conway.  “There 
is  no  doubt  editorially  that  they  almost 


completely  disapprove  of  Clinton.  Un¬ 
fortunately,  I  think  that  attitude  has  af¬ 
fected  their  judgment  as  well.” 

As  evidence,  Dumas  pointed  to  a 
routine  wire  story  during  the  Christmas 
season  that  said  the  president  and  first 
lady  would  spend  Dec.  25  with  family 
members  and  long-time  friends.  “But 
when  that  story  appered  in  the  the  De¬ 
mocrat-Gazette,  it  appeared  under  a 
headline  that  read,  ‘Clinton  Relatives, 
Cronies  Party  At  The  White  House,’  ” 
Dumas  said.  “They  do  underhanded 
things  like  that.” 

The  enmity  between  the  Democrat' 
Gazette  and  Clinton  goes  back  to  his 
days  as  Arkansas  governor.  Then,  be¬ 
ginning  in  the  late  1970s,  the  old 
Arkansas  Democrat  presented  itself  as 
Clinton’s  most  consistent  critic,  an  edi¬ 
torial  line  that  continued  after  the  De¬ 
mocrat  merged  with  the  more  liberal 
Gazette  in  the  fall  of  1991.  It  was,  in 
fact,  a  Democrat-Gazette  editor  named 
Paul  Greenberg  who  first  called  Clinton 
“Slick  Willie.” 

“They’ve  made  some  big  mistakes  in 
their  Clinton  coverage,”  said  Robert 
Douglas,  a  former  reporter  for  the 
Gazette  and  professor  emeritus  of  jour¬ 
nalism  at  the  University  of  Arkansas. 

“They  don’t  pay  much  attention  to 
anything  good  that  happens  to  Clinton. 
When  his  polls  show  his  poularity  in¬ 
creasing,  they  may  not  run  anything  on 
it  at  all.  But  if  he’s  in  trouble  over  some¬ 
thing,  then  that’s  big  news.  If  I  were 
running  an  anti-Clinton  publication 
editorially,  1  would  make  an  extra  effort 
to  make  sure  that  any  story  favorable  to 
Clinton  got  on  page  one.” 

Founded  in  1871,  the  Arkansas  De¬ 
mocrat  not  only  became  the  state’s  most 
prominent  conservative  voice  during 
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Clinton’s  years  in  Arkansas,  but  was 
also  one  of  the  most  financially-aggres- 
sive  papers  around  through  its  practice 
of  drastically  slashing  advertising  prices 
in  order  to  compete  with  the  larger 
Gazette,  a  practice  that  eventually  pre¬ 
cipitated  the  Gazette’s  long-time  own¬ 
ers,  the  Patterson  family,  to  sell  the  pa¬ 
per  to  the  Gannett  Co.  in  1986. 

Five  years  later,  Gannett,  which  pur¬ 
chased  the  Gazette  for  $51  million  in 
cash  and  $9  million  in  assumed  debts, 
sold  the  paper  to  Democrat  owner  Wal¬ 
ter  Hussman  Jr.  for  $69  million. 

Meanwhile,  the  Democrat’s  circula¬ 
tion  steadily  increased.  Daily  readership 
has  jumped  from  about  50,000  in  the 
mid-1970s. 

“We’re  at  about  190,000  daily  with 
just  under  300,000  on  Sunday,”  Lutgen 
said. 

“It  took  us  a  while  to  get  all  of  our 
circulation  problems  straightened  out. 
A  lot  of  people  took  both  the  Gazette 
and  the  Democrat.  Then,  after  the 
merger,  some  were  getting  two  DemoC' 
rats  at  their  door.  But  most  of  our  circu- 
laton  problems  are  over  now.” 

A  problem  remaining,  is  in  the  De- 
mocrat'Gazette’s  increased  competition 
from  outside  publications  in  the  wake  of 
new  charges  concerning  real  estate 
transactions  and  general  wheeling  and 
dealing  in  Arkansas  during  the  late 
1970s  and  ’80s. 

As  the  Whitewater  scandal  moved 
from  a  story  reported  principally  by 
conservative  publications  such  as  the 
National  Review  and  American  Specta¬ 
tor  —  the  latter  of  which  raised  many 
new  questions  concerning  Clinton’s 
role  in  the  affair  in  their  December  is¬ 
sue  —  to  one  followed  by  the  national 
press,  pressure  on  the  Democrat- 
Gazette  to  beef  up  its  reporting  on  the 
story  increased  as  well. 

One  indication  of  the  paper’s  re¬ 
sponse  comes  in  the  number  of  White- 
water  stories  it  has  published.  From  the 
end  of  December  to  early  April,  more 
than  300  Whitewater-related  articles 
have  appeared  in  the  Democrat- 
Gazette,  although  of  that  figure  only 
139  were  staff-written,  while  164  came 
from  the  various  wire  services. 

Beginning  in  February,  the  paper 
signed  on  three  new  reporters  with  the 
specific  assignment  of  investigating  and  re¬ 
porting  on  Whitewater. 

“We  also  have  a  three-man  Washing¬ 
ton  bureau  that  has  spent  an  awful  lot 
of  time  on  Whitewater,  and  three  other 
reporters  here  in  Little  Rock  who  have 
worked  on  it  before,”  Lutgen  said.  “So, 
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Some  Arkansas  observers  have  alleged  that  the  Democrat-Qazette’s  Whitewater 
coverage  has  had  an  anti-Clinton  slant,  but  managing  editor  Bob  Lutgen  said  the 
coverage  has  simply  reflected  the  Clinton  administration’s  “disastrous"  handling  of 
the  investigation. 


we’ve  done  a  substantial  amount  of  leg- 
work  on  it  already.” 

But  even  with  such  a  dedication  of 
resources,  the  paper  has  often  followed 
up  on,  rather  than  broken  its  own,  new 
twists  and  turns  in  the  Whitewater  sto¬ 
ry.  “From  our  perspective  one  of  the 
problems  we’ve  had  for  some  time  has 
been  covering  Washington,  where  a 
good  deal  of  the  Whitewater  leads 
start,”  Lutgen  said. 

“We  used  to  have  a  one-man  bureau 
up  there  and  our  coverage  was  general¬ 
ly  devoted  to  our  congressional  delega¬ 
tion  and  what  they’re  doing.  When 
Clinton  won  the  election,  we  tripled 
our  staff  there  and  expanded  our  na¬ 
tional  coverage.  But  we  still  don’t  have 
the  really  solid  sources  for  a  major  na¬ 
tional  story  that  the  New  York  Times 
or  Washington  Post  might  have  within 
all  of  the  different  federal  agencies 
from  the  justice  Department  to  the 
Federal  Deposit  Insurance  Corpora¬ 
tion.” 

Despite  these  shortcomings,  Lutgen 
said  the  Democrat-Gazette  has  been 
competitive  on  Whitewater. 

“There  is  a  lot  of  material  in  Little 
Rock,  and  much  of  it  we  went  through 
several  years  ago  before  any  of  the  na¬ 
tional  press  knew  about  it,”  he  said.  “In 
fact,  on  some  stories  such  as  the  Small 
Business  Administration  loans  and  the 
David  Hale  material,  I  think  we’ve  done 


a  better  job  than  any  outside  paper.” 

Lutgen  added  that  he  views  the  na¬ 
tional  press  coverage  of  Whitewater  as 
an  asset.  “It’s  actually  very  helpful 
when  the  national  press  is  asking  for 
documents  at  the  same  time  we  are,” 
he  said.  “The  information  then  be¬ 
comes  much  more  widely  available.” 

Retired  professor  Douglas,  who 
worked  for  the  Gazette  in  the  fall  of 
1957  when  angry  local  reaction  to  the 
racial  integration  of  Central  High 
School  in  Little  Rock  became  an  inter¬ 
national  story,  sees  parallels  between 
the  Gazette’s  school  integration  cover¬ 
age  and  the  Democrat-Gazette's  report¬ 
ing  on  Whitewater. 

“All  kinds  of  reporters  from  all  over 
the  country  came  in  to  write  about  it,” 
Douglas  remembered.  “But  we  had  our 
own  work  to  do  and  we  really  didn’t 
have  time  to  think  about  what  the 
New  York  Times  or  Washington  Post 
were  doing.  I  think  that’s  the  attitude 
the  Democrat-Gazette  should  adopt 
with  their  Whitewater  report.” 

Lutgen,  who  noted  that  local  inter¬ 
est  in  Whitewater  stories  is  high,  said 
the  Democrat-Gazette  will  continue  to 
cover  the  scandal  until  there  is  noth¬ 
ing  left  to  cover. 

He  said,  “I  don’t  think  Whitewater  is 
Watergate,  but  I  do  think  the  Clinton 
administration  has  handled  it  disas¬ 
trously.  BE^P 
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Column  Killed 
After  Critical 
Words  About  Nixon 

Southern  California  newspaper  puts  column  ‘on  sabbatical’ 
after  readers  protest  and  threaten  to  stop  subscriptions 


by  Stein 

MATT  COKER  WAS  a  columnist  for 
the  Daily  Pilot  in  Southern  California 
until  April  26,  when  the  paper  pub¬ 
lished  his  column  virulently  attacking 
Richard  Nixon  the  day  before  his  fu¬ 
neral. 

Hundreds  of  protesting  phone  calls, 
letters  and  hotline  messages  rained 
down  on  the  newspaper,  including 
death  threats  and  demands  for  Coker’s 
firing. 

The  Pilot,  a  Times  Mirror-owned 
paper,  serves  affluent  Newport  Beach 
and  Costa  Mesa,  the  most  conserva¬ 
tive  area  of  Orange  County,  which  is 
arguably  the  most  conservative  county 
in  the  state.  Nixon  was  born  and 
buried  in  Orange  County. 

At  this  writing,  Coker  still  had  a  job 
but  not  his  column.  “We’ve  put  his  col¬ 
umn  on  sabbatical,”  said  editor  William 
Lobdell. 

Coker,  33,  the  arts  and  entertain¬ 
ment  editor  who  wrote  a  once-a-week 
“Editor’s  Notebook”  column,  led  off  his 
last  column:  “A  moment  of  silence, 
please  to  mourn  the  passing  of  our 
37  th  president. 


“Now  that  that’s  out  of  the  way: 
DING  DONG  DICK  IS  DEAD!” 

He  then  wrote  that  he  drank  a  toast 
upon  learning  about  “the  pathetic  lot’s 
passing.” 

Coker  went  on  to  call  the  ex-presi¬ 


Complaints  and  threats  by  supporters  of 
the  late  President  Richard  Nixon  led  to 
the  cancelling  of  Matt  Coker’s  column 
in  the  Daily  Pilot. 


dent  “a  paranoid  liar  who  did  irrepara¬ 
ble  harm  to  these  United  States  of 
America  ....  The  most  surprising 
thing  to  happen  over  the  last  few  days 


is  the  media  orgy  over  Nixon.  The 
same  media  declared  persona  non  gra¬ 
ta  in  the  Nixon  White  House,  the 
same  media  that  helped  facilitate  his 
downfall,  are  now  giving  teary-eyed  eu¬ 
logies  to  this  wretched,  wretched  man. 


with  only  an  occasional  mention  of  the 
fact  that  he  was  the  only  president  in 
history  to  resign  in  disgrace.” 

Later,  Coker  declared  that  Nixon 
should  have  been  imprisoned  for  Wa¬ 
tergate  crimes  but,  “Fortunately  for 
Nixon,  he  placed  a  dim  light  bulb  who 
can’t  hit  a  golf  ball  straight  in  office  to 
render  a  pardon  on  cue.” 

He  ended  his  column  with  “Good¬ 
bye  and  good  riddance.” 

Coker,  in  an  interview,  said,  “I  stand 
by  what  I  wrote.” 

Lobdell  said  he,  publisher  Tom 
Johnson  and  managing  editor  Steve 
Marble  had  pre-approved  the  column 
“although  we  knew  it  would  cause  a 
stir.  And  even  before  the  calls  came  in 
we  knew  it  had  been  a  mistake.  It  cut 
deep  into  this  community.” 

Lobdell  blamed  himself  for  the  col¬ 
umn’s  appearance  and  reaction,  saying, 
“I  should  have  spiked  it  originally.  As  a 
small  newspaper,  we  sometimes  enjoy 
being  controversial  but  this  was  too 
caustic.” 

He  said  the  column  brought  over 
100  phone  calls  and  faxes  to  editors 
and  Coker.  In  addition,  the  paper’s 
hotline  tape  was  spent  taking  mes¬ 
sages,  and  scores  of  letters  poured  in, 
several  from  readers  cancelling  their 
subscriptions. 

There  were  four  anonymous  death 
threats,  reported  to  police,  against 
Coker  and  editors,  and  one  caller 
“threatened  to  break  my  nose,”  Lobdell 
recalled. 

The  newspaper  hired  a  security  firm 
amid  the  outpouring  of  wrath.  Some 
outraged  readers  contacted  Times  Mir¬ 
ror  headquarters  in  Los  Angeles,  which 
referred  them  back  to  the  Daily  Pilot. 

Kathy  Hunter,  general  manager  of 
California  Community  News,  which 


“I’ll  give  you  one  choice,”  the  reader  continued. 
“Either  you  cancel  the  editorial  on  Tuesday  or  1 
will  cancel  the  newspaper.” 
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operates  Times  Mirror’s  suburban  pa¬ 
pers  in  California,  said  in  an  interview 
that  pulling  Coker’s  column  “was 
strictly  the  editor’s  decision.” 

According  to  Lobdell,  many  of  the 
calls  were  from  die-hard,  pro-Nixon 
conservatives,  but  he  said  he  was  more 
impressed  by  the  complaints  of  moder¬ 
ates  “who  were  appalled  by  the  tone 
and  bitterness  of  the  columns.” 

In  an  April  28  column.  Marble  said 
there  was  “genuine  hurt”  among  the 
protesters. 

“One  man  told  me,”  he  continued,  ‘I 
was  never  a  big  Nixon  lover  but  this  is 
cruel  and  cold.  A  man  is  dead.  A  hu¬ 
man  being,  for  God’s  sake.  Why  would 
someone  write  this?’  ” 

A  letter  writer  lamented:  “What  a 
shame  and  how  disappointing  a  man  as 
young  as  Matt  Coker  has  the  capacity 
to  hate  so  much  ....  Rather  than  ar¬ 
gue  with  or  dispute  Mr.  Coker,  we  all 
need  to  extend  to  him  a  hand  of 
friendship  and  kindness.  His  feelings  of 
hatred,  anger  and  genuine  meanness 
are  more  than  pathetic.  They  are  tragic 
and  warrant  our  pity.” 

But  another  writer  extended  a  dif¬ 
ferent  kind  of  hand  to  Coker,  calling 
his  column  “despicable”  and  “atro¬ 
cious.” 

“I’ll  give  you  one  choice,”  the  reader 
continued.  “Either  you  cancel  the  edi¬ 
torial  on  Tuesday  or  I  will  cancel  the 
newspaper.” 

Another  wrote:  “I  wish  I  could  say 
goodbye  and  good  riddance  to  Matt 
Coker.  Matt,  get  a  job  in  a  college 
newspaper,  preferably  out  of  state  and 
see  if  they  put  up  with  your  editorials. 
Whether  you  liked  Nixon  is  irrelevant 
today.  Don’t  pick  the  day  they  are 
bringing  him  home  to  rest  to  air  your 
left-wing  radical  views  in  a  newspaper 
that  I  pay  for.” 

The  April  28  letters  column  also 
contained  one  by  Lobdell  to  readers  in 
which  he  said  in  part:  “We  usually  love 
a  healthy  debate  over  a  column,  but 
this  time  we’re  troubled  at  the  deep 
hurt  felt  by  some  members  of  the  com¬ 
munity,  our  extended  family.  And  for 
that,  we  apologize.” 

Marble,  in  his  column,  defended 
Coker’s  right  to  his  opinion  of  Nixon 
but  said  he  would  have  observed  his 
passing  “in  a  much  different  stride 
than  Matt  did  ....  He  left  office  in 
disgrace  ....  But  he  also  was  a  human 
being,  a  man  of  distinction  ....  He 
was  not  some  casual  character  to  be 
dismissed  as  little  more  than  a  wanton 
criminal  whose  death  is  something  to 


be  cheered  and  celebrated.” 

Not  all  the  letters  and  calls  were 
against  the  column.  Coker  said  75%  of 
his  callers  agreed  with  him,  “although 
some  were  violently  opposed.” 

Coker  related  that  he  was  told  by 
Lobdell  and  Marble  that  they  “felt  it  in 
the  best  interest  of  the  newspaper  and 
the  community  not  to  run  my  column 
any  longer.” 

“Of  course.  I’m  disappointed  but  I’ve 
had  the  feeling  for  some  time  that  my 
column  doesn’t  fit  into  this  community. 
This  is  not  the  first  time  there  have 
been  complaints,  but  nothing  like  this.” 


by  Robert  Buckman 

THE  LITTLE  ROCK  attorney  repre¬ 
senting  the  Arkansas  state  troopers 
who  last  December  charged  President 
Clinton  with  sexual  improprieties 
while  governor  told  a  journalism  con¬ 
vention  that  he  still  believes  he  did  the 
right  thing  in  making  the  allegations 
public  although  he  said  he  was  stunned 
by  the  media  coverage  of  himself. 

Cliff  Jackson,  a  one-time  friend  of 
Clinton,  appeared  on  a  panel  discus¬ 
sion  entitled  “Drawing  the  line  on  re¬ 
porting:  how  far  should  the  news  me¬ 
dia  go?”  at  the  Region  12  convention 
of  Society  of  Professional  Journalists  in 
Little  Rock. 

Appearing  with  Jackson  on  the  pan¬ 
el  were  Jeff  Eller,  deputy  assistant  to 


Buckman  teaches  journalism  at  the 
University  of  Southwestern  Louisiana  in 
Lafayette,  where  he  is  SPJ  faculty 
adviser. 

The  panel  covered  in  this  article  took 
place  before  a  new  round  of  allegations 
involving  President  Clinton.  The 
Washington  Post  on  May  4  published 
allegations  by  a  former  Arkansas  state 
worker  that  Clinton  made  sexual 
advances  toward  her  in  a  hotel  room  in 
1991 ,  and  she  has  filed  a  sexual' 
harassment  suit  against  the  president. 

Clinton  has  denied  her  allegations 
and  said  he  will  defend  himself  in 
court. 


His  final  column,  in  a  way,  spilled 
over  into  the  advertising  side.  A 
restaurant  display  ad  for  a  Mother’s 
Day  brunch  contained  a  “To  Our  Pa¬ 
trons”  box,  which  read: 

“We  .  . .  wish  to  express  our  outrage 
concerning  Matt  Coker’s  editorial  on 
former  President  Nixon  ....  We  feel 
Mr.  Coker’s  editorial  was  distasteful 
and  are  appalled  that  the  Daily  Pilot 
decided  to  print  it.  Our  advertising  in 
this  paper  is  in  no  way  supportive  of 
Mr.  Coker’s  opinion.” 

“I’m  sorry  that  the  ad  is  the  last 
word  on  this  matter,”  Coker  said. 


the  president;  Skip  Rutherford,  a  Little 
Rock  advertising  executive  and  Clin¬ 
ton  confidant;  Jon  Brummett,  a  politi¬ 
cal  columnist  with  the  Arkansas  De¬ 
mocrat-Gazette  and  Clinton  critic,  and 


See  related  “Shop  Talk  at  Thirty” 
on  page  56 


Bob  McCord,  former  senior  editor  of 
the  old  Arkansas  Gazette  and  now  a 
commentator  for  KTHV-TV  in  Little 
Rock. 

“It  was  a  difficult  decision  for  me  to 
represent  the  troopers,”  Jackson  said, 
“because  I  knew  the  White  House 
would  make  me  an  issue.” 

Jackson  said  that  women  and  sex 
were  not  what  the  “Troopergate”  story 
was  about,  and  said  that  as  early  as 
1991  he  had  refused  to  respond  to 
questions  from  the  media  about  Clin¬ 
ton’s  alleged  womanizing. 

He  said  that  he  set  a  personal  stan¬ 
dard  for  what  conduct  warrants  public 
scrutiny. 

“The  bond  I  set  for  myself  was  es¬ 
sentially  this:  Does  the  conduct  that 
was  alleged  affect  governance? 

“I  don’t  think  you  can  stop  there. 
You  have  to  ask  what  conduct  does  af¬ 
fect  governance.  If  there’s  a  charge  of 
sexual  harassment,  1  think  it  affects 


(See  ‘Troopergate*  on  page  44) 
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In  Brief 

Maclean  deal  lowers 
Rogers  debt  rating 

MOODY’S  INVESTORS  SERVICE 
has  downgraded  the  rating  of  Rogers 
Communications  Inc.’s  debt  following 
Rogers’  agreement  to  buy  Maclean 
Hunter  Ltd.  for  $3  billion  (Canadian). 

Most  of  the  cost  is  to  be  paid  through 
debt.  Rogers  has  $2  billion  (Canadian) 
available  plus  $550  million  through  sub¬ 
sidiaries. 

Moody’s  said  it  lowered  the  rating  be¬ 
cause  of  concerns  over  risks  in  integrat¬ 
ing  the  companies.  While  the  approval 
process  could  take  up  to  a  year,  in  the 
meantime,  Rogers  has  no  access  to 
Maclean’s  cash  flow  but  has  to  service 
debt  issued  to  pay  Maclean  sharehold¬ 
ers. 

Moody’s  dropped  Rogers’  rating  to 
B2,  from  Ba3.  The  rating  of  a  Rogers 
subsidiary,  Rogers  Cablesystems  Ltd., 
declined  to  Ba3,  from  Bal. 

NAA  backs  press 
rights  document 

THE  NEWSPAPER  ASSOCIATION 
of  America’s  governing  board  has 
thrown  its  support  behind  the  Western 
Hemisphere  Free  Press  Declaration,  a 
sort  of  First  Amendment  for  the  Ameri¬ 
cas. 

The  declaration  of  basic  press  free¬ 
doms  was  signed  by  non-governmental 
groups  and  individuals  at  a  conference 
in  Mexico  City  in  March. 

“Endorsing  this  declaration  affirms 
our  commitment  to  protecting  these 
rights  whenever  they  are  in  danger,” 
said  NAA  chairman  Charles  Brum- 
back,  who  is  also  chairman  and  CEO  of 
Tribune  Co. 

In  other  developments,  the  Inter 
American  Press  Association,  which  is 
championing  the  document,  known  as 
the  Declaration  of  Chapultepec,  for  the 
palace  in  which  it  was  signed,  has  ac¬ 
cepted  a  $120,000  grant  to  push  for 
wider  acceptance. 

The  grant  came  from  the  Mc¬ 
Cormick  Tribune  Foundation,  which 
also  supported  the  free  speech  confer¬ 
ence  in  Mexico. 

The  presidents  of  Mexico  and 
Guatemala  have  already  signed  the 
declaration,  and  lAPA  hopes  to  gain 
international  judicial  confirmation  of 


its  principles  as  “customary  law”  in  the 
Americas  at  the  Inter-American  Court 
of  Human  Rights. 

“Now  it’s  time  to  spread  the  word 
and  gain  widespread  support  for  these 
essential  principles,  foundation  presi¬ 
dent  Neal  Creighton  said. 

He  said  the  grant  would  help  IAEA 
“to  maintain  the  momentum  generated 
at  Chapultepec  to  ensure  that  this  im¬ 
portant  declaration  does  not  gather 
dust  on  a  shelf.” 

Two  U.S.  journalists 
killed  in  Bosnia 

TWO  AMERICAN  JOURNALISTS 

were  killed  and  another  wounded  when 
they  drove  over  a  land  mine  in  Bosnia. 

Dead  were  Brian  Brenton  of  the 
Seattle  weekly  Magnolia  News  and 
Francis  Tomasic  of  Spin  magazine,  the 
music  and  culture  journal.  Wounded 
was  novelist  William  T.  Vollman,  who 
was  on  assignment  for  Spin. 

They  were  driving  off  the  main  road 
about  eight  miles  north  of  Mostar. 

More  than  50  journalists  have  been 
killed  while  reporting  on  the  fighting  in 
Bosnia  and  Croatia  since  Yugoslavia  be¬ 
gan  to  disintegrate  in  1991. 

News  Corp.  buys 
game  producer 

NEWS  CORP.  HAS  bought  Kesmai 
Corp.,  a  Virginia-based  producer  of 
electronic  games  for  on-line  networks, 
for  undisclosed  terms  and  will  put 
Kesmai  games  on  Delphi  Internet  Ser¬ 
vices,  News  Corp.’s  computer  informa¬ 
tion  service. 

Kesmai  uses  sound  and  graphics  and 
allows  multiple  players.  Its  titles  include 
Air  Warrior,  MultiPlayer  Battle  Tech, 
and  Island  of  Kesmai. 

South  African  whites 
beset  black  reporter 

A  NEW  YORK  Daily  News  reporter 
was  attacked  by  Afrikaner  white  su¬ 
premacists  while  covering  their  rally  in 
South  Africa. 

Michael  Allen,  who  was  accompa¬ 
nied  by  white  photographer  Gene  Mus- 
tain  and  two  black  female  South 


African  interpreters,  escaped  with  a 
bloody  nose  after  being  chased  from  a 
rally  and  press  conference  April  28.  Six 
angry  Boers  yelling  racial  epithets 
punched,  kicked  and  hit  Allen  with  a 
night  stick,  Mustain  said. 

Allen  and  Mustain  wrote  first-person 
accounts  of  the  incident  in  Rustenburg, 
outside  Johannesburg,  where  they  cov¬ 
ered  a  press  conference  called  by  the 
Afrikaner  Resistance  Movement,  a  neo- 
Nazi  paramilitary  group. 

The  U.S.  State  Department  issued  a 
statement  condemning  the  attack. 

Allen  said  he  went  into  the  incident 
as  “just  another  story  to  cover,”  but 
nothing  in  his  experience  in  South 
Africa  prepared  him  for  his  encounter 
with  the  group. 

“As  a  news  gatherer,  I  never  bar¬ 
gained  on  becoming  a  newsmaker,”  he 
wrote. 

Reporters 
write  book 

TWO  CHICAGO  SUN-TIMES  re¬ 
porters,  Howard  Wolinsky  and  Tom 
Brune,  have  written  a  book  on  the  in¬ 
ner  workings  of  the  American  Medical 
Association. 

The  Serpent  on  the  Staff:  The  Un¬ 
healthy  Politics  of  the  American  Medical 
Association  is  published  by  Putnam. 

Guild,  BN  A  reach 
tentative  pact 

THE  WASHINGTON-BALTIMORE 
Newspaper  Guild  and  the  Bureau  of 
National  Affairs  have  reached  a  tenta¬ 
tive  three-year  agreement  that  includes 
health  benefits  for  workers’  unmarried 
domestic  partners  and  stronger  job  se¬ 
curity  guarantees. 

The  agreement  calls  for  a  4%  salary 
increase  across  the  board  for  the  first 
two  years,  with  a  1.25%  bonus  for  those 
at  the  top  of  the  pay  scale  in  the  first 
year  and  an  additional  0.5%  for  all 
staffers  in  the  second  year. 

Third-year  wages  will  be  determined 
by  the  Consumer  Price  Index. 

BNA  is  a  Washington-based  publish¬ 
er  of  specialized  business,  legislative,  ju¬ 
dicial  and  regulatory  information  ser¬ 
vices. 
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N.Y.  Daily  News 
Reporters  Charge 
Double  Standard 

Protest  column  refuting  rape  allegation;  petition  claims 
editors  hold  columnists  to  different  standards 


by  Qeorge  Qameau 

Columnist  Earl  Caldwell’s  controver¬ 
sial  exit  from  the  New  York  Daily  News 
has  reverberated  through  a  newsroom 
dispute  over  a  column  by  Mike 
McAlary. 

In  a  petition  referring  to  Caldwell, 
more  than  30  Daily  News  journalists 
called  for  the  paper  to  apologize  for 
McAlary’s  refutation  of  a  woman’s  rape 
allegation. 

“McAlary’s  column,  and  the  News’ 
hypocritical  performance,  are  a  dis¬ 
grace,”  said  the  petition,  addressed  to 
editor  Martin  Dunn,  executive  editor 
Debby  Krenek,  metropolitan  editor 
Richard  Gooding  and  managing  editor 
Martin  Gottlieb, 

In  the  April  28  column,  before  the 
News  reported  the  incident  in  its  news 
columns,  McAlary  called  the  rape  ac¬ 
cusation  “outrageous.” 

He  wrote  that  the  woman,  a  lesbian 
activist,  “has  an  active  imagination,” 
and  that  everyone  who  heard  the  alle¬ 
gation  was  calling  it  “a  hoax.  The 
woman,  who  probably  will  wind  up  be¬ 


ing  arrested  herself,  invented  the 
crime,  they  said.” 

He  said  police  could  find  no  evi¬ 
dence  to  corroborate  her  account. 

After  the  column  appeared,  the  city 
police  commissioner  apologized  for  any 
role  the  department  may  have  played 


The  controversial  column 


in  disparaging  the  woman’s  account, 
and  newspapers,  including  the  News, 
reported  that  police  had  found  semen 
on  the  victim. 


“Without  speaking  to  the  victim, 
McAlary  was  allowed  to  judge  and 
convict  the  woman,”  petitioners  said. 

“No  reporter,  whether  writing  an 
opinion  column  or  a  news  story,  should 
be  allowed  to  rush  to  judgment  with¬ 
out  at  least  trying  to  hear  the  opposing 


view,  the  petition  said. 

“And  no  newspaper  that  values  its 
own  integrity  should  blindly  endorse  a 
column  that  violates  such  a  basic  rule 
of  journalism,  especially  when  evi¬ 
dence  proves  it  wrong.” 

Both  the  News  and  McAlary  have 
stood  by  the  column. 

When  the  News  ran  a  news  story 
disclosing  evidence  supporting  the 
rape  allegation,  it  appeared  beneath 
another  McAlary  column  discrediting 
the  woman’s  account. 

“How  ironic  that  the  News  ran  a 
story  indicating  McAlary’s  rape  ‘hoax’ 
was  wrong  just  below  a  new  McAlary 
column  claiming  yet  another  hoax,” 
the  petition  said. 

McAlary  strongly  defended  his  re¬ 
porting  and  said  the  petition  signers 
“are  wrong.  They  are  all  incompetent 
because  they  never  did  any  work”  on 
the  story. 

“If  they  were  going  to  accuse  me  of 
not  being  a  good  reporter,  at  least  they 
could  have  called  me,  and  1  would  have 
told  them  what  was  going  on,”  he  said. 
He  called  the  woman  “a  liar  and  a 
hoaxer.  If  she  would  like  to  sue  me  she 
can,  but  she  hasn’t  because  she  can’t 
prove  her  case  in  court.” 

The  paper  has  stood  by  his  column, 
and  a  similar  one  two  days  later,  be¬ 
cause  the  editors  know  the  facts  and 
his  sources,  he  said. 

“Everything  1  wrote  was  true.  Not 
one  thing  1  wrote  has  been  denied  by 
the  cops,”  he  said. 

He  also  refuted  reports,  including 
one  in  the  News,  that  police  found  se¬ 
men  on  the  woman. 

The  petition  was  not  meant  as  an 
attack  on  McAlary,  said  one  of  the 


“We  felt  [McAlary]  should  be  held  to  the 
same  standards  [Caldwell]  was  held  to  ... .  We 
just  thought  the  editors  should  have  been  more 
careful.” 
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Future  Of 
Minority  Workshop 
In  Doubt 

Summer  program  has  for  the  past  seven  years  supplied  a  pool  of 
minority  journalists  for  newsrooms  throughout  the  Southeast 


by  Larry  Timbs 

AN  INTENSIVE,  HIGHLY  praised 
lO'Week  summer  workshop  that  for  the 
past  seven  years  has  supplied  a  pool  of 
minority  journalists  for  newsrooms 
throughout  the  Southeast  may  soon  be 
history. 

Suffering  from  a  lack  of  permanent 
funding,  the  Southeastern  Multicultur¬ 
al  Newspaper  Workshop  at  the  Univer¬ 
sity  of  South  Carolina  college  of  Jour¬ 
nalism  and  Mass  Communications  may 
be  held  this  summer  for  the  last  time. 

“It  has  been  the  single  most  effective 
source  of  minority  journalists  for 
Knight -Ridder  newspapers  in  the  Car- 


olinas,  and  to  lose  it  would  be  a  trag¬ 
edy,”  said  Gil  Thelen,  executive  editor 
of  the  State,  Columbia,  S.C. 

Thelen,  a  driving  force  to  help  en¬ 
sure  that  the  workshop  has  enough 
money  to  operate  this  summer,  noted 
that  a  recent  count  showed  at  least  15 
graduates  of  the  program  had  worked 
or  were  currently  working  at  Knight- 
Ridder  daily  newspapers  in  Columbia, 
Myrtle  Beach,  S.C.,  and  Charlotte, 
N.C. 

The  three  newspapers  are  among 
dozens  throughout  the  Southeast  and 
other  parts  of  the  country  that  have 

Timbs  is  a  frec'lance  writer  who  teaches 
journalism  at  Winthrop  University  in 
Rock  Hill,  S.C. 


hired  graduates  of  the  workshop  since 
it  was  launched  in  1987. 

After  this  summer,  however,  the 
workshop  —  funded  its  first  few  years 
with  seed  money  from  foundations  — 
faces  termination.  That’s  because  the 
newspaper  foundation  seed  money  has 
dried  up  for  a  project  that  requires 
$65,000  to  $75,000  each  summer  to  be 
run  with  12  students  and  a  director. 

A  big  chunk  of  the  money  needed  to 
keep  the  workshop  afloat  this  summer 
is  coming  from  Knight-Ridder  and 
from  McClatchy  Newspapers,  which 
owns  dailies  in  Rock  Hill,  S.C.,  Hilton 
Head,  S.C.,  and  Beaufort,  S.C. 

Knight-Ridder  will  contribute  about 


$30,000  to  the  workshop,  according  to 
Thelen.  Terry  Plumb,  editor  of  Rock 
Hill  Herald,  said  McClatchy  will  pro¬ 
vide  $10,000  for  the  workshop. 

“The  future  of  it  is  uncertain.  After 
this  year,  we  don’t  know  what  will  hap¬ 
pen,”  said  Ken  Campbell,  an  associate 
professor  in  the  USC  College  of  Jour¬ 
nalism  and  Mass  Communications. 

Campbell,  who  came  to  USC  from 
North  Carolina  A&T  State  University, 
has  been  director  or  co-director  of  the 
workshop  for  four  years. 

Minorities  with  college  degrees  or 
minorities  with  some  college  and 
equivalent  life  experience  who  are  in¬ 
terested  in  becoming  newspaper  jour¬ 
nalists  learn  about  reporting,  writing 
and  editing  at  the  workshop  for  10 


hours  a  day  for  eight  weeks.  Workshop 
participants  —  who  pay  nothing  for  tu¬ 
ition,  housing,  food  and  books  — 
then  undertake  a  two-week  internship, 
preferably  at  their  hometown  newspa¬ 
per. 

The  workshop  experience,  empha¬ 
sizing  hands-on  training,  has  translat¬ 
ed  into  newspaper  journalism  jobs  for  a 
good  many  of  the  alumni,  helping  news 
executives  add  diversity  to  their  news¬ 
rooms. 

Frank  Barrows,  managing  editor  of 
the  Charlotte  (N.C.)  Observer,  notes 
that  more  than  40  of  the  workshop’s 
alumni  are  working  at  newspapers  such 
as  the  St.  Petersburg  Times,  Atlanta 
Journal  and  Constitution,  and  at  small¬ 
er  dailies  such  as  the  Florence  (S.C.) 
Morning  News  and  Savannah  (Ga.) 
Morning  News  and  Evening  Press. 

“Most  of  them  would  not  be  in  jour¬ 
nalism  but  for  the  workshop,”  he  said. 
“Some  have  become  managers.  Some 
are  winning  prizes.” 

The  idea  of  the  workshop  —  to  get 
more  minorities  into  the  newspaper 
business  has  been  embraced  by  news¬ 
paper  executives  committed  to  diversi¬ 
ty- 

The  workshop  represents  an  effort 
to  get  minorities  into  a  profession 
which,  by  the  end  of  1990,  remained 
predominantly  white  and  male;  only 
about  9%  of  the  55,700  newspaper 
journalists  in  the  United  States  were 
minorities. 

That  same  year,  51%  of  the  nation’s 
newsrooms  had  no  minorities  at  all, 
leaving  the  industry  far  short  of  a  goal 
announced  in  1970  by  the  American 
Society  of  Newspaper  Editors.  The 
goal,  which  ASNE  hopes  will  be 
achieved  by  the  year  2000,  is  for  the 
percentage  of  minorities  in  the  nation’s 
newsrooms  to  be  proportionate  to  the 


.  .  .  the  newspaper  foundation  seed  money  has 
dried  up  for  a  project  that  requires  $65,000- 
$75,000  each  summer  to  he  run  with  12  students 
and  a  director. 
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U.S.  minority  population  of  22  per¬ 
cent. 

Nikkole  Davis,  22,  now  an  educa¬ 
tion  and  health  reporter  at  the  six-day- 
a-week,  10,000-circulation  Beaufort 
(S.C.)  Gazette,  graduated  from  the 
use  workshop  in  May  1993.  A  gradu¬ 
ate  of  Winthrop  University  where  she 
majored  in  mass  communication  and 
history,  Davis  credits  the  “very  in¬ 
tense”  10  weeks  she  spent  at  the  USC 
workshop  with  giving  her  solid  prepa¬ 
ration  for  her  current  job. 

“It  was  a  wonderful  experience.  It 
really  gave  me  the  opportunity  to  see 
what  the  life  of  a  reporter  is  like,”  she 
said.  “It  put  me  more  in  a  work  or  job- 
type  atmosphere.  I  wasn’t  getting  paid 
but  I  felt  like  I  was  in  a  job  and  getting 
assignments  and  working  on  deadline.” 

Davis,  whose  focus  in  her  major  at 
Winthrop  was  broadcasting,  found  the 
multicultural  newspaper  workshop 
plenty  challenging:  “It  was  very  rigor¬ 
ous.  That’s  the  only  way  I  can  describe 
it.  I  thought  I  would  pass  out  the  first 
two  weeks.” 

Workshop  days,  she  recalls,  start  at  8 
am.  sharp  and  end  as  late  as  11  p.m., 
with  participants  covering  school 
board,  county  council  and  city  council 
meetings.  Students  attended  the  meet¬ 
ings,  collected  information,  inter¬ 
viewed  key  people  and  wrote  their  own 
stories  on  deadline. 

“A  lot  of  times  we  were  given  the 


Southeast).” 

She  terms  it  “really  unfortunate” 
that  the  multicultural  newspaper  work¬ 
shop  may  not  be  around  after  this  sum¬ 
mer  to  help  prepare  minorities  for  jour¬ 
nalism  jobs. 

“It  was  a  good  experience  and  I’m 
glad  they’re  still  going  to  have  it  one 
more  summer,”  she  said.  “If  you  didn’t 


“To  me,  it’s  the  old  story  of  the  newspaper 
industry  being  shortsighted,  having  a  short 
attention-span.  They  drop  off  important  causes 
if  they  get  hard  enough  or  they  don’t  get  results 
fast  enough.” 


same  sort  of  topic,  but  we  would  go  out 
into  the  community  and  come  up  with 
our  own  story,”  Davis  said.  “And  some¬ 
times  we  were  sent  out  on  a  particular 
street  such  as  Main  Street  in  Columbia 
and  we  wrote  a  story.” 

She  said  a  wide  variety  of  newspaper 
editors  worked  with  the  workshop  par¬ 
ticipants  on  a  daily  basis,  making  the 


whole  experience  seem  like  a  “job-type 
atmosphere.” 

“It  made  it  more  real  because  I  was 
going  Monday  through  Friday  and  I 
was  putting  in  a  full  day’s  work  com¬ 
mitted  to  journalism.  It  just  enhanced 
what  I  had  already  learned  and  let  me 
put  my  skills  to  use,”  Davis  said. 

Of  the  12  people  enrolled  in  Davis’ 
workshop  group,  11  were  African- 
Americans  and  one  was  a  Native 
American.  Davis  says  everyone  in  her 
class  who  wanted  a  newspaper  job 
“pretty  much  got  one  except  for  people 
who  didn’t  want  to  relocate  (from  the 


have  any  clips,  it  helps  you  get  clips, 
and  it  lets  you  network  and  meet  dif¬ 
ferent  editors.  It  just  overall  gives  you 
the  experience  of  being  a  reporter 
without  having  to  learn  it  on  a  job.” 

Joe  Shoquist,  managing  editor  of  the 
Milwaukee  Journal  for  19  years  and 
dean  of  the  University  of  South  Car¬ 
olina  College  of  journalism  and  Mass 
Communications  from  1996-1991,  be¬ 
lieves  if  the  workshop  dies,  it  will  be 
typical  of  newspapers’  short  attention 
span. 


(See  Minority  on  page  45) 


ED  INFORMAnON 
BOUT  INSURANCE? 

If  your  question  is  about  insurance  for  space 
shuttles,  oil  refineries,  ships  or  planes, 
we  can't  help. 

But  if  it's  about  personal  insurance,  we  can. 

When  it  comes  to  insuring  automobiles, 
homes,  and  small  boats,  we're  the  largest 
in  the  business.  We're  also  among  the 
biggest  writers  of  individual  life  and  health 
insurance. 

Next  time  you  have  a  question  about  personal 
insurance,  call  one  of  these  numbers. 


state  Farm  Insurance 
Home  Office:  Bloomington,  I 
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The  Best 
Newspaper 
Promotions 

Jackson  (Miss.)  Clarion^Ledger  wins  best  in  show  in  the 
59th  annual  INMA/E&P  Awards  competition;  Dallas  Morning 
News,  Minneapolis  Star  Tribune  each  win  four  first  prizes 


THE  CLARION-LEDGER,  Jackson, 
Miss.,  won  best  in  show  in  the  59th 
annual  International  Newspaper  Mar¬ 
keting  Association/Editor  &  Publisher 
Awards  Competition. 

De  Gelderlander,  Nijmegen,  the 
Netherlands,  won  for  best  graphic  de¬ 
sign  and  the  Palm  Beach  Post,  West 
Palm  Beach,  Fla.,  took  the  copywriting 
prize. 

The  Clarion-Ledger  was  chosen 
among  76  first-prize  winners  in  19  cat¬ 
egories. 

Each  category  is  broken  into  four 
circulation  groups:  under  50,000; 
50,000  to  100,000;  100,000  to  200,000, 
and  over  200,000. 

A  first-place  winner  and  one  or  two 
certificate  of  merit  winners  were  cho¬ 
sen  for  each  category  in  each  circula¬ 
tion  group. 

Certificates  of  merit  were  awarded 
to  54  newspapers. 

The  Clariori'Ledger  won  first  prize 
in  two  categories  in  the  100,000  to 
200,000  circulation  group.  It  took  cer¬ 
tificates  of  merit  in  three  categories  in 


This  sign  won  the  Portland  (Maine) 
Press  Herald  a  certificate  of  merit  in  the 
Outdoor/Point'of'Purchase/Display 
category  for  newspapers  with  circulation 
50,000  to  100,000. 
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This  piece  won  the  Dallas  Morning 
News  a  certificate  of  merit  in  the  Printed 
Materials:  Advertising  category  for 
newspapers  over  200,000  circulation. 

addition  to  the  best  in  show  honor. 

The  Palm  Beach  Post  won  one  first 
prize  and  three  certificates  of  merit  in 
the  100,000  to  200,000  circulation 
group,  in  addition  to  the  copywriting 
award. 

Other  big  winners  included  the  Rock 
Hill  (S.C.)  Herald,  which  got  three 
first  prizes  and  one  certificate  of  merit 
in  the  under  50,000  circulation  classi¬ 
fication;  Dominion  Post,  Morgantown, 
W.Va.,  with  one  first  prize  and  three 
certificates  of  merit,  under  50,000  cir¬ 
culation;  Modesto  (Calif.)  Bee,  three 
first  prizes  and  three  certificates  of 
merit,  50,000  to  100,000;  Greenville 
(S.C.)  News  and  Greenville  Piedmont, 
two  first  prizes  and  one  certificate  of 
merit,  100,000  to  200,000;  and  La 
Opinion,  Los  Angeles,  two  first  prizes 


and  two  certificates  of  merit,  100,000 
to  200,000. 

Also,  the  Dallas  Morning  News,  four 
first  prizes  and  two  certificates  of  mer¬ 
it,  over  200,000;  Minneapolis  Star  Tri¬ 
bune,  four  first  prizes  and  two  certifi¬ 
cates  of  merit,  over  200,000;  Arizona 
Republic  and  Phoenix  Gazette,  two  first 
prizes  and  three  certificates  of  merit, 
over  200,000;  the  Houston  Post,  two 
first  prizes  and  three  certificates  of 
merit,  over  200,000;  and  San  Jose  Mer¬ 
cury  News,  two  first  prizes  and  one 
certificate  of  merit,  over  200,000. 

The  award  judges  worked  in  groups 
of  three.  They  are  listed  below  by  the 
category  or  categories  for  which  they 
judged. 

In-paper  promotion/circulation, 
printed  materials/circulation:  Bob  Lan¬ 
dis,  Cox  Arizona  Publications  Inc.; 
Patti  Valdez,  the  Arizona  Republic;  and 
Forest  Richardson,  Richardson  or 


This  ad  won  the  Portland  (Maine)  Press 
Herald  a  first-place  prize  in  the  In-Paper 
Promotion:  Advertising  category  for 
newspapers  with  circulation  50,000  to 
100,000. 
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This  full-page  ad  promoting  a  special 
report,  “Two  Worlds  of  Navajos,”  in  the 
Arizona  Republic  and  Phoenix  Qazette 
won  a  certificate  of  merit  in  the  In-Paper 
Promotion:  Public  Relations  category  for 
newspapers  over  200,000. 


Richardson. 

In-paper  promotion/advertising, 
printed  materials/advertising:  Brad 
Messer,  Arizona  Republic  and  Phoenix 
Gazette;  Joann  Marguiles,  Thomas- 
Tvert  Inc.;  and  Ann  Hubbard. 

In-paper  promotion/public  relations, 
printed  materials/public  relations  or  in¬ 
ternal  communications:  Gary  Hal¬ 
loway,  Cox  Arizona;  Linda  Coulson, 
Martz  Agency;  and  Lisa  Shover,  K 


This  piece  aimed  at  students  won  the 
Leader  Post  in  Regina,  Saskatchewan,  a 
certificate  of  merit  in  the  Newspaper-in- 
Education  category  for  newspapers  with 
circalation  50,000  to  100,000. 


Group. 

In-paper  promotion/editorial,  audio- 
tex  promotion,  premium/incentives: 
Jody  Taylor,  Cox  Arizona;  Amy  Et- 
tinger,  the  Arizona  Republic  and 
Phoenix  Gazette;  Dino  Paul,  After 
Hours. 

Outside  media/radio:  Tom  Ortega 
and  Dave  Robb,  Evans  Group;  and 
Lourie  Stofft,  the  Yuma  (Ariz.)  Daily 
Sun. 

Outdoor/point  of  purchase/display, 
newspaper  research/data  books:  Bev 
Gulbranson,  the  Arizona  Republic  and 
Phoenix  Gazette;  and  Sara  Harrel  and 
Chris  Ray,  Estudio  Ray. 

Outside  media:  Steve  Ditko,  Camp¬ 
bell,  Fisher,  Ditko  Design;  Chris  Pois¬ 
son,  Cramer-Krasselt;  and  Greg  Mey¬ 
ers,  30  Rock  Creative. 


This  promotion  piece  won  the  Jakarta 
Post  a  certificate  of  merit  in  the  Printed 
Materials:  Public  Relations  category  for 
newspapers  under  50,000  circulation. 


Outside  media/multi-media  promo¬ 
tion,  marketing  materials,  advertising 
sales  presentations:  Lynn  Town,  the 
Arizona  Republic  and  Phoenix  Gazette; 
Win  Holden,  Media  America  Corp.; 
and  Louie  Moses,  Moses  Anshell. 

Public  relations  programs  and 
events,  community  service.  Newspaper 
in  Education;  Diane  Rutherford,  the 
Arizona  Republic  and  Phoenix  Gazette; 
Pam  Esser,  Esser  &  Esser  Design;  and 
Brad  Ghormley  Smit,  Ghormley,  Lof- 
green. 

A  complete  listing  of  the  winners 
appears  on  pages  22-26. 

Winning  newspapers  will  be  recog¬ 
nized  for  their  achievements  at  a  lun¬ 
cheon  on  May  16  during  the  annual 


HOW  10  GET 
na  PRESS 


This  ad  tvon  the  Qreenville 
News/Qreenville  Piedmont  a  certificate  of 
merit  in  the  In-Paper  Promotion: 
Advertising  category  for  newspapers  with 
circulation  100,000  to  200,000. 


INMA  conference  in  Phoenix.  On  dis¬ 
play  during  the  conference  will  he  the 
best  of  the  more  than  1,400  entries  in 
this  year’s  competition.. 

At  the  conference,  INMA  president 
Shaun  Higgins  will  present  the  associ¬ 
ation’s  first  report  card  on  the  status  of 
worldwide  developments  in  the  news¬ 
paper  industry.  Assorted  breakout  ses¬ 
sions  will  reveal  ways  to  market  news¬ 
papers  to  young  readers,  women  and 
minorities.  Other  sessions  will  discuss 
ways  to  market  new  technologies  and 
cover  new  revenue  opportunities. 


This  internal  publication  won  the  Dallas 
Morning  News  a  first  prize  in  the 
Internal  Communications  category  for 
newspapers  with  circulation  over 
200,000. 
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1  1994  INMA/Edifror  &  Publisher  Awards  I 

Category  #  1  In'Paper 

Promotion:  Circulation 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

The  Herald,  Rock  Hill,  SC 

First  Place 

Daily  Southtown,  Chicago,  IL 

First  Place 

De  Gelderlander,  Nijmegen,  Holland 

First  Place 

Verdens  Gang,  Oslo,  Norway 

Certificate  of  Merit 

Puget  Sound  Business  journal, 

Seattle,  WA 

Certificate  of  Merit 

Daily  Post,  Liverpool,  England 

Certificate  of  Merit 

The  Record,  Hackensack,  Nj 

Certificate  of  Merit 

Providence  Journal-Bulletin,  R1 

Category  #  2  b'Paper 

Promotion:  Advertising 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

Puget  Sound  Business  Journal, 

Seattle,  WA 

First  Place 

Portland  Press  Herald,  ME 

First  Place 

The  Greenville  News  &.  Greenville 
Piedmont,  SC 

First  Place 

The  Denver  Post,  CO 

Certificate  of  Merit 

The  Sun  Herald,  Biloxi,  MS 

Certificate  of  Merit 

Cedar  Rapids  Gazette,  lA 

Certificate  of  Merit 

The  Greenville  News  &  Greenville 
Piedmont,  SC 

Certificate  of  Merit 

San  Jose  Mercury  News,  CA 

Category  #  3  In-Paper  Promotion:  Public  Relations 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

The  Times  Leader,  Wilkes-Barre,  PA 

First  Place 

The  Stockton  Record,  CA 

First  Place 

Dayton  Daily  News,  OH 

First  Place 

The  Arizona  Republic/The  Phoenix 
Gazette,  AZ 

Certificate  of  Merit 

The  Yuma  Daily  Sun,  AZ 

Certificate  of  Merit 

The  Leader-Post,  Regina, 

SK,  Canada 

Certificate  of  Merit 

Austin  American-Statesman,  TX 

Certificate  of  Merit 

The  Arizona  Republic/The  Phoenix 
Gazette,  AZ 

The  Arizona  RepublicfThe  Phoenix 
Gazette,  AZ 

Category  #  4  In-Paper  Promotion:  Editorial 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

Pacific  Stars  &  Stripes,  Tokyo,  japan 

First  Place 

The  Bakersfield  Californian,  CA 

First  Place 

The  Clarion-Ledger,  Jackson,  MS 

First  Place 

Star  Tribune,  Minneapolis,  MN 

Certificate  of  Merit 

None  Awarded 

Certificate  of  Merit 

The  Columbian,  Vancouver,  WA 
The  Modesto  Bee,  CA 

Certificate  of  Merit 

The  Palm  Beach  Post, 

West  Palm  Beach,  FL 

La  Opinidn,  Los  Angeles,  CA 

Certificate  of  Merit 

The  Inquirer,  Philadelphia,  PA 
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Category  #  5  Printed  Materials:  Circulation 

Under  50,000  50,000-100,000  100,000-200,000  Over  200,000 

First  Place  First  Place  First  Place  First  Place 

Middlesex  News,  Framingham,  MA  The  Financial  Post,  Toronto,  The  Herald,  Glasgow,  Scotland  San  Jose  Mercury  News,  CA 

ON,  Canada 

Certificate  of  Merit  Certificate  of  Merit  Certificate  of  Merit  Certificate  of  Merit 

Centre  Daily  Times,  Portland  Press  Herald,  ME  The  Clarion-Ledger,  Jackson,  MS  USA  Today,  Arlington,  VA 

State  College,  PA 

Category  #  6  Printed  Materials:  Advertising 

Under  50,000  50,000-100,000  100,000-200,000  Over  200,000 

First  Place  First  Place  First  Place  First  Place 

The  Herald,  Rock  Hill,  SC  The  Advocate  &  Greenwich  Time,  The  News  Tribune,  Tacoma,  WA  The  Dallas  Morning  News,  TX 

Stamford,  CT 

Certificate  of  Merit  Certificate  of  Merit  Certificate  of  Merit  Certificate  of  Merit 

The  Herald,  Rock  Hill,  SC  North  Shore  News,  Vancouver,  To  be  announced  The  Dallas  Morning  News,  TX 

BC,  Canada  The  Denver  Post,  CO 

The  Houston  Post,  TX 


Category  #  7  Printed  Materials:  Public  Relations 


Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

The  Jakarta  Post,  Jakarta,  Indonesia 

The  Stockton  Record,  CA 

Journal-Star,  Peoria,  IL 

St.  Petersburg  Times,  FL 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

The  Jakarta  Post,  Jakarta,  Indonesia 
The  Press-Republican, 

Plattsburgh,  NY 

Le  Droit,  Ottawa,  ON,  Canada 

The  Columbian,  Vancouver,  WA 

The  News  Tribune,  Woodbridge,  NJ 

Lexington  Herald-Leader,  KY 

Star  Tribune,  Minneapolis,  MN 

The  Columbus  Dispatch,  OH 

Category  #  8  Radio  Promotion 


Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

The  Dominion  Post, 

Morgantown,  WV 

Daily  Southtown,  Chicago,  IL 

The  Palm  Beach  Post, 

West  Palm  Beach,  FL 

Star  Tribune,  Minneapolis,  MN 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

The  News-Gazette,  Champaign,  IL 

The  Repository,  Canton,  OH 

The  News  Tribune,  Tacoma,  WA 

Star  Tribune,  Minneapolis,  MN 
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Category  #  9  Television  Promotion 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

Siglo  21,  Guadalajara, 

Jalisco,  Mexico 

Certificate  of  Merit 

The  Dominion  Post, 

Morgantown,  WV 

First  Place 

The  Bakersfield  Californian,  CA 

Certificate  of  Merit 

Portland  Press  Herald,  ME 

First  Place 

The  Clarion-Ledger,  Jackson,  MS 

Certificate  of  Merit 

The  Clarmn-Ledger,  Jackson,  MS 

La  Opinion,  Los  Angeles,  CA 

First  Place 

Star  Tribune,  Minneapolis,  MN 

Certificate  of  Merit 

The  Houston  Post,  TX 

Category  #10  Outdoor/Point-of-Purchase/Display 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

The  Herald,  Rock  Hill,  SC 

First  Place 

Daily  Southtown,  Chicago,  IL 

First  Place 

La  Opinion,  Los  Angeles,  CA 

First  Place 

The  Toronto  Star,  ON,  Canada 

Certificate  of  Merit 

The  Dominion  Post, 

Morgantown,  WV 

Certificate  of  Merit 

Portland  Press  Herald,  ME 

The  Home  News,  East  Brunswick,  NJ 

Certificate  of  Merit 

Las  Vegas  Review-Journal,  NV 

De  Gelderlander,  Nijmegen,  Holland 

Certificate  of  Merit 

The  Arizona  Republic/The  Phoenix 

Gazette,  AZ 

Category  #11  Multi-Media  Promotion 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

Siglo  21,  Guadalajara, 

Jalisco,  Mexico 

Certificate  of  Merit 

The  Dominion  Post, 

Morgantown,  WV 

First  Place 

Daily  Southtown,  Chicago,  IL 

Certificate  of  Merit 

Montgomery  Advertiser,  AL 

First  Place 

The  Gazette,  Montreal,  QC,  Canada 

Certificate  of  Merit 

The  Clarion-Ledger,  Jackson,  MS 

First  Place 

The  Dallas  Morning  News,  TX 

Certificate  of  Merit 

The  Indianapolis  Star  &  The 

Indianapolis  News,  IN 

Category  #12  Newspaper  Research/Data  Books 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

Gold  Coast  Bulletin,  Southport, 
Queensland,  Australia 

Certificate  of  Merit 

None  Awarded 

First  Place 

The  Financial  Post,  Toronto, 

ON,  Canada 

Certificate  of  Merit 

Post-Tribune,  Gary,  IN 

First  Place 

The  State,  Columbia,  SC 

Certificate  of  Merit 

The  Palm  Beach  Post, 

West  Palm  Beach,  FL 

First  Place 

The  Arizona  Republic/The 

Phoenix  Gazette,  AZ 

Certificate  of  Merit 

St.  Petersburg  Times,  FL 

St.  Louis  Post-Dispatch,  MO 
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1994  INMA/Editor  &  Publisher  Awards 


Category  #13  Advertising  Sales  Presentation  | 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

The  NewS'Herald,  Panama  City,  FL 

The  Bakersfield  Californian,  CA 

La  Opinion,  Los  Angeles,  CA 

News  Limited,  Surry  Hills,  New 

South  Wales,  Australia 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

None  Awarded 

None  Awarded 

None  Awarded 

None  Awarded 

Category  #14  Public  Relations  Programs 

and  Events 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

The  Bismarck  Tribune,  ND 

The  Modesto  Bee,  CA 

The  Spokesman-Review, 

Spokane,  WA 

The  Indianapolis  Star  Si  The 

Indianapolis  News,  IN 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Centre  Daily  Times, 

The  Leader-Post,  Regina, 

The  Advocate,  Baton  Rouge,  LA 

The  Buffalo  News,  NY 

State  College,  PA 

SK,  Canada 

The  State,  Columbia,  SC 

St.  Louis  Post-Dispatch,  MO 

Category  #15  Community  Service 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

Centre  Daily  Times, 

The  Leader-Post,  Regina, 

Lexington  Herald-Leader,  KY 

The  Dallas  Morning  News,  TX 

State  College,  PA 

SK,  Canada 

The  Houston  Post,  TX 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

The  Bismarck  Tribune,  ND 

The  Modesto  Bee,  CA 

To  he  announced 

The  Dallas  Morning  News,  TX 

II  Category  #16  Internal  Communications 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

News  Tribune,  LaSalle,  IL 

The  Leader-Post,  Regina, 

SK,  Canada 

Roanoke  Times  &  World-News, 
Roanoke,  VA 

The  Dallas  Morning  News,  TX 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

None  Awarded 

None  Awarded 

The  Palm  Beach  Post, 

West  Palm  Beach,  FL 

The  Orange  County  Register, 

Santa  Ana,  CA 

The  San  Diego  Union-Tribune,  CA 
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1994  INMA/Editor  &  Publisher  Awards 


Category  #17  Newspaper'In-Education 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

Telegraph  Herald,  Dubuque,  lA  The  Modesto  Bee,  CA 

To  be  announced 

The  Tampa  Tribune,  FL 

The  Houston  Post,  TX 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Quincy  Herald'Whig,  IL 

The  Leader-Post,  Regina, 

SK,  Canada 

To  be  announced 

The  Los  Angeles  Times,  CA 

The  Houston  Post,  TX 

Category  #18  Audiotex 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

Pottsville  Republican,  PA 

The  Modesto  Bee,  CA 

The  Greenville  News  &  Greenville 
Piedmont,  SC 

San  Jose  Mercury  News,  CA 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

None  Awarded 

Daily  Southtown,  Chicago,  IL 

Roanoke  Times  &  World-News,  VA 

The  San  Diego  Union-Tribune,  CA 

Category  #19  Premium/Incentives 

Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

Quincy  Herald-Whig,  IL 

Portland  Press  Herald,  ME 

La  Opinion,  Los  Angeles,  CA 

Star  Tribune,  Minneapolis,  MN 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

None  Awarded 

Ann  Arbor  News,  MI 

The  Modesto  Bee,  CA 

None  Awarded 

USA  Today,  Arlington,  VA 

1 

Best  In  Show,  Graphic  Design  and  Copywriting 

Best  In  Show  Best  In  Graphic  Design  Best  In  Copywritim 


The  Clarioii'Ledger 

De  Gelderlander 

The  Palm  Beach  Post 

Jackson,  Mississippi 

Nijmegen,  Holland 

West  Palm  Beach,  Florida 
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About  Awards 


Merriman  Smith  Award.  Terence  Hunt,  chief  White 
House  correspondent  for  the  Associated  Press,  has  won 
the  Merriman  Smith  Award  for  an  account  of  the  historic 
Israeli'Palestine  Liberation  Organization  treaty  signing  in 
September. 

The  prize,  presented  by  the  White  House  Correspon¬ 
dents  Association,  recognizes  deadline  reporting. 

AP  reporter  Jim  Drinkard  was  given  the  group’s  Barnet 
Nover  Memorial  Award  for  a  series  on  the  interaction  be¬ 
tween  lobbyists  and  the  government. 

Richard  Whittle,  Dallas  Morning  News,  received  the 
Edgar  A.  Poe  Award  for  an  expose  relating  that  Senate- 
paid  staffers  of  Sen.  Phil  Gramm  (R-Texas)  had  arranged 
media  events  as  part  of  a  re-election  campaign  strategy. 
Jeffrey  Birnbaum,  Wall  Street  Journal,  got  the  Aldo  Beck¬ 
man  Memorial  Award  for  his  reporting  on  President  Bill 
Clinton.  —  AP 

RFK  Journalism  Award.  A  Chicago  Tribune  series  about 
murdered  children  won  the  top  prize  in  the  Robert  F. 
Kennedy  Journalism  Awards  contest.  The  series  won  first 
place  in  the  print  journalism  category  as  well  as  the  over¬ 
all  grand  prize. 

The  Washington  Post  won  first  prize  in  the  international 
print  category  for  a  series  about  women  in  Third  World 
countries;  Mike  Luckovich,  Atlanta  Constitution,  was  rec¬ 
ognized  for  editorial  cartooning;  Gregory  Mellis,  S  tate  Jour¬ 
nal  Register,  Springfield,  111.,  and  Susan  Winters,  Philadel- 
phia  Daily  News,  were  cited  for  photojournalism,  and  the 
North  Idaho  College  Sentinel  was  recognized  in  the  stu¬ 
dent  journalism  category.  —  AP 

Bayeux  War  Cerrespondenis  Awards.  A  photog¬ 
rapher  who  died  while  covering  a  separatist  war  in  Geor¬ 
gia  for  the  Associated  Press  and  a  journalist  writing  for  a 
Canadian  paper  have  received  the  inaugural  Bayeux  War 
Correspondents  Awards,  each  of  which  carries  $8,800. 

Andrei  Soloviev,  a  Russian  freelancer  working  for  AP, 
won  top  honors  for  his  photo  of  a  man  and  his  dog  shot 
dead  in  fighting  between  Georgian  and  Abkhazian  forces 
in  the  town  of  Sukhumi.  Soloviev,  39,  was  killed  in  Sep¬ 
tember  in  that  fighting. 

Denis  Arcand  of  the  French-language  Canadian  paper 
La  Presse  won  in  the  daily  newspaper  category  for  an  arti¬ 
cle  on  the  war  in  Bosnia-Herzegovina. 

The  prize  was  inaugurated  to  coincide  with  the  50th  an¬ 
niversary  of  the  invasion  in  Normandy,  which  eventually 
forced  the  Nazi  army  out  of  France  and  led  to  the  end  of 
World  War  II.  Bayeux  was  one  of  the  first  towns  liberated 
from  Nazi  occupation  in  the  D-Day  invasion.  —  AP 

Polly  Robinson  Conlost.  A  tale  of  homeless  drifters 
whose  clashes  with  drug  addiction,  drunkenness  and  dys¬ 
functional  families  forced  them  into  a  shelter  has  won  first 
prize  in  the  Polly  Robinson  Feature  Writing  Contest,  spon¬ 
sored  by  the  Southern  Illinois  University  School  of  Jour¬ 
nalism. 

Mary  Ann  Fergus,  Bloomington  (Ill.)  Pantograph,  was 
recognized  for  “Shelter  from  the  Storm,”  which  was  pub¬ 
lished  in  the  paper  in  January. 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock  5/10/94 

5/3/94 

5/11/93 

A.H.  Belo  Corp.  (NY) 

50.125 

48.875 

44.875 

Capital  Cities/A^  Inc.  (NY) 

702.50 

736.00 

520.00 

Central  Newspapers  Inc.  (NY) 

29.625 

28.25 

25.125 

Dow  Jones  &.  Co.  Inc.  (NY) 

37.875 

38.875 

30.75 

Enquirer/Star  Group  (NY) 

17.25 

17.375 

15.875 

Gannett  Co.  Inc.  (NY) 

52.125 

52.50 

52.00 

Harte-Hanks  Comm.  (NY)  * 

19.25 

20.00 

Knight-Ridder  Inc.  (NY) 

57.25 

60.00 

57.625 

Lee  Enterprises  Inc.  (NY) 

35.25 

35.25 

29.625 

McClatchy  Newspapers  Inc.  (NY) 

22.75 

23.50 

22.50 

Media  General  Inc.  (AM) 

22.375 

23.25 

18.25 

Multimedia  Inc.  (NDQ)  * 

28.00 

28.50 

33.50 

New  York  Times  Co.  (AM) 

25.75 

25.375 

28.875 

Park  Communications  Inc.  (NDQ 

21.75 

22.00 

18.75 

Pulitzer  Publishing  Co.  (NY) 

37.00 

37.25 

30.50 

E.W.ScrippsCo.  (NY) 

27.125 

26.375 

28.125 

Times  Mirror  Co.  (NY) 

31.375 

31.875 

31.375 

Tribune  Co.  (NY) 

59.75 

63.00 

54.125 

Washington  Post  Co.  (NY) 

233.00 

234.75 

240.00 

*  Initial  Public  Offering  -  1 1/3/93  at  $16.50 

•  3  for  1  stock  split 
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1  Foreign  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

5/10/94 

5/3/94 

5/11/93 

Maclean  Hunter  Ltd.  (a) 

16.875 

16.875 

11.50 

Hollinger  Inc.  (a) 

15.00 

15.625 

12.125 

Quebecor  Inc.  Class  A  (a) 

18.375 

20.125 

20.00 

Reuters  (c) 

43.25 

45.125 

29.25 

Southam  Inc.  (a) 

18.625 

19.00 

17.50 

Thomson  Corp.  (a) 

16.75 

17.50 

15.375 

Toronto  Sun  Publishing  Corp.  (a) 

15.25 

15.125 

13.25 

TorStar  Corp.  (a) 

24.50 

25.25 

23.75 

Pearson  Ltd.  (b) 

6.53 

6.48 

4.36 

News  Corp.  Ltd.  (c) 

51.875 

54.00 

42.75 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

1  Prepared  for  E&P  by  Wertheim  Schroder  &.  Co.  Inc. 

Warren  Robinson  and  his  late  wife,  Doris  Robinson,  of 
Deerfield,  Ill.,  established  the  contest  in  memory  of  their 
late  daughter,  a  SlUC  journalism  school  graduate. 


Gannatl  Awards.  The  Nashville  Tennessean  has  won 
Gannett  Co.  Inc.’s  Outstanding  Achievement  Award  for 
best  overall  news  performance. 

The  Tennessean  and  four  other  papers  —  Florida  Today, 
Melbourne;  the  Olympian,  Olympia,  Wash.;  Des  Moines 
Register  and  Reno  (Nev.)  Gazette-Journal  —  got  Gold 
Medal  Awards. 

The  awards  replace  Gannett’s  News  2000  and  Newspaper 
of  the  Year  competitions. 

The  company  presented  cash  prizes  to  winners  in  20  Best 
of  Gannett  categories,  shared  by  individuals  and  staffs  at  56 
papers  and  Gannett  News  Service.  Des  Moines  Register 
staffers  won  the  most  individual  awards  with  11  prizes,  four 
for  coverage  of  the  1993  Midwest  floods. 
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Newsoeoiie  in  the  News 


Compiled  by  Ian  E.  Anderson 


William  Isinger 


Janis  Heaphy 


Patrick  Yack 


Mark  Johnston 


William  Isingar,  vice  president  of  fi- 
nance  at  the  Los  Angeles  Times,  has 
been  named  senior  vice  president  for 
finance. 

Kaaling  Rhoads,  vice  president 
for  operations,  was  appointed  senior 
vice  president  for  operations. 

Janis  Heaphy,  director  of  display 
advertising,  was  promoted  to  vice  pres¬ 
ident  of  advertising  at  the  Times. 

Victor  Perry  III,  director  of  new 
business  development,  becomes  vice 
president  of  new  business  develop¬ 
ment. 

All  four  positions  are  new  to  the 
Times. 

Beh  Brisco,  director  of  business 
planning  and  advertising  operations, 
was  named  director  of  marketing  and 
strategic  planning. 

Patrick  Yack,  managing  editor  at  the 
Eugene,  Ore.,  Register-Guard,  has  been 
named  editor  at  the  Greensboro  (N.C.) 
News  &  Record. 

Stephen  Smith,  Washington  news 
editor  for  Knight-Ridder  newspapers, 
has  been  named  editor  of  Civilization, 
a  new  bimonthly  membership  maga¬ 
zine  formed  by  a  partnership  between 


Writing  Contest 

Features,  Commentary, 
Criticism 

Call  for  details: 

Mary  Nahan 
(703)  648-1286 

American  Association  of  Sunday 
and  Feature  Editors 


the  Library  of  Congress  and  L.O.C. 
Management  Corp.,  New  York.  The 
first  issue  will  be  published  in  Novem¬ 
ber. 

J.  Tylar  Morris,  publisher  of  the  St. 
Augustine  (Fla.)  Record,  has  been  ap¬ 
pointed  director  of  special  publications 
at  Morris  Communications  Corp.,  Au¬ 
gusta,  Ga. 

Ronnie  Hughes,  publisher  of  the 
Kenai,  Alaska,  Peninsula  Clarion,  suc¬ 
ceeds  Morris  in  St.  Augustine. 

Susie  Morris,  publisher  of  Quarter 
Horse  News,  takes  over  in  Kenai. 

Michael  Davies,  former  publisher  of 
the  Baltimore  Sun,  has  been  named 
managing  director  of  corporate  finance 
at  Legg  Mason  Wood  Walker  Inc.,  an 
investment  banking  firm  based  in  Bal¬ 
timore. 

Brent  Schendelmeyer  has  been  ap¬ 
pointed  editor  of  the  Budapest  Busi¬ 
ness  Journal,  a  weekly  English-lan¬ 
guage  newspaper  published  by  New 
World  Publishing  in  Hungary. 

Stephen  O'Conner  was  named 
publisher  of  the  paper. 

William  Florence,  head  of  the  jour¬ 
nalism  department  at  Chemeketa 
Community  College,  Salem,  Ore.,  has 
been  appointed  managing  editor  at  the 
Standard-Examiner,  Ogden,  Utah. 

Earlier,  he  was  executive  editor  at 
the  Salem  Statesman-Journal. 

Mildred  Torres  Sete,  director  of 
planning  and  development  at  La  Casa 
De  Puerto  Rico,  a  Hartford-based  com¬ 
munity  action  agency,  has  been  named 
community  affairs  manager  at  the 
Hartford  Courant. 


Mark  Johnston,  marketing  director 
for  Suburban-Journals  of  Greater  St. 
Louis,  has  been  named  vice  president 
of  sales  and  marketing  at  the  Green¬ 
ville  News-Piedmont  Co.  in  South 
Carolina. 

Rick  Dal  Cerebbe,  news  manager  of 
Star-Register  Publications,  Crown 
Point,  Ind.,  has  been  promoted  to 
managing  editor. 

Steve  Russell,  advertising  manager 
at  Fancy  Publications,  New  York,  has 
been  named  advertising  sales  manager 
of  the  Wall  Street  Journal  Classroom 
Edition.  He  is  based  in  South 
Brunswick,  N.J. 

John  Fearing,  publisher  of  the  Paci¬ 
fica  Tribune,  a  suburban  San  Francisco 
weekly,  has  been  named  executive  di¬ 
rector  of  the  Arizona  Newspapers  As¬ 
sociation,  Phoenix. 

Rebert  Mayer,  a  sportswriter  at  the 
New  Britain,  Conn.,  Herald  and  a  high 
school  basketball  and  baseball  coach, 
has  been  named  to  the  Connecticut 
Athletic  Trainers  Association  advisory 
board. 

Marla  Rivera  and  Mary  Bricker 

have  been  named  customer  service 
representatives  at  TV  Update  Inc., 
Pearl  River,  N.Y.  Rivera  will  work  in 
the  Midwest  region  and  Bricker  in  the 
Western  region. 

Rich  Sayers,  an  account  executive 
for  Lesher  Communications  Inc.’s  ma¬ 
jor  accounts  department,  has  been 
named  outside  classified  manager  at 
the  Contra  Costa  Times,  Walnut 
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signers. 

“We  felt  [McAlary]  should  be  held  to 
the  same  standards  [Caldwell]  was  held 
to  ...  .  We  just  thought  the  editors 
should  have  been  more  careful.” 

The  News  released  a  statement  say¬ 
ing  it  ran  McAlary’s  column,  after  he 
met  with  editors,  “based  on  absolute 
confidence  in  his  reporting  and  his 
sources.  On  the  other  hand,  Earl  Cald¬ 
well  declined  to  participate  in  discus¬ 
sions  that  would  have  resolved  the  very 
letitimate  concerns  that  prevented  the 
publication  of  his  column.” 

The  situation  is  not  without  prece¬ 
dent  in  the  contentious  42nd  Street 
newsrooom,  where  News  staffers  have 
complained  before  about  their  own  pa¬ 
per’s  coverage  of  rape  cases,  such  as 
those  involving  William  Kennedy 
Smith  and  several  Met  baseball  play¬ 
ers. 

The  paper  has  had  picketers  protest¬ 
ing  its  actions  regarding  Caldwell  and 
the  alleged  rape  victim. 

Ironically,  using  the  same  language 
used  to  defend  the  decision  to  suppress 
a  Caldwell  column,  the  petition  ac¬ 
cused  the  paper  of  applying  a  double 
standard.  It  called  Caldwell’s  case 
“confusing”  but  concluded  that  his  re¬ 
jected  column  “was  held  to  a  far  higher 
standard  of  accuracy.” 

Caldwell,  who  is  black  and  has 
threatened  a  lawsuit,  said  editorial 
page  editor  Arthur  Browne,  who  is 
white,  fired  him  during  an  argument 
over  the  phone  about  the  column, 
which  reported  a  civil  suit’s  allegations 
that  a  white  police  officer  had  raped 
half  a  dozen  black  livery  cab  drivers 
(E&P,  April  30,  p.  9). 

Browne  denied  firing  the  columnist 
and  defended  his  decision  to  reject  the 
column  because  it  “convicted”  the  offi¬ 
cer. 

Caldwell  argued  he  had  a  right  to 
express  his  opinion  in  his  op-ed  page 
column.  McAlary,  the  paper’s  leading 
columnist  who  appears  up  front  in  the 
news  pages,  argued  his  column  was 
aaccurate.  The  columnists  answered  to 
different  editors. 

The  petition  pointed  out  that  less 
than  a  week  before  McAlary’s  column, 
the  News  ran  a  four-part  series  on  rape 
encouraging  victims  to  come  forward. 

The  petition  was  disclosed  in  the 
competing  city  tabloids,  in  a  gossip 
item  in  New  York  Newsday  and  in  a 
page-two  story  in  the  New  York  Post. 

Not  surprisingly  in  a  tabloid  compe¬ 


tition  characterized  by  journalistic  at¬ 
tacks,  both  papers  also  weighed  in  with 
columns  condemning  McAlary’s  News 
column  —  Newsday  from  the  left  and 
the  Post  from  the  right. 

In  other  developments,  the  National 
Association  of  Black  Journalists  and  its 
New  York  affiliate  expressed  concern 
about  the  loss  of  Caldwell’s  column  of 
15  years.  In  a  statement  they  said  Cald¬ 
well  tried  to  shed  light  on  an  under-re- 
ported  story  and  called  on  the  News  to 
reinstate  him  “if  it  is  truly  interested  in 
serving  its  audience  as  the  ‘hometown 
paper’  for  all  New  Yorkers.” 

The  Caldwell  affair  also  has  opened  a 
political  rift  among  black  journalists. 
Playthell  Benjamin  used  his  new  Daily 
News  op-ed  page  column  to  counter¬ 
punch  an  editorial  blow  struck  by 
Wilbert  Tatum,  editor  and  publisher  of 
the  black-oriented  weekly  Amsterdam 
News. 

In  a  column  on  Caldwell,  Tatum  said 
the  Neil'S  considers  its  black  colum¬ 
nists,  Benjamin,  Stanley  Crouch  and 
William  Raspberry,  “safe”  and  said  of 
Benjamin  and  Crouch,  “These  guys  just 
may  be  for  rent  rather  than  for  sale.” 

“I  have  never  held  you  in  high  re¬ 
gard,”  Benjamin  responded  in  a  column 
designed  as  open  letter  to  Tatum.  “Now 
you’ve  opened  your  signifying’  mouth 
and  removed  all  doubt.” 

Headlined  “Bill  Tatum-lowly  hyp¬ 
ocrite  and  political  chameleon,”  the  col¬ 
umn  accused  Tatum  of  seeking  revenge 
for  Benjamin’s  having  called  him  an 
“unprincipled  fraud”  on  radio. 


Students  leam 
the  hard  way 

MORE  THAN  HALF  of  the  students 
participating  in  a  test  to  gauge  their  ac¬ 
cess  to  local  government  documents 
were  unsuccessful  in  getting  all  the  in¬ 
formation  they  sought. 

Using  12  scenarios,  the  American 
Society  of  Newspaper  Editors  Press,  Bar 
and  Public  Affairs  Committee  had  stu¬ 
dents  ask  for  public  records  or  try  to 
gain  access  to  public  meetings. 

Though  some  information  was  more 
provocative  than  other,  the  students, 
from  15  high  schools  in  13  states,  legally 
were  entitled  to  all  that  they  sought. 

Of  the  161  requests,  30  students  got 
some  of  the  information  they  asked  for; 
55  requests  were  denied;  and  in  76  cas¬ 
es,  they  got  all  the  information. 

In  addition,  the  ASNE  reported  that 
advisers  from  some  high  schools  did  not 
participate  for  fear  of  retribution,  and 
several  teachers  said  they  were  harassed 
or  questioned  by  school  officials  who 
wanted  to  know  why  the  students  were 
asking  so  many  questions. 

Free  videos 

THE  FIRST  AMMENDMENT  advo¬ 
cacy  group.  Freedom  Forum,  has  given 
a  $100,000  grant  to  New  Directions  for 
News  to  distribute  free  to  1,000  news¬ 
papers  a  videotape  featuring  interviews 
with  readers  discussing  why  they  are 
not  being  well-served  by  the  media. 
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Advertising/Promotion 


Direct  mailer 
to  deliver 

weekly  newspapers 

Maverick  publisher  breaks  industry 
taboo,  enters  into  partnership  with  Advo 


by  Mark  Fitzgerald 

IN  THE  FIRST-ever  marriage  of  the 
big  direct  mailer  and  a  community 
newspaper,  Advo  has  begun  delivering 
the  Enterprise  Newspapers  of  suburban 
Milwaukee  in  its  weekly  mail  advertis¬ 
ing  package. 

Starting  with  its  May  2  Marriage 
Mail  shared  mail  package,  Advo  began 
weekly  delivery  of  103,000  copies  of 
Enterprise  newspapers  in  10  communi¬ 
ties  in  parts  of  Milwaukee  and  its  sub¬ 
urbs. 

Enterprise  papers,  which  are  free- 


distribution  products  with  seven  zones, 
are  heavy  on  editorial  content  and 
ROP  advertising  with  few  insert  ads. 

“We  have  never,  to  the  best  of  my 
knowledge,  ever  attempted  to  distrib¬ 
ute  an  editorial  product,”  said  Paul 
Case,  regional  vice  president  of  Advo. 
He  said  Advo  does  distribute  100%  ad¬ 
vertising  shoppers  in  a  few  markets. 

Enterprise  Newspapers  owner  J.J. 
Blonien  acknowledged  —  with  a  cer¬ 
tain  amount  of  glee  —  that  hooking  up 
with  Advo  breaks  a  big  newspaper  in¬ 
dustry  taboo. 

“It’s  like  sleeping  with  the  enemy, 
isn’t  it?”  Blonien  laughed  during  an  in¬ 
terview  at  Advo’s  brand-new  regional 
plant  in  Milwaukee. 

“I  was  somewhat  influenced  for  a 
long  time  by  that  feeling  in  the  indus- 
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try,”  he  added.  “It  was  kind  of  like,  if 
you  were  a  publisher,  you  couldn’t  like 
Advo. 

“But  then  I  sat  down  and  said  they 
really  haven’t  taken  any  of  my  cus¬ 
tomers  ....  I’m  heavily  ROP.  And 
with  Advo,  I  get  guaranteed  delivery. 
The  paper  is  dry,  not  in  the  bushes,” 
Blonien  said. 

Blonien  has  frequently  been  outspo¬ 
ken  in  newspaper  industry  matters; 
baiting  dailies  for  their  supposed  inef¬ 
ficiencies  and  urging  fellow  free-distri- 
bution  publishers  to  add  real  editorial 
content  to  their  shoppers. 


Blonien  is  also  a  past  president  of 
the  Association  of  Free  Community 
Newspapers. 

Striking  an  alliance  with  Advo  will 
allow  Blonien  to  concentrate  on  the 
newspaper  rather  than  on  its  delivery, 
the  publisher  said. 

Through  the  years  complaints  about 
delivery,  which  was  handled  by  a  con¬ 
tractor,  began  to  increase,  he  said. 

“I’m  a  publisher,  first  and  foremost,” 
Blonien  said.  “But  last  winter  was  an 
absolute  disaster  with  the  extended 
sub-zero  temperatures.  I  started  having 
problems  with  renewals  of  [ad]  con¬ 
tracts.  I  don’t  think  it’s  a  newspaper  in¬ 
dustry  secret  that  carrier  delivery 
brings  a  lot  of  problems,”  he  said. 

Advo’s  mail  program  also  will  get  the 
Enterprise  newspapers  into  apartment 


complexes  and  subdivisions  that  carri¬ 
ers  cannot  enter,  Blonien  said. 

Because  of  the  added  access  and 
some  minor  expansions  of  its  zones  to 
accommodate  the  direct  mailer,  the  al¬ 
liance  with  Advo  will  increase  the 
newspapers’  distribution  by  about  15%, 
Blonien  said. 

“I  also  like  that  not  delivering  my 
newspaper  is  a  felony,”  he  said,  refer¬ 
ring  to  the  legal  status  of  U.S.  mail. 

And  where  other  newspaper  pub¬ 
lishers  might  fear  Advo’s  size  —  it  is  a 
$1  billion  company  that  now  delivers 
24  billion  pieces  of  advertising  annual¬ 
ly  to  53  million  households  —  Blonien 
says  the  size  is  a  plus  for  him. 

“For  me  to  go  to  the  Milwaukee  Post 
Office  with  100,000  [copies],  I’m  a  bit 
player.  But  being  affiliated  [with  Advo] 

I  know  they  have  clout.  I  know,  being 
in  this  market,  that  they  get  delivered 
every  week,”  Blonien  said. 

In  the  Milwaukee  area,  Advo  reach¬ 
es  about  680,000  households,  regional 
vice  president  Case  said. 

For  Advo,  including  the  Enterprise 
papers  in  its  mail  package  provides  one 
more  reason  for  advertising  to  be  kept 
in  the  house  and  read.  Case  said. 

“Strong  readership  and  local  com¬ 
munity  involvement  are  things  Advo 
has  always  thought  are  important,” 
Case  said. 

Case  said  there  are  no  present  plans 
to  use  the  Enterprise  to  try  to  get  U.S. 
Postal  Service  second-class  rates. 

“We  don’t  see  that  as  an  appropriate 
thing  to  do  at  this  time.  Down  the 
road  it  might  be,”  Case  said. 

Advo  and  Blonien  talked  about  the 
alliance  on  and  off  over  several  months 
before  concluding  an  agreement,  the 
executives  said. 

“In  this  case  we  had  a  lot  of  per¬ 
ceived  obstacles  going  in:  deadlines, 
weight  considerations,  correction 
deadlines,  advertising  deadlines,” 
Blonien  said. 

As  a  result  of  the  link  with  Advo, 
about  80%  of  the  Enterprise  papers 
will  be  delivered  on  Mondays  with  the 
remainder  arriving  on  Tuesday. 

Previously,  Blonien  said,  the  papers 
were  delivered  anytime  during  a  Sun¬ 
day  to  Thursday  period. 

“On  my  end,  1  told  my  staff  nine-to- 
five,  Monday  through  Friday,  isn’t  go¬ 
ing  to  work  anymore,”  Blonien  said. 

The  staff  is  now  working  second  and 
third  shifts  to  meet  the  Advo  require- 


“We  have  never,  to  the  best  of  my  knowledge,  ever 
attempted  to  distribute  an  editorial  product,”  said 
Paul  Case,  regional  vice  president  of  Advo. 
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merits,  Blonien  said. 

Enterprise  papers  is  delivered  inside 
Advo’s  four-page,  four-color  jacket  la¬ 
beled  “Mailbox  Gallery  of  Values.” 

Enterprise  flags  stick  out  from  the 
jacket. 

Overall,  however,  Blonien  stressed 
Advo’s  accommodations  of  his  newspa¬ 
per  requirements. 

“What  impresses  me  is,  here’s  this 
large  national  company  that  was  so  ac¬ 
commodating  to  make  this  work.  This 
could  never  happen  with  a  daily  news¬ 
paper.  The  daily  industry  as  a  whole  is 
very  inflexible,”  he  said. 

Blonien,  who  says  too  many  news¬ 
papers  are  being  “suckered”  into  start¬ 
ing  carrier  delivery  services,  said  Advo 
mail  delivery  will  help  his  advertising. 

“1  can  service  [advertisers’]  ROP 
needs  and  Advo  can  service  their  in¬ 
sert  needs,”  he  said. 

“This  is  a  very,  very  well-strategized 
move,”  Blonien  added,  “and,  no,  1 
won’t  look  back.” 

Young  Columbus 
participants 
visit  Ireland 

PARADE  MAGAZINE’S  YOUNG 
Columbus  1994  participants  recently 
returned  from  Ireland. 

The  Young  Columbus  group  includ¬ 
ed  135  youngsters  representing  105  Pa¬ 
rade-distributing  newspapers  along 
with  16  college  counselors,  12  Parade 
escorts  and  four  guests. 

The  participants  are  chosen  through 
carrier  and  Newspaper  In  Education 
contests. 

There  are  73  youth  carriers  repre¬ 
senting  53  newspapers  and  62  Newspa¬ 
per  In  Education  students  representing 
52  newspapers,  up  from  45  NIE  stu¬ 
dents  representing  38  newspapers  last 
year. 

Fla.  daily  breaks  its 
classified  ad  record 

THE  FORT  LAUDERDALE  Sun-Sen¬ 
tinel  recently  broke  a  10-year-old  record 
when  its  classified  section  reached  58 
pages  March  26. 

The  record  of  56  pages  was  tied  ear¬ 
lier  this  year. 

The  paper  said  automotive  advertis¬ 
ing  is  the  main  reason  for  the  increase; 
the  record-breaking  issue  included 
more  than  100  automotive  display  ads, 
including  22  full-page  ads. 


Pat  Haegele  to  head 
Newspaper  National  Network 


THE  SEARCH  FOR  THE  individual 
who  will  head  the  Newspaper  Nation¬ 
al  Network  (NNN)  ended  recently 
when  Newspaper  Association  of 
America  chief  marketing  officer 
Nicholas  Cannistraro  announced  that 
Pat  Haegele,  the  current  publisher  of 
Travel  Holiday  magazine,  will  take  on 
the  role  of  vice  president  and  general 
manager  of  NNN. 

“The  best  thing  that  we  have  going 
for  us  is  for  the  first  time  in  the  history 
of  newspaper  publishing,  you  have  the 
top  50  newspapers  in  the  country 
agreeing  to  do  this  together  and  em¬ 
powering  me  as  the  general  manager, 
as  well  as  my  staff,  to  speak  for  them, 
both  when  it  comes  to  rates,  as  well  as 
the  marketing  objectives  of  advertis¬ 
ers,”  Haegele  said. 

“That’s  never  been  done  before  and 
that  alone  is  going  to  be  very  meaning¬ 
ful  for  a  national  advertiser.” 

The  former  Gannett  ad  sales  execu¬ 
tive  said  her  “number-one  goal”  is  to 
“increase  the  market  share  of  national 
advertising  dollars  into  newspapers.” 

Haegele  added  that  her  experience 
with  securing  national  advertising  for 
magazines  will  benefit  the  NNN. 

“You  have  to  work  with  national  ad¬ 
vertisers  in  the  same  way  that  televi¬ 
sion  and,  in  particular,  national  maga¬ 
zines  have  done,”  she  said. 

“Magazines  are  a  very  competitive 
medium.  When  they’re  out  talking  to 
advertisers,  you  go  with  the  objective 


“You  have  to  work  with  national  adver¬ 
tisers  in  the  same  way  that  television 
and,  in  particular,  national  magazines 
have  done." 

—  Pat  Haegele,  newly  named  vice 
president  and  general  manager  of  the 
Newspaper  National  Network 


that  you’ve  got  to  he  better  than  the 
rest  in  order  to  get  the  business,  so 
you’ve  got  to  have  all  the  tools  avail¬ 
able.” 

“My  mandate  is  to  be  sure  that  the 
tools  needed  by  the  advertisers  are  de¬ 
livered  by  the  newspapers.” 

The  rest  of  the  NNN  six-member 
staff  is  expected  to  be  announced  by 
July  4.  —  Dorothy  Giobbe 


Guidelines  for  ads  identifying  sex  offenders 


OREGON  NEWSPAPERS  HAVE  been 
advised  that  they  face  only  a  slim  possi¬ 
bility  of  liability  by  publishing  ads  ad¬ 
vising  readers  that  a  “predatory  sex  of¬ 
fender”  lives  in  the  community. 

In  answer  to  a  question  on  the  Ore¬ 
gon  Newspaper  Publishers  Association 
Legal  Hotline,  Portland  lawyer  jack  Or¬ 
chard  noted  that  under  a  1993  state 
statute,  correction  officials  can  issue  a 
notice  that  a  sex  offender  is  living  in  a 
particular  community.  The  notice  can 
include  a  newspaper  advertisement. 

Because  a  predatory  sex  offender 
must  be  convicted  of  a  sex  crime  and 
must  undergo  an  ex-offender  risk  as¬ 
sessment,  Orchard  explained,  a  newspa¬ 


per’s  liability  for  publishing  a  notice  of 
his  whereabouts  “will  be  extremely  re¬ 
mote.” 

However,  he  recommended  that  the 
paper  identify  the  source  of  the  ad  with 
a  disclaimer  that  says  something  like 
this:  “TTiis  advertisement  has  been  pre¬ 
pared  by  (name  of  relevant  corrections 
agency)  and  is  published  under  state 
law.  The  (relevant  corrections  agency) 
is  solely  responsible  for  the  content  of 
this  notice  and  the  designation  of  the 
predatory  sex  offender.” 

Orchard  said  that  unless  there  is  a 
“grievous  misidentification”  of  the  per¬ 
son,  the  ad  constitutes  neither  an  inva¬ 
sion  of  privacy  nor  defamation. 
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Ad  department’s  revamped 
fashion  section  a  success 


by  Dorothy  Qiobbe 

THE  ADVERTISING  DEPARTMENT 
of  the  Sante  Fe  New  Mexican  recently 
produced  its  own  special  fashion  ad 
supplement  in  a  revamped  format  that 
has  won  praise  from  readers  and  adver¬ 
tisers. 

The  42  page  supplement,  named  fsf 
(fashion  Santa  Fe),  ran  as  an  insert  in 
the  April  1  issue  of  the  New  Mexican. 
Fsf  is  a  quarter-fold  size  catalog  con¬ 
sisting  of  36  full-page  advertisements 
from  area  fashion  stores. 

The  special  catalog  was  created  for 
fashion  advertisers  who  felt  that  the 
traditional  fashion  supplement  in  the 
newspaper  wasn’t  generating  adequate 
reader  attention. 

“We  had  run  into  a  problem  that  I 
think  a  lot  of  newspapers  have,”  said 
Bridget  Heeringa,  art  director  for  the 
New  Mexican.  “The  annual  fashion 
sections  were  declining  in  terms  of 


participation  and  revenue.  They  just 
weren’t  what  the  advertisers  wanted. 
They  weren’t  getting  any  reader  re¬ 
sponse,  they  were  too  news-papery, 
and  they  didn’t  have  any  spark  to 
them.” 

Ryannan  Bryer,  a  photographer  who 
frequently  works  with  local  advertisers 
on  their  campaigns,  brought  up  the 
idea  of  a  revamped  fashion  section  at  a 
creative  committee  meeting  that  in¬ 
cluded  representatives  from  the  adver¬ 
tising,  marketing  and  art  departments. 

“[Bryer]  had  been  talking  with  the 
advertisers,  and  they  said  that  they 
wanted  something  they  could  keep  on 
their  counters,  and  that  attracted  their 
market  interest,”  Heeringa  said. 

The  New  Mexican  agreed  to  try  a 
new  format  and  created  a  set  of  guide¬ 
lines. 

“We  had  some  very  specific  guide¬ 
lines  because  we  didn’t  want  an  adver¬ 
tiser  to  go  in  and  take  a  risk  with  us. 


GOLER 

FINE  IMPORTED  SHOES 

Bo(Ms  by  Via  Sptga 
Snoes  by  Paco  Gii 


The  special  catalog  (the  cover  and  one  of  the  inside  ads  are  pictured  above)  was 
created  for  fashion  advertisers  who  felt  that  the  traditional  fashion  supplement  in 
the  newspaper  wasn’t  generating  adequate  reader  attention. 


and  then  be  positioned  next  to  a  hard¬ 
ware  store,”  Heeringa  said. 

“That’s  why  we  limited  it  to  only 
fashion,  and  then  only  certain  types  of 
fashion.  For  example,  there  were  no 
price  busters.” 

“In  the  end  we  modified  some  of  the 
rules  to  accomodate  specific  advertis¬ 
ers,  but  we  left  ourselves  some  leeway 
so  that  the  advertising  environment 
would  be  a  creative,  cohesive  piece.” 

Heeringa  said  that  the  ads  in  the 
catalog  consisted  of  “highly  stylized 
photographs,  store  logos,  and  a  few 
words  for  address  and  business  hours.” 

The  staff  of  the  New  Mexican  con¬ 
tacted  models  for  the  ads  and  the  art 
department  did  all  of  the  creative 
work,  including  the  photography, 
Heeringa  said,  adding  that  there  al¬ 
ready  were  two  camera-ready  ads. 

The  inserts  were  distributed  along 
with  the  New  Mexican.  The  newspaper 
printed  additional  copies  of  the  catalog 
and  the  newspaper  gave  each  partici¬ 
pating  advertiser  about  250  copies  for 
use  on  their  counter  shelves. 

Heeringa  said  the  paper  also  has  re¬ 
ceived  mail-in  requests  for  copies  of 
the  catalog  from  readers. 

The  section  won  three  new  advertis¬ 
ers.  With  a  full-page  rate  of  $450, 
Heeringa  said  that  the  section  was 
profitable,  “not  just  in  terms  of  imme¬ 
diate  revenue,  but  in  terms  of  the  trust 
and  relationships  that  we’ve  built  with 
the  accounts.” 

Also,  she  added,  “Most  of  the  ads 
have  longevity.  We’ve  created  the  ads 
and  the  concepts  and  we’re  getting  a 
lot  of  re-run  life  out  of  them  in  regular 
ROP.” 

The  fashion  supplement  will  run 
again  in  the  fall,  Herringa  said,  and 
the  staff  is  contemplating  a  catalog  for 
high-end  real  estate  properties  in  the 
Santa  Fe  area. 


Classified  stimulus 

TO  STIMULATE  PRIVATE-party  clas¬ 
sified  advertising  and  enhance  the  val¬ 
ue  of  its  Best  Buy  package,  the  Buffalo 
(N.Y.)  News  is  providing  all  Best  Buy 
advertisers  with  $3  discount  passes  for 
admission  to  Fantasy  Island  Theme 
Park,  an  area  amusement  park. 

The  Best  Buy  package  consists  of  a 
minimum  of  three  lines  for  14  days  for 
$25,  with  seven  free  days  if  the  mer¬ 
chandise  is  not  sold. 
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Newsday  and  Nynex 
in  joint  venture 

To  offer  interactive  electronic  shopping  service 


by  Dorothy  Qiobbe 

TIMES  MIRROR  CO.  and  Nynex  an¬ 
nounced  that  Newsday,  New  York 
Newsday  and  Nynex  will  create  a  joint 
venture  that  will  offer  an  interactive 
electronic  shopping  service. 

The  service  will  be  offered  through 
Nynex’s  recently-formed  Entertain¬ 
ment  and  Information  Services  group, 
headed  by  group  vice  president  Walt 
Rickard. 

The  joint  venture  will  combine  the 
advertiser  listings  of  Newsday  with  the 
business  directory  listings  of  Nynex. 
Consumers  will  be  able  to  access  infor¬ 
mation  based  on  chosen  criteria. 

If,  for  example,  a  user  wants  to  ac¬ 
cess  dining  information  based  on  loca¬ 
tion,  type  of  food  served,  and  credit 
cards  accepted,  the  service  will  provide 
the  information  over  the  telephone,  by 
fax  or  mail. 

Additionally,  users  may  request  re¬ 
lated  editorial  material  from  Newsday 
and  New  York  Newsday,  including 
restaurant  and  entertainment  reviews. 

Information  will  be  available  about 


THE  DENVER  ROCKY  Mountain 
News  recently  helped  area  law  enforce¬ 
ment  authorities  apprehend  16  fugitives 
after  the  News  ran  an  ad  featuring  the 
offenders  and  listing  their  alleged 
crimes. 

The  full  page  black-and-white  ad  ran 
as  a  public  service  on  Sunday,  March 
27.  It  was  submitted  by  the  Metro  Fugi¬ 
tive  Task  Force,  an  organization  com¬ 
posed  of  representatives  from  the  FBI 
and  local  law  enforcement  agencies. 

The  representatives  were  asked  to 
supply  information  on  the  fugitives  that 
they  most  wanted  to  capture  along  with 
their  photos.  The  ad  pictured  50  of¬ 
fenders  and  listed  the  crime  each  one 
was  wanted  for.  The  crimes  ranged  from 
first  degree  murder  to  sexual  assault. 


several  categories,  including  entertain¬ 
ment,  dining,  travel,  real  estate,  auto 
sales  and  home  maintenance. 

The  service  will  also  allow  business¬ 
es  to  inform  consumers  about  promo¬ 
tions  or  sales. 

The  service  will  first  be  offered  in 
the  downstate  region  of  New  York,  and 
will  initially  be  made  available  over  the 
Nynex  network,  although  Times  Mir¬ 
ror  and  Nynex  said  that  they  will  ex¬ 
plore  additional  avenues  of  delivery, 
including  the  personal  computer  and 
interactive  television. 

The  two  companies  will  also  develop 
a  “information  group”  application  that 
will  allow  callers  to  receive  informa¬ 
tion  on  a  variety  of  related  topics.  For 
example,  a  home  buyer  could  receive 
information  about  real  estate  agencies, 
lending  institutions,  or  movers. 

The  move  follows  last  year’s  an¬ 
nouncement  that  the  Times  Mirror- 
owned  Los  Angeles  Times  and  a  sub¬ 
sidiary  of  Pacific  Telesis  would  form  a 
joint  venture  to  offer  consumers  in 
California  electronic  shopping  and 
transaction  services. 


The  day  the  ad  ran,  six  of  the  50  in¬ 
dividuals  pictured  were  identified,  al¬ 
though  four  already  were  in  jail.  Six 
others  surrendered  after  the  ad  ran. 

Later  in  the  week,  six  additional  fugi¬ 
tives  were  found,  and  the  Denver  police 
department  said  that  it  had  received  a 
number  of  additional  leads  on  some  of 
the  remaining  suspects. 

Expands  coverage 

THE  ORLANDO  SENTINEL  an¬ 
nounced  that  it  has  expanded  its  cover¬ 
age  of  west  Volusia  County,  Fla.,  by  cre¬ 
ating  a  zoned  section  and  by  hiring 
more  reporters  and  a  local  columnist  to 
concentrate  on  the  area. 


Robert  Keim 
named  president, 
COO  of  Landon 

NEWSPAPER  REPRESENTATIVE 
firm  Landon  Associates  Inc.  has  made 
two  appointments  and  announced  the 
development  of  a  database  marketing 
resource  that  will  be  available  to  the 
entire  newspaper  industry. 

President  Owen  Landon,  Jr.  has  been 
appointed  chairman  and  chief  executive 
office  of  the  company,  and  executive 
vice  president  and  sales  manager 
Robert  Keim  was  named  president  and 
chief  operating  officer. 

Keim  said  Landon  is  planning  in  the 
fall  to  launch  a  database  marketing  re¬ 
source  that  is  intended  as  a  “how-to” 
guide  for  implementing  a  database  mar¬ 
keting  program,  said  Keim. 

“Database  marketing  today  is  used  by 
most  major  advertisers,  and  the  news¬ 
paper  industry  has  been  cognizant  of 
this  development  for  several  years. 
Some  newspapers  have  made  significant 
investment,”  Keim  said. 

“We  want  to  provide  to  those  news¬ 
papers  that  have  yet  to  begin  a  database 
marketing  program  a  resource  that  will 
give  them  direction,  consultation  and 
implementation  of  a  database  market¬ 
ing  plan  in  their  markets.” 

The  project  is  being  headed  by  Owen 
Landon  III,  who  recently  was  appointed 
director  of  marketing. 

In  a  prepared  statement,  Owen  Lan¬ 
don,  Jr.  made  reference  to  the  “dramatic 
change  that  has  swept  across  the  adver¬ 
tising  landscape  in  the  past  ten  years. 

“Many  of  those  consequences,  while 
painful  at  first,  can  be  turned  into  op¬ 
portunities  if  companies  like  ours  are 
willing  to  consider  a  changed  role,  in- 
!  vest  in  new  directions,  and  form  al¬ 
liances  with  expertise  that  zeros  in  on 
the  newspaper  industry’s  marketing 
problems  ...”  —  Dorothy  Giobbe 

New  ANA  president 

THE  BOARD  OF  DIRECTORS  of  the 
Association  of  National  Advertisers, 
Inc.,  has  elected  John  Sarsen,  Jr.,  as 
president  and  chief  executive  officer. 

Sarsen  is  a  former  vice  president  of 
marketing  for  Pepsi-Cola  Company,  and 
senior  vice  president,  U.S.  franchise  op¬ 
erations  for  the  Canada  Dry  Corpora¬ 
tion,  as  well  as  a  former  senior  vice 
president,  group  executive  for  Chase 
Manhattan  Bank,  N.A. 


Rocky  Mountain  News 
ad  helps  catch  16  fugitives 
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News  Tech _ 

NAA,  IFRA  name 

top  tech  execs 

Gannett  production  chief  succeeds  Cashau; 

Linotype^Hell  director  takes  Burkhardt's  post 


by  Jim  Rosenberg 

IN  THE  SPACE  of  five  days,  two  of 
the  largest  newspaper  organizations 
announced  the  appointments  of  new 
executives  to  run  their  technical  oper¬ 
ations. 

Like  their  predecessors,  the  two 
come  to  their  new  jobs  from  different 
professional  backgrounds. 

The  management  changes,  however, 
also  demonstrate  a  willingness  to  ex¬ 
plore  new  technologies  for  new  media 
at  both  associations  —  in  the  selection 
of  one  incoming  vice  president  and  the 
new  position  taken  by  an  outgoing  di¬ 
rector. 

The  next  managing  director  of 
INCA-FIEJ  Research  Association  nev¬ 
er  worked  for  a  newspaper.  His  famil¬ 
iarity  with  the  industry  comes  from 
work  for  a  computer  manufacturer  and, 
most  recently,  for  a  prepress  systems 
vendor. 

The  new  technology  chief  of  the 
Newspaper  Association  of  America  is 


Qeorge  Cashau 


not  an  engineer  and  has  no  formal 
training  in  any  area  of  technology.  He 
began  his  newspaper  career  as  a  re¬ 
porter  for  a  suburban  daily. 

But  43-year-old  Eric  Wolferman  is 
no  stranger  to  technology. 

“My  exposure  has  been  entirely  on 
the  job,”  he  said.  Before  accepting  the 
trade  association’s  top  technology  post, 
he  served  as  production  systems  direc¬ 
tor  for  the  country’s  largest  newspaper 
chain  and  spent  nine  years  working 
with  the  NAA  Technical  Committee. 

Reporting  to  NAA  chief  operating 
officer  Len  Forman,  the  new  senior 
vice  president  of  technology  will  direct 
technical  planning,  development  and 
implementation  activities  to  help 
newspapers  improve  productivity  and 
efficiency,  adapt  to  new  technologies 
and  achieve  cost  savings. 

Wolferman  moves  on  May  16  from 
the  Arlington,  Va.,  offices  of  Gannett 
Co.  Inc.  to  the  Newspaper  Center  in 
nearby  Reston,  where  he  succeeds 
George  Cashau. 


Eric  Wolferman 


“I’ll  be  going  when  Nexpo  is  over, 
around  the  fifth  of  July,”  said  Cashau, 
who  last  September  announced  his  in¬ 
tention  to  retire.  He  will,  however,  re¬ 
main  available  to  help  out  as  Wolfer¬ 
man  moves  in. 

Like  his  predecessor,  William  Rine¬ 
hart,  Cashau  was  associated  with  the 
NAA  for  40  years.  Starting  as  an  engi¬ 
neer  for  the  Research  Institute  in  Eas¬ 
ton,  Pa.,  he  rose  to  technical  research 
director  at  the  American  Newspaper 
Publishers  Association  after  it  ab¬ 
sorbed  RI. 

Upon  Rinehart’s  retirement  in  1990, 
Cashau  took  over  as  vice  president/ 
technical.  When  the  ANPA  was  re¬ 
structured  as  the  NAA,  he  was  named 
senior  vice  president  of  technology. 

In  the  April  29  announcement, 
NAA  president  Cathleen  Black  point¬ 
ed  to  Wolferman’s  “unique  blend  of 
skills  gleaned  from  his  22  years  in  the 
business.” 

She  cited  his  “broad  newspaper 
knowledge  with  particular  expertise  in 
key  areas  such  as  emerging  technolo¬ 
gies  and  prepress”  as  the  strengths 
needed  to  face  the  industry’s  current 
and  future  challenges. 

Cashau,  who  headed  the  search 
committee  for  his  successor,  called 
Wolferman  “the  right  person  at  the 
right  time,”  noting  later  that  in  addi¬ 
tion  to  managing  projects  already  un¬ 
der  way,  his  successor  brings  to  the  job 
experience  in  prepress  systems  and  an 
interest  in  technologies  for  new  elec¬ 
tronic  media. 

Mechanics  and  electronics  have 
long  been  the  work  of  the  technical 
staff.  But  the  nature  of  those  areas  of 
technology  and  their  application  to 
newspapers  has  changed.  And  so,  as 
Cashau,  suggested,  the  job  changes 
with  the  times. 

Shortly  after  his  retirement,  Rine¬ 
hart  reflected  on  his  department’s  work 
over  the  years,  noting  advances  in 
etching  and  platemaking  for  letter- 
press,  small-press  and  keyless  offset,  in¬ 
terim  press-conversion  technology, 
newspaper  flexography,  elimination  of 
heavy  metals  from  inks,  VDT  input 
and  editing,  electronic  dummying  and 
the  first  pagination  attempts,  and  de¬ 
velopment  of  satellite  ad  transmission. 
The  efforts  were  primarily  geared  to 
production,  and  most  to  printing. 

Digital  technologies  matured  during 
Cashau’s  leadership.  More  and  more. 
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the  new  applications  in  electronics  and 
software  were  on  either  side  of  produc¬ 
tion  —  post-press  and  business  (elec¬ 
tronic  ad  transmission  was  a  fact,  elec¬ 
tronic  transactions  were  on  the  way). 
Work  on  inks  and  paper  continued,  as 
much  for  environmental  reasons  as  any 
other  (promotion  of  soy  bean  oil  and 
new  ways  to  deink  newsprint).  While 
less  directly  related  to  pressroom  pro¬ 
duction,  the  efforts  primarily  were  still 
aimed  at  making  and  selling  a  printed 
product. 

Much  of  the  work  begun  under 
Rinehart  and  Cashau  is  still  to  be  re¬ 
fined  under  Wolferman,  and  some  test¬ 
ing  and  training  will  continue.  But 
non-print  media  will  likely  garner  a 
greater  share  of  the  technology  staff’s 
attention. 

In  his  last  six  years’  involvement 
with  newspaper  technology,  Wolfer¬ 
man  has  worked  with  newspapers  rang¬ 
ing  in  circulation  size  from  12,000  to 
600,000. 

While  still  on  the  editorial  side,  he 
joined  the  NAA’s  Technology  and 
Telecommunications  Committee.  He 
chaired  the  arrangements  committee 
for  the  association’s  annual  technology 
conference  and  exposition,  where  he 
often  moderated  conference  panels, 
then  became  Nexpo  chairman  in  1991. 

As  in  previous  years,  Wolferman  is 
slated  to  moderate  a  Nexpo’94  session, 
opening  the  conference  on  Sunday 
June  26  with  a  long,  hard  look  at  the 
future  of  prepress  systems  and  their  de¬ 
velopers. 

Wolferman  participated  in  last  year’s 
strategic  planning  for  the  Technology 
and  Telecommunications  Department. 
He  also  is  a  member  of  the  Prepress 
Committee  of  IFRA  (the  INCA-FIEJ 
Research  Association). 

With  a  journalism  degree  from  Long 
Island  University,  Wolferman  left 
Brooklyn,  N.Y.,  to  report  for  Gannett’s 
Standard-Star,  in  suburban  New 
Rochelle,  N.Y.,  where  he  was  named 
managing  editor  four  years  later.  He 
took  the  same  position  in  1978  at  The 
Saratogian,  a  Gannett  daily  farther 
north  in  Saratoga  Springs.  In  1984  he 
was  appointed  executive  editor  at  the 
chain’s  Lansdale,  Pa.  Reporter. 

While  in  Saratoga  Springs,  Wolfer¬ 
man  became  involved  with  one  of  the 
first  implementations  of  electronic 
pagination  —  a  Hastech  system  still 
used  by  the  paper,  he  said,  adding  that 
a  similar  system  went  into  Lansdale. 

Wolferman  moved  to  Gannett  cor¬ 
porate  as  production  systems  manager 
in  1988,  and  was  promoted  to  director 


two  years  later. 

As  incoming  head  of  NAA’s  techni¬ 
cal  staff,  Wolferman  said  his  interest  in 
prepress  electronics  applies  to  all  areas 
of  digital  developments,  from  reporters’ 
tools  to  production  systems  to  tech¬ 
nologies  supporting  new  media. 

But  the  last  clearly  corresponds  to  a 
major  component  of  the  industry’s 
strategic  direction.  Wolferman  said  the 
entire  industry  needs  to  service  av¬ 
enues  of  information  delivery  in  addi¬ 
tion  to  its  traditional  distribution  of 
printed  papers. 

Whether  delivery  is  via  compact 


disk,  on-line  service,  interactive  televi¬ 
sion,  (a  very  promising  medium,  ac¬ 
cording  to  Wolferman),  fax  or  phone, 
however,  he  said  newspapers  should 
concern  themselves  less  with  supplying 
the  technology  than  with  providing 
the  content  conveyed  by  new  media. 

“Those  types  of  issues,”  said  Wolfer¬ 
man,  came  up  during  interviews  for  his 
new  job. 

While  they  closely  correspond  to  the 
interests  of  Charles  Brumback,  Wolfer¬ 
man  said  he  doubted  that  the  fact  had 
any  direct  bearing  on  his  appointment. 
He  said  that  as  far  as  he  knew,  the 


The  BILL  MATTHEW  Company 

is  proud  to  announce  the  appointnaent 
of  two  Broker /Associates  as  Vice-Presidents. 


9 


If 


We  are  very  fortunate  to  have  Bob  Grimm 
join  us  after  having  been  associated  with  and 
recently  retired  as  Senior  Vice-President  of 
THE  PADUCAH  (KY)  SUN  after  45  years  of 
service.  His  experience  and  knowledge  of  all 
phases  of  the  newspaper  business  will  be 
tremendously  helpful  should  you  wish  to 
buy  or  sell  a  property. 

BOB  GRIMM 

can  be  reached  at 
4061  Court  Avenue 
PADUCAH,  KY  42801 
Phone:  502443-7088 


Tim  Matthew  has  been  associated  with  daily 
and  weekly  newspapers  for  over  20  years, 
most  recently  as  publisher  for  the  past  12 
years  of  the  GADSDEN  COUNTYTIMES  in 
Quincy,  FL  A  former  President  of  Florida 
Press  Association  and  member  of  the  board 
of  National  Newspaper  Association,  he  also 
has  been  active  in  other  organizations  such 
as  FAPA,  IFPA,  Inland  and  SNPA. 

TIM  MATTHEW 

can  be  reached  at 
13714  Walbrooke  Drive 
TAMPA,  FL  33624 
Phone:  813-968-3161 

The  BILL  MATTHEW  Company 

conducts  professional,  confidential  negotiations  for  sale  and  purchase  of  highest  quality 
daily  and  weekly  publications  in  the  country.  Before  you  consider  sale  or  purchase  of  a 
property,  you  should  contact  us.  Thank  you.  No  obligation  of  course. 

The  BILL  MATTHEW  Company 


P.O.  Box  3364 

Qearwater  Beach,  FL  34630 
Phone:813-733-8053 


129  Buena  Vista  Dr.  S. 
Dunedin,  FL  34698 
Fax:813-734-5142 
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Friedrich  Burkhardt 


NAA’s  new  chairman  remained  at 
arm’s  length  from  the  selection 
process,  though  it  probably  received 
his  approval. 

Common  interests 
In  any  event,  Wolferman  said  the  in¬ 
dustry  widely  shares  his  and  Brumback’s 
interests  and  concerns. 

And  while  common  interests  do  not 
necessarily  signal  a  close  working  rela¬ 
tionship  with  Brumback  during  his  year 
as  NAA  chairman  (the  Tribune  Co. 
chairman  and  chief  executive  also  has 


chaired  the  NAA’s  Technology  and 
Telecommunications  Committee),  the 
new  head  of  the  technology  department 
said  he  “would  certainly  welcome  that 
opportunity.” 

In  fact,  Wolferman  said  he  would  like 
to  see  many  NAA  board  members  in¬ 
volved  in  exploring  emerging  technolo¬ 
gies’  potential  to  deliver  new  products 
and  services. 

“We  need  to  challenge  each  other’s 
thinking,”  he  said,  warning  of  a  “narrow 
window  of  opportunity”  for  the  industry 
to  establish  itself  as  a  new  media  partic¬ 
ipant  and  contributor. 


Among  his  first  tasks  upon  returning 
from  Nexpo’94  in  Las  Vegas,  Wolfer¬ 
man  will  assess  his  department’s  re¬ 
sources  and  their  deployment. 

Also  high  on  the  agenda,  he  said, 
will  be  a  “strong  evaluation  of  the  mis¬ 
sion,”  examining  research,  training, 
consulting  and  communication  activi¬ 
ties. 

Although  he  said  he  was  unaware  of 
the  specifics  of  NAA’s  relationship  with 
the  Associated  Press  regarding  the  Ad- 
Send  satellite  service,  Wolferman  said 
he  will  try  to  act  swiftly  to  establish  ba¬ 
sic  standards  for  digital  ad  transmission 
so  that  the  service  works  for  papers  and 
allows  providers  to  compete. 

Projects  report 

Reviewing  the  status  of  projects  com¬ 
pleted  or  still  in  progress  under  his 
watch,  Cashau  noted  that  21%  of  U.S. 
papers  now  print  with  black  ink  using  a 
soy  bean  oil  base  and  almost  100%  are 
using  soy  inks  for  their  color  printing. 

To  make  color  selection,  specification 
and  matching  easier,  the  NAA  last  year 
published  Volume  8  of  its  Color  Ink 
Book.  “We  have  distributed  about  4,000 
copies,”  said  Cashau. 

Another  completed  project,  for 
which  the  NAA  has  “just  straightened 
out  the  patent  objections”  and  reap¬ 
plied  for  a  patent,  said  Cashau,  is  the 
waterless  minimill  for  newsprint  deink- 
ing.  He  said  that  with  a  pilot  plant  com¬ 
pleted  and  a  patent  expected  to  be 


granted  shortly,  the  project  is  to  be 
turned  over  to  a  vendor. 

Nearing  completion  are  post-press 
data  interchange  guidelines,  for  which 
NAA  “will  issue  the  final  protocol  in 
June,  after  the  meeting  at  Nexpo,”  said 
Cashau. 

Also  “well  along”  he  said,  is  electron¬ 
ic  data  interchange,  with  “many,  many 
advertisers  that  are  picking  up  the  ball.” 
Noting  that  the  protocols  are  essentially 
finished,  Cashau  said  he  thinks  the  ma¬ 
jority  of  newspapers  will  be  using  EDI 
in  two  years  for  commercial  transac¬ 
tions.  To  move  the  actual  copy  and/or 


Qunther  Bottcher 


art,  he  added,  the  NAA  is  working  with 
the  Associated  Press  on  the  just-an¬ 
nounced  AP  AdSend  satellite  transmis¬ 
sion  service. 

Targeting,  said  Cashau,  “is  going  to 
take  a  tremendous  effort.”  Work  to  get 
the  right  newspaper  products  to  the 
right  readers  continues  to  involve  post¬ 
press  systems  vendors  and  experts  in 
marketing  and  circulation. 

Part  of  the  project  involves  develop¬ 
ment  of  a  PC-based  totalization  system 
that  Cashau  characterized  as  accurate 
and  affordable  for  small  to  medium¬ 
sized  dailies.  Already  tried  at  one  paper 
with  a  single  press,  he  said  the  system  is 
going  into  beta  tests  at  two  other  sites, 
each  with  two  presslines. 

On  the  environmental  front,  work  on 
newspaper  plant  permitting  for  emis¬ 
sions  of  volatile  organic  compounds 
proceeds  with  “really  good  cooperation” 
from  New  jersey  officials,  said  the  out¬ 
going  executive,  who  hopes  to  establish 
a  model  for  regulation  by  the  other  49 
states. 

“If  we  can  satisfy  New  jersey,  which 
is  really  tough,  we  can  satisfy  the  others 
too,”  he  said. 

In  a  related  matter,  the  NAA  took 
environmental  training  on  the  road  in 
one-day  workshops,  and  Cashau  said 
quality  workshops  are  also  slated.  The 
traveling  training  sessions,  held  in  co¬ 
operation  with  state  press  associations, 
were  created  in  recognition  of  many 
newspapers’  reduced  travel  budgets. 

To  support  its  technical  research,  de¬ 
velopment,  testing  and  training,  the 


In  his  last  six  years*  involvement  with  newspaper 
technology,  Wolferman  has  worked  with 
newspapers  ranging  in  circulation  size  from  12,000 
to  600,000. 
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NAA  spends  roughly  $3.2  million,  ac¬ 
cording  to  Cashau.  Approximately 
$700,000  of  that  goes  into  the  annual 
Nexpo  exposition  and  conference, 
which  Cashau  said  returns  about  $3.5 
million  to  the  NAA. 

IFRA’s  new  director 

The  annual  budget  for  IFRA,  the 
production  and  technical  research  arm 
of  the  International  Federation  of 
Newspaper  Publishers,  was  just  over 
$8.1  million  in  1992.  IFRA’s  annual 
Congress  and  Expo  in  Europe  attracted 
11,400  attendees  that  year  —  about  the 
same  number  that  showed  up  for  Nexpo 
(then  called  ANPA/TEC).  IFRA  Expo 
92  exhibitors  numbered  250,  compared 
with  almost  350  at  Nexpo’93. 

NAA  has  30  staffers  its  technology 
department,  most  working  in  newspa¬ 
per  operations  and  new  technology  de¬ 
velopment.  As  a  separate  organization, 
IFRA  has  a  staff  of  60.  Based  in  Darm¬ 
stadt,  Germany,  it  serves  a  smaller  but 
more  international  membership  than 
NAA  —  approximately  1,000  members 
in  more  than  50  countries,  in  contrast 
to  NAA’s  1500-plus  members,  only  58 
of  which  represent  22  countries  outside 
of  North  America. 

Created  years  ago  when  FlEJ  merged 
its  production  interests  with  the  Inter¬ 
national  Newspaper  Color  Association, 
IFRA  has  been  led  for  the  last  22  years 
by  Friedrich  Burkhardt.  Next  Jan.  1, 
Burkhardt  turns  over  the  job  of  manag¬ 
ing  director  to  Gunther  Bottcher,  who 
joins  IFRA  Aug.  1  as  deputy  managing 
director. 

Burkhardt  has  taken  the  post  of  man¬ 
aging  director  of  INES  Media  Concepts 
GmbH,  a  separate  but  wholly  owned 
IFRA  affiliate  exploring  emerging  mul¬ 
timedia  technologies  and  market  oppor¬ 
tunities  for  newspapers  (E&P,  Feb.  12, 
p.  38). 

An  industrial  engineer,  Bottcher 
moves  to  IFRA  from  Linotype-Hell 
AG,  Eschborn,  Germany,  where  he  has 
served  for  the  past  year  as  sales  and 
marketing  director.  The  50-year-old  ex¬ 
ecutive  spent  much  of  his  career  at  IBM 
Corp.  in  Germany,  France  and  the  U.S. 
His  various  management  positions  have 
included  responsibility  for  the  newspa¬ 
per  and  printing  industries. 

After  launching  his  career  in  newspa¬ 
per  editorial  and  production  positions, 
Burkhardt,  too,  was  a  manager  at  IBM 
and  Linotype  (and  Harris-lntertype) 
before  moving  to  IFRA.  Both  men  have 
trained  and  worked  in  business  admin¬ 
istration. 

Pointing  to  a  complete  change  in  the 


newspaper  industry  during  his  tenure  at 
IFRA,  Burkhardt  credited  that  organi¬ 
zation  with  staying  on  top  of  develop¬ 
ments  and  helping  its  members  through 
a  “difficult  transition  period.” 

He  measured  IFRA’s  success  during 
that  time  by  its  growth  from  only  120 
members  in  1972. 

IFRA’s  “most  significant  contribu¬ 
tion,”  in  his  view,  was  its  lead  role  in 
the  introduction  and  adoption  of  elec¬ 
tronic  editorial  systems  throughout  Eu¬ 
rope  and  the  industrywide  move  to 
quality  four-color  offset  printing. 

Besides  day-to-day  practical  assis¬ 
tance  for  members,  the  association  car¬ 
ries  out  a  half-dozen  research  projects 
each  year,  ranging  from  presses,  inks 
and  newsprint  to  the  SelFac  project, 
which  began  exploring  the  possibilities 
of  fax  newspapers  10  years  ago. 

IFRA  is  looking  at  the  introduction 
of  production  management  systems, 
computers  for  news  gathering  (not  just 
text  processing  and  page  makeup),  elec¬ 
tronic  ad  transmission  and  better  ser¬ 
vice  to  advertisers,  according  to 
Burkhardt. 

But  beyond  its  mission  to  improve 
print  quality  and  production  efficiency 
for  the  printed  newspaper,  he  contin¬ 
ued,  IFRA  remains  involved  in  the 
move  to  electronic,  interactive  media. 
To  focus  its  work  in  this  area,  IFRA  last 
year  created  the  Initiative  for  Newspa¬ 
per  Electronic  Supplements.  Still  based 
in  Darmstadt,  Burkhardt  is  managing 
director  at  INES,  which  now  counts  50 
member  newspaper  companies  world¬ 
wide. 

Burkhardt  said  newspaper  managers’ 
biggest  challenge  for  the  future  is  the 
industry’s  “need  to  devote  an  extremely 
high  level  of  creativity  and  enthusiasm” 
to  the  “equally  important  tasks”  of  fully 
exploiting  the  potential  of  the  printed 
paper  and  developing  the  potential  of 
new,  interactive  media. 

Neglecting  either,  he  contends,  “will 
lead  to  extinction,  for  some  papers 
sooner,  for  some  later.” 

Feb.  newsprint 
use  up  over  1993 

U.S.  DAILY  NEWSPAPERS  used 
722,000  metric  tons  of  newsprint  in 
February,  up  3.6%  from  the  year-earlier 
level,  according  to  the  Newspaper  As¬ 
sociation  of  America. 

Publishers  stocked  968,000  tons  at 
month’s  end,  representing  a  40-day  sup¬ 
ply,  a  10.4%  drop  from  February  1993 
inventories. 


Altsys  sues  Aldus; 
suit  is  linked 
to  proposed  merger 

ONLY  WEEKS  AFTER  being  sued  by 
Scitex  and  wooed  by  Adobe  Systems 
Inc.,  Seattle-based  Aldus  Corp.  was 
named  in  another  lawsuit. 

Unrelated  to  the  color-trapping  tech¬ 
nology  at  issue  in  the  Scitex  Corp.  liti¬ 
gation  (E&P,  March  19,  p.  57),  the 
complaint  filed  April  11  in  the  95th  Ju¬ 
dicial  District  Court  in  Dallas  by  Altsys 
Corp.  is  related  directly  to  Aldus’  pro¬ 
posed  merger  with  Adobe  (E&P, 
March  26,  p.  28). 

Altsys,  based  in  Richardson,  Texas, 
licensed  to  Aldus  the  core  technology 
used  in  its  FreeHand  desktop  drawing 
application. 

Altsys  president  and  CEO  Jim  Von 
Ehr  said  his  company  intends  to  take 
“all  steps  necessary  to  protect  the  in¬ 
tegrity  of .  .  .  FreeHand”  and  hopes  for 
an  amicable  resolution. 

Altsys  would  not  explain  why  it 
needed  to  sue  to  protect  the  product’s 
integrity. 

It  referred  questions  to  its  public  re¬ 
lations  firm.  Springbok  Technologies 
Inc.,  where,  after  inviting  questions  on 
the  matter,  Altsys  spokeswoman  Melin¬ 
da  Conkling  answered  that  she  is  “not 
allowed  to  talk  about  it  at  all.” 

“At  this  point,  we  are  formulating  a 
response  to  the  suit,”  said  Aldus  in¬ 
vestor  relations  manager  John  Snyder. 
He  said  “the  suit  alleges  that  the  pro¬ 
posed  Aldus-Adobe  merger  breaches 
the  license  agreement”  that  “grants  Al¬ 
dus  exclusive  worldwide  marketing 
rights  to  FreeHand.” 

The  issue,  Snyder  said,  involves  the 
agreement’s  prohibition  of  marketing  a 
competing  product,  which  in  this  case 
would  be  Adobe’s  Illustrator  program. 

In  its  complaint,  Snyder  said,  Altsys 
indicated  that  it  wishes  to  be  able  to 
enter  FreeHand  licensing  agreements 
with  other  companies. 

“One  of  the  key  issues  is  that  the 
merger  is  not  yet  complete,”  he  said.  “I 
don’t  expect  it  to  affect  the  merger 
transaction  either.” 

In  the  meantime,  Aldus  will  “contin¬ 
ue  to  market  and  support  FreeHand  as 
usual,”  said  Snyder,  adding  that  “the 
lawsuit  doesn’t  change  what  our  plans 
are ....  ” 

Ten  days  after  the  complaint  was 
filed,  Aldus  released  the  Power  PC  ver¬ 
sion  of  FreeHand. 

—  Jim  Rosenberg 
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the  strip. 

They  do  invoke  artistic  license  from 
time  to  time  but,  by  and  large,  the  fa¬ 
ther  said,  “We  try  to  make  everything 
as  authentic  as  possible.” 

John  Cullen  is  a  self-taught  histori¬ 
an.  Cullen  majored  in  medieval  histo¬ 
ry  at  Amherst  College,  although  he 
said  this  was  “a  coincidence”  rather 
than  an  apprenticeship. 

“I’m  the  rare  liberal  arts  major  who 
has  done  something  handy  with  my 
major,”  he  laughed. 

The  strip  appears  in  about  350  news¬ 
papers,  with  an  estimated  44  million 
readers  worldwide.  If  “Prince  Valiant” 
includes  an  historical  inaccuracy,  the 
Murphys  hear  about  it.  And  news¬ 
papers  hear  about  it  if  they  drop  the 
comic. 

For  instance,  the  Salt  Lake  City  De¬ 
seret  Neivs  once  ran  a  story  about  the 
hue  and  cry  that  resulted  when  they 
did  not  run  a  strip.  One  reader  who 
had  been  clipping  “Prince  Valiant”  for 
over  20  years  said,  “These  are  more 
than  cartoons.  They’re  works  of  art.” 

The  comic  was  created  in  1937  by 
the  legendary  Hal  Foster  (1892-1982), 
whose  name  still  appears  above  the  ti¬ 
tle.  He  hired  Murphy  in  1970  after  be¬ 
ing  impressed  with  his  work  on  the 
“Big  Ben  Bolt”  strip  about  a  boxer. 

King  distributed  that  comic  from 


Camelot  continues 
for  Trince  Valiant^ 


A  father  and  son  discuss  their  work  on  the  famous 
Sunday  comic  strip  created  by  Hal  Foster  in  1937 


by  Chris  Lamb 


much  slower  rate  than  mere  mortals. 

When  Valiant’s  son  Arn  got  married 
in  the  1980s,  the  Murphys  disagreed  on 
the  guest  list.  Cullen  wanted  to  in¬ 
clude  President  and  Nancy  Reagan, 
Jackie  Onassis,  and  Prince  Charles  and 
Princess  Di  —  in  medieval  clothing. 
His  father  drew  the  strip  but  then 
dropped  it  when  he  thought  the  scene 
would  be  out  of  character. 

“It’s  the  only  time  we’ve  disagreed 
about  ‘Prince  Valiant,’  ”  John  Cullen 
said  back  then. 

Murphy,  who  calls  Valiant  “Val,”  de¬ 
scribed  the  comic  as  “fiction  based  on 
historical  events.”  He  and  his  son  rely 
heavily  on  their  personal  libraries  to 
painstakingly  research  the  6th-century 
events,  countries,  people,  costumes, 
military  armor,  technology,  household 
decor  and  even  the  camels  pictured  in 


HOW  WOULD  A  syndicate  react  to¬ 
day  if  it  was  pitched  “Prince  Valiant”? 
Would  it  dismiss  the  strip  as  too  dated? 
Too  involved?  Too  artistic?  Too 
“Camelot”? 

Fortunately  for  “Prince  Valiant” 
fans,  this  is  academic.  After  57  years, 
the  comic  is  as  much  a  part  of  Sunday 
mornings  for  some  people  as  church. 

The  weekly  strip  has  been  around 
for  so  long  that  it  will  mark  its  3,000th 
page  on  Aug.  7,  with  King  Features 
Syndicate  reproducing  a  poster  to 
commemorate  the  occasion.  And  the 
comic  at  that  time  will  look  back. 

“In  the  context  of  a  larger  adven¬ 
ture,  in  which  Prince  Valiant  is  pitted 
against  the  evil  blackmailer,  Alaric,  we 
will  be  revisiting  the  scene  of  some  of 
Prince  Valiant’s  earlier  triumphs,”  said 
Cullen  Murphy,  managing  editor  of 
Atlantic  Monthly  magazine  and  the 
writer  of  the  strip. 

His  father,  “Prince  Valiant”  artist 
John  Cullen  Murphy,  attributes  the  ad¬ 
venture  comic’s  success  to  “good,  real¬ 
istic  drawings  and  a  good,  interesting 
story.” 

The  title  character  is  the  son  of  a 
Viking  who  came  to  Britain  as  a 
teenager  and  ultimately  earned  a  posi¬ 
tion  in  King  Arthur’s  Court.  After  re¬ 
pelling  a  Saxon  raiding  party,  he  was 
knighted.  King  Arthur  frequently  sends 
Valiant  on  quests  throughout  England 
and  Europe  as  well  as  Africa,  India  and 
—  once  in  the  1940s  —  to  the  New 
World. 

There  also  is  Valiant’s  wife,  Aleta 
(the  gray-eyed  queen  of  the  Misty 
Isles)  and  their  five  children.  These 
and  other  characters  age,  though  at  a 


Lamb  is  a  free-lance  writer  based  in 

John  Cullen  Murphy  at  the  drawing  board  with  “Prince  Valiant” 

Ohio. 
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More  layoffs  and  other  changes 
at  the  downsizing  United  Media 


Cullen  Murphy 


1950  to  1975,  giving  Murphy  a  relation¬ 
ship  with  the  syndicate  that  has  lasted 
a  year  longer  than  his  marriage. 

Murphy’s  interest  in  art  dates  back 
to  his  boyhood  in  New  Rochelle,  N.Y., 
where  Norman  Rockwell  also  lived. 
When  the  renowned  illustrator  saw 
John  Cullen  playing  baseball,  he  asked 
him  to  model  for  a  drawing  that  ap¬ 
peared  on  a  September  1934  cover  of 
the  Saturday  Evening  Post. 

With  Rockwell  as  his  mentor,  Mur¬ 
phy  studied  at  the  Art  Students  League 
in  New  York  City.  Rockwell  encour¬ 
aged  Murphy,  taught  him  the  impor¬ 
tance  of  accuracy  and  once  donated 
the  use  of  his  studio  for  a  summer. 

During  World  War  11,  Murphy  paint¬ 
ed  portraits  of  such  military  men  as 
Gen.  Douglas  McArthur.  After  his  dis¬ 
charge,  he  became  an  illustrator  for 
several  major  magazines. 

In  1970,  Foster  was  mulling  retire¬ 
ment  when  he  decided  to  hire  Murphy 
as  an  artist.  “He  was  thinking  about 
stopping  [the  comic],’’  Murphy  said. 
“But  we  had  a  good  relationship  and  I 
had  a  growing  family.” 

The  artist  tried  to  copy  Foster’s 
drawing  style,  but  readers  could  tell  the 
difference.  “Hal  got  letters  that  said, 
‘How  come  John  Cullen  Murphy  is 
drawing  it  now?’  ”  he  recalled. 

Cullen  submitted  his  first  “Prince 
Valiant”  story  in  1975,  and  periodically 
contributed  others  over  the  next  few 
years.  When  Foster  retired  completely 
in  1979,  Murphys’  laws  applied:  John 
Cullen  drew  the  pictures  and  Cullen 
wrote  the  stories.  Later,  Cullen’s  sister, 
Meg  Nash,  started  doing  the  strip’s  let¬ 
tering  and  coloring. 


by  David  Astor 

THE  DOWNSIZING  OF  United  Me¬ 
dia  continued  last  week  with  the  an¬ 
nouncement  that  about  20  more  peo¬ 
ple  are  being  laid  off. 

UM,  which  has  reduced  its  staff  by 
over  20%  since  last  fall,  also  an¬ 
nounced  that  it  will  cut  its  roster  of 
features  by  5%  to  8%. 

In  addition,  UM  is  closing  its  Euro¬ 
pean  office  (after  having  given  up  own¬ 
ership  of  its  16-person  Canadian  divi¬ 
sion  earlier  this  year)  and  may  be  re¬ 
ducing  its  involvement  in  the  audiotex 
business.  And  UM,  of  course,  is  selling 
back  the  massive  “Garfield”  property 
to  cartoonist  Jim  Davis. 

Several  industry  observers  inter¬ 
viewed  last  week  wondered  if  the  E.W. 
Scripps  Co.  is  selling  UM  “piecemeal” 
after  almost  selling  it  in  one  big  chunk 
to  Time  Warner  last  year. 

But  UM  president  and  CEO  Dou¬ 
glas  Stern  said  all  the  downsizing  has 
been  part  of  a  restructuring  effort  that 
now  is  basically  complete.  “We’re  very 
much  in  business  for  the  future,”  he 
stated. 

When  asked  if  he  believes  Scripps 
will  still  own  UM  in  five  or  10  years. 
Stern  replied,  “I  do.”  He  did  add  that 
it’s  hard  to  predict  what  will  happen 
with  anything  in  life  over  that  span  of 
time. 

Stern  also  stated  that  UM  is  not  just 
cutting  back.  He  said  the  company  will 
continue  to  hire  new  people,  introduce 
new  features,  and  increase  its  licens¬ 
ing,  retailing,  and  international  efforts. 

“We  just  signed  a  TV  deal  in  Russia 
for  ‘Peanuts,’  ”  Stern  said,  referring  to 
the  Charles  Schulz  property.  Also,  UM 
reported  that  it  is  starting  a  new  retail¬ 
ing  division  and  expanding  licensing 
activity  based  on  the  “Dilbert”  comic 
by  Scott  Adams. 

In  addition.  Stern  said,  UM  will 
consider  making  acquisitions  in  the  fu¬ 
ture. 

So  why  were  20  more  staffers  cut  on 
May  5  ?  Stern  said  one  reason  for  the 
layoffs,  which  came  after  what  he  de¬ 
scribed  as  a  “very  extensive”  three- 
month  review  of  all  syndicate  opera¬ 
tions,  is  UM’s  smaller  size.  In  addition 
to  losing  “Garfield,”  UM  no  longer 
owns  TV  Data  (sold  in  1992)  and 


Pharos  Books  (sold  in  1993). 

Stern  remarked  that  UM  now  is 
mainly  a  syndication  and  licensing 
company  rather  than  a  “mini-conglom¬ 
erate.” 

The  latest  layoffs  were  across  the 
board,  affecting  managers  and  staffers 
in  such  departments  as  editorial,  art, 
production,  licensing  and  sales.  South¬ 
east  salesman  Mike  Pearson  and 
Southwest  salesman  Tom  Counce  were 
among  those  losing  their  jobs,  which 
means  that  UM  now  has  four  fewer 
field  reps  than  it  did  in  1993.  Four  field 
reps  remain,  including  one  who  mostly 
sells  Scripps  Howard  News  Service. 

One  UM  comic  cartoonist  request¬ 
ing  anonymity  expressed  concern 
about  this  reduction.  “For  years  the 
syndicate  has  had  a  powerful  road  sales 
force  to  get  comics  in  the  newspapers,” 
he  said.  “It’s  the  department  that  most 
contributes  to  our  success.” 

Stern  said  the  sales  department  has 
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been  restructured  and  now  will  be 
“stronger.”  He  and  UM  senior  vice 
president,  general  manager  of  syndica¬ 
tion  Sid  Goldberg  reported  that  UM 
will  expand  the  territories  of  the  re¬ 
maining  road  reps,  use  more  telemar¬ 
keting,  have  different  people  concen¬ 
trate  on  larger  and  smaller  papers, 
change  the  way  accounts  are  managed, 
and  more. 

Goldberg  added  that  fax  machines, 
computers  and  other  new  technologies 
have  made  it  less  important  for  syndi¬ 
cates  to  have  large  sales  forces  driving 
around  the  country. 

Messages  were  left  on  Pearson’s  and 
Counce’s  answering  machines,  but 
they  could  not  be  reached  for  com¬ 
ment. 

One  of  the  laid-off  people  from  a 
department  other  than  sales  expressed 
anger  at  UM’s  latest  workforce  reduc¬ 
tions.  The  former  staffer,  who  request¬ 
ed  anonymity,  said  UM  did  not  have  to 
let  so  many  people  go  because  “it  has 
been  profitable  for  years.” 

Stern  responded,  “United  Media  is  a 
very  profitable  company  but  over  the 
years  has  not  been  building  profitabil¬ 
ity.” 

Another  former  UM  staffer  said, 
“There  are  a  lot  of  good  people  getting 
caught  in  this.  Their  lives  are  being 
turned  upside  down.” 

One  syndicate  executive  reported 
that  several  laid-off  UM  staffers  called 
him  last  week  seeking  jobs,  but  he 
couldn’t  offer  any.  He  noted  that  the 
callers  expressed  “hurt”  and  “anger” 
about  losing  their  UM  positions. 

Stern  said  laying  off  people  was  “the 
most  difficult  thing  I’ve  done  this  year,” 
and  added  that  no  more  layoffs  are 
planned.  He  emphasized  that  the  20 
staffers  were  offered  “generous”  sever¬ 
ance  packages,  but  declined  to  discuss 
details. 

A  number  of  the  departing  staffers 
were  longtime  employees,  meaning 
UM  is  jettisoning  a  number  of  higher 
salaries.  Is  UM  worried  about  the  loss 
of  all  this  syndication  experience  and 
institutional  memory? 

Goldberg  responded  that  he  and  a 
number  of  other  longtime  employees 
still  remain  at  UM. 

What  about  a  replacement  for  UM 
executive  Sarah  Gillespie?  Goldberg 
said  Gillespie,  who  is  stepping  down 
this  month  as  vice  president  and  direc¬ 
tor  of  comic  art,  will  continue  to  work 
part  time  for  UM  as  acquisitions  editor 


Douglas  Stem 


and  “Peanuts”  editor. 

Also,  Amy  Lago  has  been  promoted 
from  associate  editor  to  managing  edi¬ 
tor  for  comics,  according  to  UM  direc¬ 
tor  of  public  relations  and  creative  ser¬ 
vices  Nancy  Nicolelis.  She  added  that 
Pat  Redding,  another  associate  editor 
in  the  comics  art  department,  has  been 
promoted  to  special  projects  editor. 

Speaking  of  comics,  sources  said 
they  heard  rumors  that  UM  may  ask 
cartoonists  to  pay  more  of  their  ex¬ 
penses.  Stern  said  this  is  not  true. 

Comics  will  be  among  the  features 
dropped  when  UM  makes  the  5%  to 
8%  reduction  in  its  roster  of  about  150 
properties.  Goldberg  declined  to  name 
the  features,  but  did  note  that  a  num¬ 
ber  of  them  are  older  and  none  have 
significant  client  lists. 

“Every  syndicate  drops  features  from 
time  to  time,”  he  said.  “We’re  doing 
several  at  once.” 

It  also  is  possible  that  some  creators 
may  leave  UM  on  their  own  volition  if 
and  when  their  contracts  allow  it.  One 
syndicate  executive  reported  that  two 
UM  creators  recently  asked  him  about 
switching  to  his  company  because  of 
their  uncertainty  about  UM’s  future. 

But  a  Pulitzer  Prize-winning  editori¬ 
al  cartoonist  who  switched  this  winter 
from  another  syndicate  to  UM  ex¬ 
pressed  optimism  about  UM’s  future. 

“I’m  happy  to  be  on  board,”  Steve 
Benson  commented.  “I  believe  United 
is  positioning  itself  to  become  more 
competitive  and  more  aggressive.” 

The  Arizona  Republic  staffer  added 


that  when  he  was  deciding  whether  or 
not  to  join  UM,  Stern  told  him  addi¬ 
tional  changes  were  coming  at  the 
company. 

“I  don’t  see  this  as  something  sur¬ 
prising,”  he  said.  “I  was  aware  that 
there  was  going  to  be  some  significant 
restructuring,  but  I  got  the  clear  im¬ 
pression  that  they  remained  complete¬ 
ly  committed  to  the  enterprise.  They 
wanted  to  do  some  streamlining  and 
tightening  up.  Given  the  economy  and 
the  nature  of  the  newspaper  business, 
one  would  expect  to  see  some  course 
corrections  to  make  United  a  better 
organization.” 

But  the  anonymous  comic  cartoon¬ 
ist  said  that  no  matter  what  UM  does, 
the  loss  of  “Garfield”  has  to  hurt  the 
company.  He  acknowledged  that  UM 
is  receiving  a  huge  sum  of  money  for 
the  property  —  estimates  range  from 
$15  million  to  $40  million  —  but 
added  that  UM  will  no  longer  have  the 
yearly  “Garfield”  income.  He  also  won¬ 
dered  whether  Scripps  will  keep  the 
“Garfield”  money  or  reinvest  it  in  UM. 

There  are  reports  that  UM  also  is 
selling  back  part  of  the  rights  to  the 
“Fido  Dido”  licensing  property  to  its 
creators.  Is  this,  along  with  the  selling 
of  “Garfield,”  the  shape  of  things  to 
come  at  UM? 

No,  said  Stern,  who  described  these 
as  “isolated”  developments  that  do  not 
signify  a  trend  to  sell  off  more  UM  fea¬ 
tures. 

Stern  declined  to  comment  about 
reports  that  UM  may  be  trying  to  re¬ 
duce  its  involvement  in  audiotex.  Two 
sources  said  UM  was  in  negotiations 
that  might  lead  to  Zimmers  Voice  Pub¬ 
lishing  taking  more  control  over  the 
“Personally  Speaking”  service,  which 
combines  print  personal  ads  with  a 
900-number  system.  Zimmers  has  been 
the  service  bureau  since  UM  began  of¬ 
fering  “Personally  Speaking”  to  news¬ 
papers  in  1991. 

As  for  the  seven-person  European 
office  in  Amsterdam,  Stern  said  it  was 
closed  to  “eliminate  another  layer”  at 
UM.  He  added  that  all  international 
operations  now  will  be  handled  out  of 
the  company’s  New  York  City  head¬ 
quarters. 

There  may  be  one  more  change 
coming  at  UM.  With  a  smaller  staff 
and  a  lease  due  to  expire  in  10  months. 
Stern  reported  that  UM  is  considering 
a  move  to  different  office  space  in 
Manhattan. 
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No  Gains  For 
Press  Freedom 

Since  1989 

Latest  Freedom  House  report  says  significant  press 
violations  can  be  found  in  1 13  of  186  nations  worldwide 


by  Tony  Case 

A  FREE  PRESS  flourishes  in  37%  of 
the  world’s  countries,  but  significant 
press  violations  can  be  found  in  113  of 
186  nations,  according  to  a  survey  con¬ 
ducted  by  the  human  rights  organiza¬ 
tion  Freedom  House,  New  York,  and 
sponsored  by  the  Freedom  Forum,  the 
Arlington,  Va.-based  First  Amendment 
advocacy  group. 

“Press  freedom  peaked  with  the  post- 
Communist  liberalizations  of  1989,  but 
there  have  been  no  significant  gains  for 
press  freedom  since,”  Freedom  House 
executive  director  Adrian  Karatnycky 
said  in  releasing  findings  of  the  survey. 

A  report  titled  “Press  Freedom 
Worldwide  1994,”  issued  on  United  Na¬ 
tions  International  Press  Freedom  Day 
May  3,  assesses  the  degree  to  which  the 
system  of  mass  communication  in  each 
country  permits  the  free  flow  of  infor¬ 
mation  to  and  from  the  public. 

“Although  the  press  in  the  freest 
countries  is  the  watchdog  over  govern¬ 
ment,  many  governments,  even  some 
democracies,  are  seeking  to  be  watch¬ 
dogs  over  the  news  media,”  said 
Leonard  Sussman,  Freedom  House  se¬ 
nior  scholar  and  coordinator  of  the 
study. 

The  survey  found  a  free  press  — 
meaning  free  of  political  pressure  and 
other  interference  —  in  68  of  186  coun¬ 
tries  examined. 

It  discovered  what  was  considered  a 
partly  free  press  in  64  nations  and  a 
press  not  free  in  54  countries. 

Violations  against  the  media  were  re¬ 
ported  in  113  nations,  including  many 
regarded  as  having  a  free  press. 

The  press  in  Belgium,  New  Zealand, 
Australia,  Norway  and  Denmark  were 
rated  the  most  free,  respectively.  The 
media  in  these  nations  were  cited  for 


their  “vibrancy,  diversity  and  lack  of 
government  encumbrance.” 

Meanwhile,  Iraq,  Cuba,  Tajikistan, 
North  Korea  and  Burma  were  listed  as 
the  countries  with  the  most  restricted 
press,  respectively. 

Iraq  President  “Saddam  Hussein’s 
reign  of  terror  and  total  media  control 
make  Iraq  the  least  free  press  nation  in 
the  world,”  the  report  said. 

The  U.S.  media  ranked  sixth  freest 
in  the  survey. 

The  press  here  easily  maintained  its 
free  rating,  the  report  said,  “but  lost 
points  because  of  an  increasing  monop¬ 


olization  of  media  and  the  skyrocketing 
costs  of  publishing  and  broadcasting 
encourage  advertising  and  rating  influ¬ 
ences  on  editorial  content.” 

The  survey  found  what  were  consid¬ 
ered  to  be  significant  press  violations  in 
the  former  Soviet  Union. 

The  media  in  six  of  the  newly  inde¬ 
pendent  republics,  including  Azerbai¬ 
jan,  were  listed  as  not  free.  The  govern¬ 
ment  there,  which  came  to  power  last 
June,  “is  more  harsh  on  journalists  than 
its  predecessor,  which  beat  reporters 
whose  stories  it  did  not  approve,”  the 
report  said. 

In  11  of  the  republics,  including  Rus¬ 
sia  and  Ukraine,  the  press  was  consid¬ 
ered  partly  free. 

In  Russia,  a  failed  coup  in  October 
provoked  President  Boris  Yeltsin  to  or¬ 
der  temporary  restrictions  as  well  as 


certain  limitations  on  access  during  the 
fall  election  campaign,  the  report  not¬ 
ed.  But  Russian  journalists  continued  to 
display  “extraordinary  independence.” 

State-controlled  media  in  Serbia- 
Montenegro  overwhelmed  several 
small-circulation  papers,  and  the  Milo¬ 
sevic  government  repeatedly  has  sought 
to  cut  off  foreign  aid  to  independent 
papers,  the  report  said. 

Sussman  observed  that  in  many 
African  nations,  “the  news  media  are 
simply  extensions  of  state  power.” 

In  Tanzania,  whose  press  was  classi¬ 
fied  as  partly  free,  the  government  cre¬ 


ated  a  powerful  broadcasting  commis¬ 
sion  composed  of  leaders  of  the  ruling 
political  party. 

And  in  Egypt,  journalists  who  criti¬ 
cize  the  government  often  are  accused 
of  supporting  Islamicists,  one  reason 
that  the  country’s  press  was  classified  as 
not  free. 

The  partly  free  press  of  South  Africa 
was  called  one  of  the  least  restricted  on 
the  continent.  TV  there  is  jointly  oper¬ 
ated  under  a  new  agreement  between 
political  parties,  and  complaints  about  a 
lack  of  fairness  now  are  originating 
with  the  National  Party  of  former  Pres¬ 
ident  F.W.  de  Klerk. 

Government  control  of  the  press  in 
Singapore  and  Malaysia,  whose  media 
were  considered  partly  free,  often 


(See  Freedom  on  page  46) 
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The  survey  found  a  free  press  in  68  of  186 
countries  examined.  It  discovered  what  it 
considered  to  be  a  partly  free  press  in  64  nations 
and  a  press  not  free  in  54  countries. 
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Newspaper  wins 
lawsuit  to 
overturn  boycott 

Judge  rules  city’s  endorsement  of  a  union  boycott 
against  the  Oakland  (Calif.)  Tribune  was  in 
violation  of  the  National  Labor  Relations  Act 


by  M.L.  Stein 

THE  OAKLAND  (CALIF.)  Tribune 
won  a  sweeping  court  victory  in  its 
lawsuit  to  overturn  a  boycott  of  the  pa¬ 
per  by  the  Oakland  City  Council. 

In  a  21'page  opinion,  U.S.  District 
Judge  Charles  Legge  in  San  Francisco 
ruled  that  the  city’s  endorsement  of  a 
union  boycott  against  the  Tribune  — 
in  which  it  canceled  its  subscriptions 
and  urged  citizens  to  do  likewise  — 
was  in  violation  of  the  National  Labor 
Relations  Act. 


Legge’s  summary  judgment  termed 
the  City  Council’s  action  “an  attempt 
by  the  city  to  interfere  in  the  free  play 
of  economic  forces  permitted  by  the 
NLRA  in  collective  bargaining  dis¬ 
putes.” 

The  Tribune’s  request  for  unspeci¬ 
fied  compensatory  damages  and  $5 
million  in  punitive  damages  will  be  dis¬ 
cussed  at  a  status  conference  on  May 
27,  Legge  said. 

Paul  Duvall,  an  attorney  for  King  & 
Ballow,  which  represented  the  Tribune 
in  the  case,  said  he  also  will  seek  attor¬ 
neys’  fees  and  court  costs  from  the  city. 

Alameda  Newspapers  Inc.  which 
publishes  the  Tribune,  has  been  in 
contract  negotiations  with  the  North¬ 
ern  California  Newspaper  Guild  for  six 


years  and  also  is  in  dispute  with  the 
Teamsters’  Mailers  and  Drivers  locals. 

In  July  1993,  the  Alameda  County 
Central  Labor  Council,  AFL-CIO,  be¬ 
gan  a  boycott  of  the  Tribune,  urging 
subscribers  and  advertisers  to  follow. 

Two  months  later,  the  Oakland  City 
Council  adopted  a  resolution  accusing 
the  Tribune  of  “anti-labor  conduct” 
and  endorsing  the  union  boycott.  This 
was  followed  by  a  voice  resolution  can¬ 
celing  all  city  subscriptions  to  the  Tri¬ 
bune  and  declaring  that  it  would  stop 
all  future  advertising  in  the  paper. 


The  Tribune’s  suit  claimed  the  reso¬ 
lutions  were  regulatory  in  nature  and 
preempted  by  the  NLRA.  It  also 
sought  immunity  under  the  First  and 
14th  Amendments. 

The  city  argued  that  in  boycotting 
the  paper,  it  was  acting  as  an  “ordinary 
consumer”  in  deciding  what  news¬ 
papers  to  buy  or  advertise  in. 

Legge  disagreed,  stating,  “The  city  is 
clearly  pursuing  a  policy  goal,  not  a 
purchaser’s  goal.  Boycotting  the  Oak¬ 
land  Tribune  in  no  way  helps  the  city. 
It  only  helps  the  unions  at  the  bargain¬ 
ing  table.  Indeed,  the  city  is  hurt  by  its 
own  action.  It  must  now  find  new  ad¬ 
vertising  media  and  sources  for  news 
information,  which  is  especially  diffi¬ 
cult  since  Oakland  has  only  one  paper 


of  general  circulation.” 

The  city  might  have  a  valid  defense 
if  Tribune  circulation  was  low,  newspa¬ 
per  deliveries  were  not  on  schedule,  or 
its  ads  were  incorrectly  run.  But  such 
shortcomings  were  not  stated  in  the 
council’s  resolution,  the  judge  noted. 

The  result  of  the  resolution,  Legge 
contended,  “is  that  the  city  effectively 
charged  the  plaintiff  with  unfair  labor 
conduct  and  then  enacted  its  own 
remedies.” 

Moreover,  he  said,  the  council  at¬ 
tempted  to  coerce  the  Tribune 
“through  economic  and  public  pressure 
....  The  city  has  put  its  thumb  on  the 
balance  scale  between  management 
and  labor  in  a  private  industry,  which  a 
local  government  may  not  do.” 

Legge  permanently  enjoined  the  city 
from: 

•  Enforcing  or  implementing  the 
council’s  resolution. 

•  Endorsing  the  labor  council’s  boy¬ 
cott  against  the  Tribune. 

•  Asking  any  Oakland  citizen  to 
stop  buying  or  advertising  in  the  paper. 

•  Replacing  the  Tribune  as  the  news¬ 
paper  of  record  for  official  notices  for 
any  reason  relating  to  the  newspaper’s 
employee  relations. 

•  Canceling  any  subscriptions  or 
buying  ad  space  in  any  other  publica¬ 
tion  for  the  same  reason. 

He  also  ordered  the  city  to  reinstate 
any  canceled  subscriptions  connected 
to  the  labor  dispute. 

However,  council  members  and  the 
mayor  have  First  Amendment  rights  to 
express  views  as  individuals  on  the 
boycott,  the  judge  ruled. 

Oakland  City  Attorney  Jayne 
Williams  was  not  available  for  com¬ 
ment.  She  was  quoted  in  the  Tribune 
as  saying  parts  of  the  decision  were 
positive  for  the  city  and  the  council. 
She  said  an  appeal  will  be  considered. 

Tribune  publisher  Roger  Grossman 
expressed  satisfaction  with  the  ruling, 
stating  that  it  “validates  the  illegality 
of  the  City  Council’s  action  as  a  direct 
interference  with  Alameda  Newspaper 
company’s  collective  bargaining  right 
between  management  and  labor.” 

But  Grossman  also  said,  “It’s  time  to 
put  this  matter  behind  us.  The  task 
now  for  the  Oakland  Tribune  and  the 
City  Council  is  to  work  toward  making 
Oakland  a  truly  model  city.  We  believe 
a  strong,  viable  newspaper  is  critical  to 
that  goal.”  ■ES’P 


The  Tribune’s  request  for  unspecified 
compensatory  damages  and  $5  million  in  punitive 
damages  will  be  discussed  at  a  status  conference  on 
May  27,  Legge  said. 
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State  constitution  gives 
papers  more  press  freedom 
than  the  First  Amendment 

So  says  the  Utah  Supreme  Court  in  overturning  a 
libel  decision  against  small  daily  newspaper;  columnists, 
editorial  writers  given  broad  protection  to  express  opinion 


Publisher  pleads 
guilty,  faces  five 
year  prison  term 

MUNICIPAL  CORRUPTION  IS  a 
game  newspaper  publishers  can  play,  a 
case  in  New  Jersey  shows. 

As  jury  selection  was  about  to  begin, 
Thomas  Varelli,  SS-year-old  publisher 
of  the  weekly  Advance  News  in  Man¬ 
chester  Township,  admitted  in  a  plea 
bargain  to  accepting  pay  for  services  he 
never  performed  for  Manchester  offi¬ 
cials. 

In  return,  charges  of  theft,  racketeer¬ 
ing  and  conspiracy  were  dropped.  He 
faces  five  years  in  prison  and  a  fine  up 
to  $100,000. 

Varelli  was  charged  with  three  former 
mayors  and  six  former  Manchester  offi¬ 
cials  in  a  $2.3  million  embezzlement 
scheme  alleged  to  have  bilked  the  mu¬ 
nicipality  from  1983  to  1990. 

The  scam  was  exposed  when  Mayor 
Ralph  Rizzolo  was  seen  dumping  munici¬ 
pal  records  in  a  landfill  after  losing  a 
1990  reelection  bid. 

Investigators  eventually  uncovered 
107  boxes  of  records  and  thousands  of 
checks. 

Varelli,  who  also  faces  income  tax 
charges,  pleaded  guilty  to  accepting 
$200.  The  state  had  accused  of  him  of 
being  the  third  biggest  embezzler  in  the 
case  by  taking  $277,000,  according  to 
the  prosecutor,  the  Asbury  Park  Press 
reported. 

The  publisher  was  paid  to  print  town 
ordinances  and  maps. 

The  municipality  has  filed  a  civil  suit 
but  has  collected  only  about  $200,000, 
the  township  attorney  said. 

Two  former  mayors  were  connected 
in  the  case  last  year  and  are  serving 
state  prison  terms. 

Judge  dismisses 
suit  focusing  on 
letter  to  editor 

A  MASSACHUSETTS  SUPERIOR 
Court  judge  has  dismissed  libel  litiga¬ 
tion  brought  by  the  Home  Depot  retail 
chain  against  the  legal  counsel  for  op¬ 
ponents  of  its  store,  whose  letter  to  the 
editor  was  published  in  the  West  Rox- 
bury  (Mass.)  Transcript. 

judge  Regina  Quinlan  ruled  that  at¬ 
torney  James  Rosencranz’s  statements 
in  his  published  letter  were  protected  by 
the  First  Amendment. 

The  newspaper  itself  was  not  sued. 


by  M.L.  Stein 

IN  OVERTURNING  A  libel  decision 
against  a  small  daily  newspaper,  the 
Utah  Supreme  Court  ruled  recently 
that  the  state’s  own  constitution  gives 
its  newspapers  more  freedom  to  ex¬ 
press  opinions  than  allowed  by  the 
First  Amendment. 

“This  is  a  very  significant  opinion 
and  a  great  victory  for  the  press,”  said 
Randy  Dryer,  a  Salt  Lake  City  attor¬ 
ney,  who  represented  the  St.  George 
Daily  Spectrum  in  the  case. 

The  lawsuit  was  filed  by  Terry  West, 
the  mayor  of  the  nearby  town  of 
LaVerkin,  in  connection  with  three 
columns  the  Spectrum  published  in 
1988. 


The  columns  criticized  West  for  al¬ 
legedly  changing  positions  on  an  im¬ 
portant  political  issue  and  attempting 
to  manipulate  the  media. 

A  state  court  judge  dismissed  the 
suit  for  lack  of  sufficient  proof  that  the 
editors  had  acted  with  malice  in  pub¬ 
lishing  the  columns. 

But  an  appellate  court  reinstated  it, 
declaring  that  it  should  go  to  trial. 

That  court  relied  on  the  U.S. 
Supreme  Court  ruling  in  Milkovich  vs. 
the  Lorain  (Ohio)  Journal,  which  held 
that  the  media  can  be  sued  for  defama¬ 
tion  for  opinion  pieces,  editorials  and 
columns. 

In  its  5-0  decision,  the  Utah  high 
court  said  that  accusing  an  elected  of¬ 
ficial  of  trying  to  manipulate  the  media 
is  not  libel. 


“While  no  politician  would  welcome 
such  criticism  —  and  indeed  might 
find  it  personally  offensive  —  this  does 
not  render  it  defamation,”  said  the 
opinion  written  by  Justice  Christine 
Durham. 

She  added  that  politicians  can  ex¬ 
pect  to  be  criticized  in  columns,  noting 
that  such  criticism  “comes  with  the  job 
of  being  mayor.” 

The  court  drew  a  sharp  line  between 
fact  —  which  can  be  defamatory  — 
and  opinion,  which  can  never  be 
defamatory. 

Attorney  David  Zimmerman,  who 
worked  with  Dryer  on  the  appeal,  said 
in  an  interview  that  the  Supreme 
Court  drew  heavily  on  Utah’s  history 
of  a  free-swinging  press. 


“In  the  19th  century,  there  was 
broad  use  of  opinion  by  newspapers  in 
this  state,”  he  said. 

“The  justices  took  a  good  look  at 
our  history.” 

Dryer  was  quoted  in  the  Deseret 
News  as  saying  that  the  Supreme 
Court  ruling  “makes  Utah  a  leader  in 
the  nation  in  protecting  expressions  of 
opinion.  The  court  has  interpreted 
Utah’s  constitution  as  giving  editorial 
writers  and  columnists  greater  protec¬ 
tion  than  previously  recommended  un¬ 
der  the  First  Amendment  to  the  feder¬ 
al  Constitution.” 

He  said,  “This  ruling  should  provide 
editors  with  some  important  guide¬ 
lines.  It  will  also  give  editors  greater 
latitude  in  publishing  editorials  and 
columns.”  BE^^P 


The  court  has  interpreted  Utah’s  constitution  as 
giving  editorial  writers  and  columnists  greater  pro¬ 
tection  than  previously  recommended  under  the 
First  Amendment  to  the  federal  constitution. 
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^Troopergate^ 

Continued  from  page  15 

governance. 

“When  these  state  troopers  came  to 
me,  everything  they  told  me  was  sub¬ 
stantially  above  the  bar  that  1  had  set.” 

The  troopers,  among  other  things, 
accused  Clinton  of  having  used  them 
to  help  procure  women  and  having 
them  stand  guard  while  he  had  sex  in  a 
limousine. 

Jackson  had  orchestrated  the  release 
of  the  allegations  to  the  media  shortly 
before  Christmas.  Under  terms  he  had 
arranged,  the  Los  Angeles  Times  was  to 
break  the  story  on  a  Sunday,  while  the 
American  Spectator,  a  conservative 
monthly  magazine  in  Washington,  was 
to  hit  the  stands  the  following  day  with 
an  in-depth  story  by  David  Brock. 

Jackson  told  the  audience  of  jour¬ 
nalists  that  the  Times,  which  had  two 
reporters  working  on  the  story  for 
months,  delayed  publication  “for  polit¬ 
ical  reasons,  and  that  concerns  me.” 

He  said,  “It  was  a  journalistically 
sound  story.  There  was  no  reason  not 
to  go  with  it.  These  reporters  should 
have  had  a  scoop  and  1  felt  sorry  for 
them  because  they  had  worked  so 
hard,  only  to  have  the  White  House 
call  the  editor  in  chief  of  the  Los  An¬ 
geles  Times  and  the  publisher  and  basi¬ 
cally  to  cow  them  into  not  going  for¬ 
ward  with  it.” 

Asked  what  he  had  expected  to  hap¬ 
pen  as  a  result  of  the  allegations.  Jack- 
son  replied,  “1  knew  1  would  be  an  is¬ 
sue,  but  1  didn’t  anticipate  the  intense 
interest  in  me,  with  the  Philadelphia 
Inquirer,  the  Washington  Post  and  the 
New  York  Times  all  zeroing  in  on  me, 
and  then  all  the  national  [television] 
magazines.  1  turned  them  all  down. 

“So  for  me.  I’m  not  sure  it’s  been 
worth  it,  because  1  don’t  think  1  was 
bargaining  for  that.  But  in  terms  of 
getting  the  issue  out  there,  1  think  it 
was  important.  1  still  think  it’s  impor¬ 
tant,  but  1  don’t  think  we’re  at  the  bot¬ 
tom  of  it.  1  think  more  will  come  out 
that  will  corroborate  what  the  troopers 
have  said.” 

Eller  complained  that  there  have 
been  no  media  standards  regarding  the 
private  lives  of  public  officials  since 
Gary  Hart  was  asked  if  he  had  ever 
committed  adultery. 

“The  lines  changed  dramatically 
that  day,  and  there  is  now  no  stan¬ 
dard,”  he  said.  “There  is  virtually  no 
story  that  is  off-limits  in  terms  of  the 
press’  view  of  how  the  story  should  be 
covered.” 


Eller  warned  that  the  intense  scruti¬ 
ny  of  private  lives  will  cause  a  decline 
in  the  quality  of  people  who  seek  pub¬ 
lic  office. 

“I’d  like  to  go  back  to  the  old  stan¬ 
dard  of,  do  their  personal  lives  affect 
their  jobs?”  he  said.  “If  it  does  not, 
then  it  should  not  be  considered  rele¬ 
vant  and  it  should  be  private.” 

Rutherford  added,  “If  there  are  lines 
out  there,  they  are  established  by  the 
individual  media  outlets.” 

Although  he  is  a  Clinton  critic, 
Brummett  denounced  what  he  termed 
the  increasing  use  of  rumors  and  innu¬ 
endo  in  news  reporting,  citing  the  un¬ 
founded  allegations  of  a  cover-up  in 
the  suicide  last  year  of  White  House 
counsel  Vince  Foster. 

“When  1  first  got  into  journalism, 
the  great  editors  were  the  ones  who  set 
very  high  thresholds  for  news,”  Brum¬ 
mett  said. 

“They  could  define  legitimate  news, 
they  could  define  the  propriety  of  a 
story,  and  the  great  power  in  the  news¬ 
room,  the  great  power  in  the  commu¬ 
nity,  was  the  tough  old  editor  who 
made  you  answer  every  question  and 
who  did  not  let  junk  get  into  the  news¬ 
paper.” 

McCord,  a  Clinton  sympathizer  and 
a  former  national  SPJ  president,  also 
bemoaned  the  direction  that  news  re¬ 
porting  is  taking. 

“The  mainstream  press  has  over¬ 
flowed  the  banks  and  is  going  off,  in 
my  opinion,  in  all  directions  and  has 
very  serious  portents  for  the  future  of 
the  American  press,”  McCord  said. 

“I’m  one  of  these  old-fashioned 
newspapermen  who  have  high  respect 
for  things  like  balance  and  restraint, 
source-checking,  those  sort  of  things, 
and  in  this  day  and  time,  we’re  sudden¬ 
ly  being  introduced  to  piling  on,  to 
‘gotcha’  journalism,  to  the  idea  that 
we’ll  print  anything  about  the  person¬ 
al  lives  of  the  president  and  his  wife, 
things  that  happened  13,  14  years  ago 
that  have  absolutely  no  relevance  to 
what’s  going  on  today.” 

McCord  criticized  the  media  cover¬ 
age  given  to  the  state  troopers’  allega¬ 
tions,  calling  them  “beyond  the  com¬ 
prehension  of  people  who  have  lived 
here  in  Little  Rock  and  watched  the 
Clintons  for  so  many  years.  1  find  it 
very  troubling.” 

McCord  blamed  the  economic  pres¬ 
sures  of  competition  among  the  media, 
coupled  with  a  decline  in  interest  in 
reading,  for  the  trend  toward  sensa¬ 
tional  coverage  of  the  private  lives  of 
public  officials. 


He  also  faulted  the  younger  genera¬ 
tion  of  “baby-boomer”  editors  and  re¬ 
porters  who  went  into  journalism  “as  a 
means  of  obtaining  the  power  they 
think  they  are  entitled  to,”  adding, 
“Newspaper  people  of  another  genera¬ 
tion  went  into  this  business  for  anoth¬ 
er  reason.” 

Giving  it  away 

PROJECT  VOTE  SMART’S  business  is 
giving  away  political  information  to  re¬ 
porters  and  citizens  alike  —  no  spin,  no 
fees,  no  strings. 

Twice  a  year,  the  Corvallis,  Ore.- 
based,  non-profit,  non-partisan  organi¬ 
zation  publishes  the  Reporter’s  Source 
Book.  The  first  part  provides  brief,  fac¬ 
tual  synopses  of  political  issues  such  as 
health  care,  the  economy,  crime  and  in¬ 
dustrial  policy.  The  second  part  lists 
sources  such  as  think  tanks,  trade  asso¬ 
ciations  and  interest  groups. 

The  latest  edition  is  off  the  presses, 
said  Lorena  O’Leary,  director  of  Project 
Vote  Smart’s  Reporter’s  Research  Cen¬ 
ter.  The  group  prints  10,000  copies 
twice  a  year,  O’Leary  said.  Reporters 
can  call  (503)  373-4000  to  request 
copies. 

Also  provided  is  a  political  research 
service.  Reporters  who  need  to  know 
the  status  of  a  bill  in  Congress,  how 
their  representatives  in  Washington 
voted  on  a  bill,  or  the  vote  count  in 
their  state  from  the  last  presidential 
election  can  call  the  Center  at  (503) 
373-4000,  where  interns  from  Oregon 
State  University  will  search  databases 
of  political  statistics. 

The  project  is  an  effort  of  the  Center 
for  National  Independence  in  Politics,  a 
group  lead  by  well-known  politics  of  all 
stripes. 

The  five-year-old  organization,  sup¬ 
ported  by  grants  from  the  Carnegie, 
Markle  and  other  foundations,  is  devot¬ 
ed  to  educating  citizens  about  politics. 
It  has  a  staff  of  12  but  increases  staffing 
as  election  time  rolls  around. 

The  organization  also  polls  guberna¬ 
torial  candidates  about  their  positions 
on  issues  and  makes  the  surveys  avail¬ 
able  to  reporters. 

It  publishes  a  quarterly  newsletter  for 
journalists  called  Tomorrow’s  News, 
which  includes  phone  numbers  of  news 
sources,  updates  on  legislation  and  a 
calendar  of  meetings. 

For  individual  citizens,  the  organiza¬ 
tion  operates  a  voter’s  research  line  at 
(800)  622-SMART.  The  line  got  over 
200,000  calls  in  1992. 


44 


Editor6?Publisher  •  May  14,  1994 


Little  change  in  minority 
hiring  at  newspapers 

American  Society  of  Newspaper  Editors 
releases  numbers  from  its  1 993  survey 


by  Debra  Qersh  Hernandez 

LITTLE  PROGRESS  WAS  made  last 
year  in  raising  the  number  of  minority 
journalists  working  at  daily  newspapers 
in  the  United  States. 

According  to  the  latest  minority 
employment  survey  by  the  American 
Society  of  Newspaper  Editors,  10.49% 
of  newspaper  employees  in  1993  were 
minorities,  an  increase  of  slightly  less 
than  one-quarter  of  a  percentage  point 
from  10.25%  a  year  earlier. 

However,  of  all  journalists  hired  for 
their  first  full-time  newspaper  posi¬ 


tions,  24%  were  minorities,  a  gain  of 
3.4%.  In  addition,  39%  of  all  newspa¬ 
per  interns  were  minorities,  a  slight  de¬ 
cline  of  0.8%,  although  the  proportion 
of  minorities  remained  the  same,  ac¬ 
cording  to  the  ASNE  report. 

More  than  half  (55%)  of  U.S.  daily 
newspapers  employed  minorities,  with 
all  of  the  largest  papers  (more  than 
100,000  circulation)  employing  people 
of  color.  Sixty-three  percent  of  the  mi¬ 
nority  journalists  worked  at  papers 
with  circulations  of  more  than  100,000, 
and  among  the  papers  with  circula¬ 
tions  of  more  than  500,000,  minorities 
made  up  17.1%  of  the  total  newsroom 
work  force. 

Smaller  newspapers  made  up  most 
of  the  45%  of  dailies  that  do  not  em¬ 
ploy  any  minorities. 

Minority  supervisors  increased  to 
7.7%  from  7.1%,  and  of  the  minorities 
employed  by  all  the  papers,  18%  are  in 
supervisory  positions. 

Among  the  5,635  minorities  working 
in  newsrooms,  there  was  no  change  in 
job  breakdown:  53%  were  reporters 
and  writers,  17%  were  copy  editors. 


and  13%  were  photographers  and 
artists. 

Black  journalists  made  up  the 
largest  percentage  of  minorities  in  the 
newsroom  at  5.38%  of  the  total  work 
force,  followed  by  Hispanics  (2.95%  of 
the  work  force),  Asian-Americans 
(1.83%)  and  Indians  (0.33%). 

The  ASNE  findings  are  based  on  re¬ 
sponses  from  987  of  the  1,515  daily 
newspapers  in  the  United  States. 

“We  not  only  must  increase  the 
numbers  much  more  dramatically,  but 
we  also  should  emphasize  retaining, 
developing  and  promoting  minorities 


on  our  staffs,”  said  Bob  Mong,  manag¬ 
ing  editor  of  the  Dallas  Morning  News 
and  chairman  of  ASNE’s  Minorities 
Committee. 

The  survey  began  in  1978,  when  the 
ASNE  board  set  the  goal  of  reaching 
minority  employment  that  mirrored 
the  general  population  by  the  year 
2000.  At  that  time,  only  3.95%  of  the 
newsroom  work  force  were  minorities. 

J-school  dean 
named  ad  fellow 

DR.  ESTHER  THORSON,  associate 
dean  of  the  University  of  Missouri 
School  of  Journalism,  was  chosen  as  the 
first  woman  fellow  of  the  American 
Academy  of  Advertising  (AAA). 

Established  in  1958,  the  academy  is 
an  organization  for  industry  profession¬ 
als  and  advertising  educators  who  con¬ 
tribute  to  the  development  of  advertis¬ 
ing  education.  Currently,  the  academy 
has  18  fellows  selected  for  their  out¬ 
standing  service  to  the  field. 


Minority 

Continued  from  page  19 

“The  newspaper  industry  got  all 
stirred  up  10  or  15  years  ago  and  in  all 
sincerity  determined  to  diversify  their 
newsrooms,”  he  said.  “And  the  Ameri¬ 
can  Society  of  Newspaper  Editors, 
which  was  really  leading  the  way,  set  a 
goal  of  20%  or  22%,  mainly  blacks,  in 
American  newsrooms  to  more  or  less 
approximate  the  percentage  of  blacks 
in  the  American  population. 

“And  slow  but  steady  progress  was 
made  year  after  year,  until  they  got  up 
to  around  10%.  And  then  they’ve  just 
gotten  stuck  there,”  Shoquist  added. 
“After  they  got  to  about  8%  or  9%, 
they  really  got  stuck  .... 

“To  me,  it’s  the  old  story  of  the 
newspaper  industry  being  shortsighted, 
having  a  short  attention  span.  They 
drop  off  important  causes  if  they  get 
hard  enough  or  they  don’t  get  results 
fast  enough. 

“I  think  you  can  just  expect  that  the 
newspaper  industry  is  not  likely  to 
come  up  with  the  kind  of  money  that’s 
necessary  to  maintain  this  workshop 
and  others  like  it.  The  others  have  al¬ 
ready  died.” 

Pat  McNeely,  associate  dean  of 
use’s  College  of  journalism  and  Mass 
Communications  and  one  of  the  archi¬ 
tects  of  the  project,  said,  “It  breaks 
your  heart  to  think  we  have  this  great 
program  and  it’s  going  to  die. 

“When  1  see  the  bylines  of  people 
[graduating  from  the  workshop]  and  I 
go  to  press  association  meetings  and 
see  them  win  awards.  I’m  proud  of 
them  ....  I  have  a  very  good  feeling.” 

use’s  College  of  Journalism,  while 
a  fervent  believer  in  the  positive  results 
coming  from  the  workshop,  can’t  fund 
the  project.  McNeely  notes  that  the 
food  and  housing  costs  alone,  for  each 
of  the  workshop  participants,  are  sub¬ 
stantial. 

“Originally,”  McNeely  said,  “the  ma¬ 
jor  source  of  our  money  came  from 
Gannett.  That  turned  into  the  Free¬ 
dom  Forum.  That  was  seed  money. 
Now  there’s  no  money  to  help  it  grow 
or  keep  it  alive.  And  that’s  a  great 
shame  because  there’s  been  some  fine 
people  come  out  of  this  program.” 

McNeely  said  newspapers  have 
made  significant  contributions  to  the 
workshop,  sending  editors  and  others 
to  help  with  teaching.  However,  the 
central  threat  to  the  venture’s  future  is 
lack  of  money  —  something  McNeely 
sees  as  presenting  newspapers  with  a 
definite  challenge. 


“We  not  only  must  increase  the  numbers  much 
more  dramatically,  but  we  also  should  emphasize 
retaining,  developing  and  promoting  minorities  on 
our  staffs.” 
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Freedom 

Continued  from  page  41 

comes  in  the  form  of  restrictions  in  the 
name  of  preserving  racial  and  ethnic 
harmony,  according  to  the  report, 
which  said,  “While  this  control  is  more 
subtle,  it  leads  to  self-censorship  and 
has  the  effect  of  perpetuating  the  ruling 
party’s  power.” 

In  China,  whose  press  was  consid¬ 
ered  not  free,  state  control  is  more 
overt  and  total,  but  courageous  journal¬ 
ists  continue  to  write  “between  the 
lines,  telling  part  of  an  event  but  not 
enough  for  the  alert  reader  to  discern 
fuller  meaning,”  the  report  said. 

In  the  Middle  East,  the  Iranian  me¬ 
dia’s  lack  of  diversity,  resulting  from  ex¬ 
treme  Islamic  codes,  earns  that  nation’s 
press  a  not  free  rating.  Saudi  Arabia’s 
outlawing  satellite  dishes  contributed  to 
its  being  given  the  same  classification. 

The  Israeli  press  barely  maintained  a 
free  rating  because  of  limited  military 
censorship,  the  report  said. 

In  Mexico,  where  the  press  was  clas¬ 
sified  as  partly  free,  the  leading  TV  net¬ 
work,  Televisa,  was  criticized  in  March 
for  biased  coverage  of  the  Chiapas  Indi¬ 
an  revolt.  In  Argentina,  where  the  press 
was  considered  free,  approximately  200 
restrictions  were  reported  against  jour¬ 
nalists  before  elections  there  last  year. 

The  study  reported  that  most  govern¬ 
ments  consider  a  free  press  a  threat 
since  information  empowers  the  indi¬ 
vidual. 

“A  free  press  is  the  underpinning  for 
a  broad  range  of  political  rights  and  civ¬ 
il  liberties,”  said  Freedom  House  chair¬ 
man  and  Freedom  Forum  trustee  Bette 
Bao  Lord.  “When  journalists  are  subject 
to  pressure  and  violence  from  govern¬ 
ments,  political  factions,  drug  lords  and 
others,  a  critical  pillar  of  the  free  soci¬ 
ety  is  imperiled.” 

The  report  said  that  last  year,  76 
journalists  in  27  countries  were  killed. 

Seven  members  of  the  press  died  in 
Russia  during  the  October  coup.  Nine 
died  in  the  warfare  in  Bosnia,  whose 
press  received  a  rating  of  not  free. 

Religious  terrorists  were  blamed  for 
the  deaths  of  eight  newspeople  in  Alge¬ 
ria.  Still,  journalists  working  for  the  dai¬ 
ly  Oslobodjenje  continue  to  publish 
amid  bombardments  there. 

Four  journalists  and  two  support 
staffers  were  killed  in  Turkey,  where  the 
government  continues  to  crack  down 
on  pro-Kurdish  newspapers,  the  report 
said. 

Five  journalists  were  killed  while  cov¬ 
ering  the  return  of  anarchy  and  war- 
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lordism  in  Somalia,  and  drug  traffickers 
murdered  five  journalists  in  Colombia, 
where  the  press  was  considered  partly 
free. 

In  South  Africa,  several  newspeople 
were  killed  prior  to  the  recent  multira¬ 
cial  election  there. 

Students  chosen 
for  summer 
programs 

THIRTY  HIGH  SCHOOL  students 
have  been  selected  to  participate  in  the 
Rainbow  Institute  at  San  Francisco 
State  University  and  at  the  University 
of  North  Carolina  at  Chapel  Hill,  a 
multicultural  journalism  summer  pro¬ 
gram  for  students  funded  by  a  $70,000 
Freedom  Forum  grant  to  each  school. 

At  the  completion  of  the  program, 
which  is  conducted  in  conjunction  with 
the  American  Society  of  Newspaper 
Editors,  each  student  receives  a  $1,000 
college  scholarship. 

An  additional  36  college-age  minori¬ 
ty  journalism  students  have  been 
named  1994-95  Chips  Quinn  Scholars 
and  will  receive  training,  summer  news¬ 
paper  internships  and  $1,000  from  the 
Freedom  Forum. 

And,  the  Freedom  Forum  Sports 
Journalism  Institute  named  15  college 
students  as  participants  in  its  summer 
program  designed  to  facilitate  minority 
and  female  students’  opportunities  as 
print  media  sports  writers. 

The  program  is  funded  by  a  $75,000 
grant  to  the  Associated  Press  Sports 
Editors. 

Page  for 
young  adults 

THE  JOURNAL-GAZETTE,  Fort 
Wayne,  Ind.,  has  created  a  lifestyle  page 
aimed  at  readers  aged  18  to  29. 

Next,  which  appears  three  days  a 
week,  covers  topics  such  as  healthcare, 
personal  finance  and  entertainment  as 
they  pertain  to  young  adults. 

“If  your  mind  is  over  30,  this  isn’t  for 
you,”  a  promotion  for  the  feature  says. 

Steve  Byrne,  who  edits  the  page, 
said,  “Editors  know  that  young  adults 
constitute  a  big  chunk  of  newspapers’ 
future  readers;  they  also  know  that,  as  a 
group,  young  people  certainly  aren’t 
flocking  to  the  newsstands. 

“We  recognize  this  problem,  but 
more  important,  we’re  trying  to  remedy 
it.” 


Shop  talk 

Continued  from  page  56 

life  earns  front-page  treatment  in  the 
Star,  there’s  no  reason  CBS  can’t  cash 
in  with  60  Minutes. 

Which  brings  us  back  to  square  one. 

The  allegations  of  the  Arkansas 
state  troopers  failed  to  stand  up  to 
closer  examination. 

Charges  are  leveled  publicly  against 
Michael  Jackson  even  as  a  California 
prosecutor  conducts  a  painstaking  in¬ 
vestigation  —  the  results  of  which  are 
still  unclear. 

Public  figures  are  now  presumed  to 
be  guilty  until  proven  innocent,  no 
matter  what  the  Constitution  says. 
Concerns  for  accuracy  and  fairness  are 
cast  to  the  winds  in  pursuit  of  the  abil¬ 
ity  to  say,  “We  broke  the  story.” 

And  all  too  often,  the  attitude  in 
newsrooms  is  “What’s  the  harm?  That’s 
the  price  they  pay  for  being  in  the 
spotlight.” 

But  the  harm  is  much  deeper. 

Trust  in  American  journalism  is  low 
and  sinking  fast.  More  and  more  peo¬ 
ple  take  what  they  see  with  the  prover¬ 
bial  grain  of  salt.  Journalism,  which  has 
long  attracted  idealists  to  its  ranks,  is 
increasingly  seen  as  a  business  of  huck¬ 
sters  and  character  assassins. 

In  the  end,  the  ultimate  losers  are 
the  American  people.  If  we  can  no 
longer  depend  on  the  fairness  and  ac¬ 
curacy  of  what  we  see  and  read,  is  our 
information  worth  anything? 

Letter 

Continued  from  page  1 1 

Ann  Pershing,  general  manager  of  the 
Lahontan  Valley  News/Fallon  Eagle 
Standard,  is  quoted  as  saying  of  White¬ 
head’s  request,  “Such  a  move,  if  grant¬ 
ed,  would  allow  the  court  to  be  able  to 
investigate  anyone  who  talks  to  the 
press. 

“This  appears  to  be  a  witch  hunt  ini¬ 
tiated  to  hunt  down  sources. 

This  would  impair  the  ability  of 
newspapers  to  do  their  jobs.  People 
would  be  afraid  to  talk  to  the  press  and 
sources  would  dry  up.” 

Las  Vegas  Re  view -Journal  publisher 
Sherman  Frederick  termed  White¬ 
head’s  action  “a  bizarre,  back-door 
source  hunt.” 

He  added,  “People  are  often  reluc¬ 
tant  to  talk  in  the  first  place. 

“If  there  is  a  fear  of  being  discovered 
and  punished  lit  will  make  it  even 
tougher  to  reach  them.” 


EditordfPublisher  •  May  14,  1994 


Classified  Advertisin 


11  W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


FEATURES  AVAILABLE 

ASTROLCXJY 

CARTOONS 

Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101 

ENVIRONMENT  CARTOON  FEATURES 
Wildlife  humor 

For  samples  call  (216)  251-1 389 

AUTOMOTIVE 

ENTERTAINMENT 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

PHOTO  ILLUSTRATED  11X14  enter- 
tainment  page  -  movie,  trivia, 
nostalgia.  Weekly,  monthly.  Free  sam¬ 

BUSINESS 

ples.  NY  Arts,  23  Kenyon,  Mount 
Vernon,  NY  11552.  (914)  664-8780. 

SPECIAL  SECTION  EDITORS.  Weekly 

copy  you  want  to  be  associated  with  - 
j  Automotive  News,  Real  Estate,  Modern 

Healthcare,  Dr.  jobs  and  more.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone;  (212)  254-0890.  Fax:  (212) 
254-7646. 

HUMOR 

DEAR  UNCLE  WAUY 

Ludicrous,  absurd,  nonsensical,  farcical, 
tongue-in-throat,  award-winning  wacko 
weekly.  (215)  493-1795. 

HUMOR 

PUZZLES 

SLIGHTLY  OFF 

Readers  relish  her  humor,  warmth  and 
candidness.  Editors  embrace  her  depen¬ 
dability  and  professianalism.  Deb  Di 

PUZZLE  FEATURES  SYNDICATE 

Crossword  Puzzles 

Phone  (909)  926-4843 

SYNDICATION  SERVICES 

Sandro,  1 168  Sagebrush  Trail,  Cary,  IL 
60013.  (708)  639-5540. 

Travel  Theater  Restaurant  Wine 

Computer.  Reviews,  Columns,  Features 

MOVIE  REVIEWS 

NO  CHARGE!  (212)  755-4363 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star 
photos.  Our  1 8th  year.  Cineman  Syn¬ 
dicate,  7  Charles  Court,  Middletown, 
NY  10940,  (914)  692-4572.  Fox  (914) 
692-8311. 

WORK/FAMILY 

OPPORTUNITY  KNOCKS:  Get  in  on 
ground  floor  of  new,  nationally  syndi¬ 
cated  column  on  work/family  issues 
written  by  experienced  husband/wife 
journalist  team  (with  4  kids).  Samples, 
call  (301)279-2299,  Fox  279-6709. 

NEWSPAPER  APPRAISERS 


APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority  buyouts. 
Reasonable  fees.  C.  Peter  Jorgensen, 
Media  Consultants  &  Associates,  222 
Berkeley  St.,  Box  54,  Boston,  MA 
02116.  (617)  536-1900 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-01 70 


EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank, 
partners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach 
FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozzeman, 
MT59715,  (406)  586-6621 


NEWSPAPER  BROKERS 


625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clorksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  ^xton-N. England  (617)  446-071 1 
Dick  Smith-S/SE-(601 )  627-7906 
D.  Claussen-MWest-(414)  272-6173 
Geoff  Edwards-E/SE-(703)  750-8675 
Bruce  Lantz-CANADA-(51 9)  631  -5709 


A  jest  often  decides  matters  of 
importance  more  effectively  and 
happily  than  seriousness. 

Horace 


TO  PLACE  YOUR  AD  QUICKLY  AND  ACCURATELY, 
FAX  IT  TO  (212)  929-1259 


I 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-CRIBB  &  Associates 
Our  Firm  Established  in  1 923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  5971 5 
Newspaper  -  Shopper  -  Specialty 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
9210  Thornton  Rd.  -  Ste.  3 
Stockton,  CA  95209  (209)  952-0852 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123NW13thSt.,  Suite  214-8 
Boca  Raton,  FL  33432 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personaf  service. 
Call  for  a  brochure  and  proposal 
before  listing  your  paper.  222  Berkeley 
St.,  Box  54,  Boston,  MA  02116.  (617) 
536-1900. 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisal  -  Brokerage 
PO  Box  627,  Raymond,  WA  98577 
(206)  942-3560 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170. 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)624-8852 


MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-  Brokers 
PO  Box  3308 

Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(21 4)  520-7025  FAX  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


DAILY  NEWSPAPER  in  high-income, 
attractive  suburban  area  in  New  Eng¬ 
land.  Established  over  80  years.  Now 
doing  $l-million  but  with  real 
opportunity  (or  sales  and  circulation 
increases. 

DAILY  NEWSPAPER,  10,000  circubtion 
doing  $2  million  sales  can  be  bought 
with  long-term  payout  and  no  real 
estate.  Break-even  operation  but  long- 
established. 

MASSACHUSEHS  weekly,  3,500  paid 
and  $320,000  sales  in  nice  rural  area 
has  positive  cash  flow  and  it's  available 
on  terms. 

NEW  JERSEY.  Long-established  paper, 
2nd  class  paid  circulation,  legal 
notices.  Nice  suburban  area,  asking 
$140,000. 

SUBURBAN  BOSTON  newspaper 
group  doing  $500,000  gross.  Sales 
oriented  publisher  needed.  Profitable. 
Must  sell.  Asking  $225,000  with  terms. 

C.  Peter  Jorgensen 
Media  Consultants  &  Associates 
222  Berkeley  St.,  S. 

1 450  Box  54  Boston,  MA  02116 
(617)536-1900 


EASTERN  IOWA  SUBURBAN 
WEEKLIES,  $450,000  gross,  John  E. 
Van  Der  Lin^n,  broker,  PO  Box  275, 
Spirit  Lake,  lA  51 360.  Phone  (71 2)  336- 
2805. 


MONTHLY  AIRPORT  NEWSPAPER 
In  New  England's  2nd  largest  airport. 
Greot  potential.  Great  price!  $8,500 
Call  (203)  258-4174 


CLASSIFIED  ADVERTISING  DEADLINES 

IN-COLUMN  ADVERTISEMENTS 
Tuesday  noon  (EST)  for  following  Saturday  issue 

CLASSIFIED  DISPLAY 

Friday  Spm  (EST)  8  days  prior  to  publication 
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STORY  IDEA 


TRADE  ASSOCIATION 


NEWSPAPERS  FOR  SALE 


2,200  weekly  in  great  growth  area  on 
FL-GA.  Live  just  off  1-75.  $85K.  (912) 
559-71 79  or  (904)  973-6711. 


NEW  MEXICO'S  leading  alternative 
magazine.  Monthly  tabloid.  Santo  Fe, 
Albuqueraue,  Taos.  6  years  old.  Utne 
Reader-Village  Voice  auality.  Training 
available/stable  staff.  $100,000/ 
terms.  Excellent  business  opportunity. 
(505)  986-0105 


NEWSPAPERS  FOR  SALE 


SEND  FOR  LIST.  Texas  newspapers, 
some  owner  financing.  Bill  Berger, 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950. 


WESTERN  OREGON  weekly,  building, 
very  profitable,  no  shopper,  $180,000 
with  $45,000  down. 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-71 96 
Po  Box  4487,  Vancouver,  WA  98662 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SCXJeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Caribom 
CKOptical  (310)  372-0372. 


CONVEYORS 


WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
(407)  273-521 8  Fax  (407)  273-901 1 


EQUIPMENT  FOR  SALE 


GOSS  METROLINER  22"  cut-off  X 
65.5",  1  mono  unit,  2  -  3/C  units,  4 
RTF's  new  1977,  2:1  folder.  $950,000 
U.S. 

Miller-Nohab  (MAN)  OP- 1600  new 
1 982-87,  22  3/4  X  66 , 4  mono  units 
2-3  color  units,  2:1  folder,  6  meg 
slices.  $950,000  U.S. 

3  cory  pasters. 

WEBEQ  INTERNATIONAL,  INC. 
(708)459-9700  FAX:  (708)459-9707 


TWO  COMPUGRAPHIC  8600  photo¬ 
typesetters  with  console.  Good  condi¬ 
tion.  Robert.  (813)  446-3402. 


MAILROOM 


CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed  discaunt 


Call  MidAmerica  Graphics 
at  (800)  356-4886 


ENTIRE  PLANT  LIQUIDATION,  EVERYTHING  MUST  BE  SOLD 
THREE  NEWSPAPER  PRESSES  AND  RELATED  EQUIPMENT 

One  Harris  Model  845,  Right  Hand,  Two  Harris  Model  845,  Left  Hand, 
4-Color,  36",  22  3/4"  cut  off.  Offset  4'Colot,  36",  22  3/4"  cut  off.  Offset 
WEB  Ptess,  Vintage  1983.  WEB  Press,  Vintage  1983. 

Othet  Machinety  and  Equipment  for  Operations  Material  Handling, 
Prepress,  Maintenance  and  Spare  Parts  Available. 

Equipment  Is  Offeted  As  Is  Where  Is 

CONTACT  TIM  PRUBAN,  AGENT  FOR  THE  BOATMEN'S 
NATIONAL  BANK  OF  ST.  LOUIS 

At  (901)  423-1340  (Fax  (901)  423-2230)  for  All  inquiries. 

Boardman  Printing  Co.,  982  Lower  Brownsville  Road, 
Jackson,  TN  38301 


ATTENTION 

INCOME  OPPORTUNITIES  MAGA¬ 
ZINE,  America's  #1  source  of  money¬ 
making  ideas,  will  pay  $25  to  anyone 
that  provides  us  with  story  leads  about 
low-cost  and  innovative  businesses  or 
entrepreneurs  who  have  attained  suc¬ 
cess  with  an  unusual  venture.  Send 
replies  to  Editor,  INCOME 
OPPORTUNITIES,  1500  Broadway,  Ste. 
600,  NY,  NY  10036. 


A  difference  of  taste  in  jokes  is  a 
great  strain  on  the  affections. 

George  Eliot 


American  Association  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 
1 6  Santa  Ana  Place,  Walnut  Creek,  CA 
94598. 


NOW  ON  SALE 

Editor  &  Publisher 
1994 

Market  Guide 

To  order  your  copy,  contact  E&P’s 
Circulation  Department  at 
(212)  675-4380. 


MAILROOM 


KIRK-RUDY  4  into  1  Inserting  Machine 
with  labeling  base.  Can  be  seen  in 
operation.  $15,000.00.  Call  (404) 
428-5817. 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-581 7  FAX  (404)  590-7267 


REAAANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  ports  ond 


VALLEY  REAVkNUFACTURING  CO. 
Bruce  L.  Seidel  (215)  820-9669 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  or  (800)  741  -1937 


For  Sole 

FILM  PROCESSOR 
With  auto  scanner 
Pako  26  ML 

With  Dupont  commond  blender 
to  (W) 

Call  Lou  (201)  772-2121 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

FOR  SALE:  4/u  1 976  NEWS  KING, 
stacked  units,  with  KJ6  folder,  low 
usage,  running,  best  offer;  5/u  HARRIS 
Ml  10  1978,  6/u  HARRIS  V22  w/JFl 
folder  and  upper  former;  4/u  Harris 
V15A1978w/JF7andJF25. 

Tel  (913)362-8888  Fax(91 3)362-8901 


FOR  SALE 

9/ u  two  folder  SSC  press  SSC  press,  com¬ 
prised  of  2-4  "highs",  1982  vintage, 
with  ar  w/out  heatset,  many  extras. 

4/u  News  King,  with  KJ6  folder,  1975 
vintage. 

2  add-on  Community  1969  and  1971 
vintage  units,  good  condition. 

2  Baldwin  105  CO. V. 

Global  Graphics,  Inc. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 

The  ornaments  of  a  house  is  the 
friends  that  frequent  it. 

Ralph  Waldo  Emerson 


SINGLE-WIDTH 

7-unit  Goss  Urbanite,  1 986  vintage. 
4-unit  Community  w/2-SC  folders  (1 
w/u.f.),  late  1970's,  22  3/4  . 

4-unit  Community  w/Community  folder. 
1  -unit  with  Community  folder. 

3  Goss  Suburban  add-on  units  (2-1 CXX) 
series  and  1  -900  series)  and  one  500 
series  upper  former. 

2- unit  Harris  with  1  VI 5A  units,  1 
VI 5C  unit  and  JF7  folder. 

1  JFl  5  folder,  1980vint<w. 

3- unit  Web  Leader  w/2  mono  units 
and  1  Quadrocolor  unit,  1 977. 

2-unit  News  King  press. 

DOUBLE-WIDTH 

2  Gass  160-page  double  3:2  folders, 
22  3/4  each  w/ double  upper  formers. 
Add-on  Metro  units  w/RTPs,  22  3/4  . 
One  Double  3:2  Goss  Imperial  folder/ 
upper  (ormer/angle  bars. 

Inland  newspaper  machinery 

CORPORATION 

(91 3)  492-9050  Fax  (91 3)  492-6217 


WANTED  TO  BUY 


CALLUS  -  WE  BUY 
Usec^ress  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-581 7  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (816)  887-2762. 


NEEDED  FOR  SPARE  PARTS 
Kodak  Versamat  Made!  317A-N  film 
processor.  If  you  hove  one,  we'll  pay  a 
fair  price  and  make  all  shipping 
arrangements.  Call  Jon  Noel,  (412) 
439-7572. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  Indicate  location  without  specific  identification 
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CIRCULATION  SERVICES 


PRESSROOM  SERVICES 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


KEVIN  BRIAN  KAMEN 
Home  Delivery /Single  Copy  Sales 
Nationwide  (516)  379-2797 

CIRCULATION  SERVICES 

ABOVE  THE  CROWD 
CIRCUIATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 


CIRCULATION  III 
Telemarketing  coast  to  coast 
John  Dinan  -  Jolin  Lyons 
(214)352-1123 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
JeffBlenkam  (616)  458-6611 


LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


Idle  people  have  the  least  leisure. 

English  proverb 


_ ACCOUNTING _ 

MANAGER  OF  ACCOUNTING 

Titriving  company  in  Citicago's  north¬ 
west  suburbs  seeks  professional  with 
minimum  15  years  experience  as  con¬ 
troller  of  small  to  midsized  company  or 
os  assistant  controller  in  large  com¬ 
pany.  Supervisory  and  computer  skills 
required.  Corporate  tax  experience 
beneficial.  Bachelor's  degree  in  occount- 
ing  required;  CPA  or  MBA  a  plus.  Send 
salary  history  and  resume  to  Box 
06900,  Editor  &  Publisher. 

ADMINISTRATIVE 

EXPERIENCED  SHOPPER  MANAGER  to 
head  a  million  dollar-t  free  circulation 
shopper  in  southern  MN.  Proven,  suc¬ 
cessful  track  record  a  must.  Excellent  com¬ 
pensation  and  benefit  package.  Send 
resume  with  salary  history  to  D. 
Mindak,  PO  Box  100,  Blue  Earth,  MN 
56013.  E.O.E. 


GENERAL  MANAGER  of  The  Chroni¬ 
cle,  the  award-winning  daily  newspa¬ 
per  of  Duke  University.  Requirements 
include  excellent  interpersonal  and 
communication  skills,  good  computer 
knowledge  and  a  strong  desire  to  help 
students  achieve  their  best.  Excellent 
salary  and  benefits.  Send  resume, 
references  and  cover  letter  by  June  1  to: 
Search  Committee,  Duke  Student  Pub¬ 
lishing  Company  Inc.,  Box  90858, 
Durham,  NC  27708. 


CIRCULATION  SERVICES 

SOLJTHERN  TELEMARKETING 
Has  what  it  takes  to  increase  your 
newspaper's  circulation,  nationwide 
capabilities.  Call  John  Bonsai,  1  (800) 
929-1845 


SPECTRUM  MARKETING  SERVICES 
-QUALITY- 

TELEPHONE  AND  DCXDR  PRCX5RAMS 
CALL  DOUG  REESE  (800)972-6778 


SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Promotions  Inc., 
(216)  225-7440. 


TELEMARKETING  PROFESSIONALS 
Specialists  at  upgrades 
Stop  Savers  and  more 
Allan  Schreibman,  (810)  399-6100. 


It  is  not  love  that  is  blind,  but  jealousy. 

Lawrence  Durell 


THB  CUSTOMER 
CONNECTION 

1-800-327-8463 


ADMINISTRATIVE 

PRESIDENT/GENERAL  MANAGER 
PRINTING  DIVISION 

Warm,  empothetic,  sales-oriented  leader 
for  web  offset  newspaper  printing 
division.  You  must  have  10-15  years 
management  experience  in  publishing 
and/or  printing;  P&L  responsibility 
strongly  preferred. 

Salary  highly  competitive  (we  expect 
some  applicants  to  be  publishers  of  10- 
2O,OO0  circulation  dailies  and/or 
larger  suburban  weeklies).  401 K,  major 
medical,  strong  bonus  packoge. 
Desirable  Chicago  location,  two  miles 
to  Lake  Michigan  and  Wrigley  Field,  con- 
venient  to  suburban  trains  and 
expressways. 

Diverse  and  fascinating  clients:  We 
print  three  small  dailies,  weeklies  for 
more  than  1 5  ethnic  groups,  major  gay 
and  lesbian  publications,  and  for  arts, 
cultural,  and  university  organizations. 
14  units  Goss  SSC,  3  folders,  splicers, 
post-press. 

We  want  someone  with  broad  pub¬ 
lishing  or  printing  experience,  who  can 
identify  with  and  nelp  our  current 
customers  grow,  and  who  can  aggres¬ 
sively  increase  sales  in  a  fertile  market. 

Fox  resume  to  (312)  975-1301  or  mail 
to  Charley  Gross,  CFO,  Newsweb  Cor¬ 
poration,  1645  Fullerton,  Chicago,  IL 
60614.  E.O.E.  M/F/H/V. 


TUBE  ALTERNATIVE 
Built-in  hook.  Low  cost,  fast  installation 
ond  inconspicuous.  Midwest  Indepen¬ 
dent  Postal  (616)  324-1008 

CONSULTANTS 

45  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  Ltd., 
(414)  272-6173. 

DISTRIBUTION  SERVICES 

FREE  AOZ  DELIVERY  OF  YOUR  PAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  1-800-487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (only!) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fax. 


PRESSROOM  SERVICES 

ARE  YOUR  PRESS  DRIVES  KEEPING 
YOU  AWAKE  AT  NIGHT? 

ICS  Has  20  plus  years  experience 
correcting  drive  problems  and  has 
develops  unique  techniques  to 
modernize  press  drives  &  controls. 

CALL  (413)739-1113 


ADMINISTRATIVE 

WE  ARE  LOOKING  (or  a  creative, 
hands-on  publisher  (or  a  6-day, 
10,000  circulation  doily  newspaper  in 
the  bluegrass  region  of  north/central 
Kentucky.  Applicants  should  have 
newspaper  managerial  experience,  a 
history  of  community  involvement,  ond 
strong  interpersonal  skills.  Please  send 
resume  and  cover  letter  to  Box  06921, 
Editor  &  Publisher. 

ADVERTISING 

ADVERTISING  DIREaOR 

The  Skagit  Valley  Herald,  a  six-doy-a- 
week,  21,000  daily  in  Mount  Vernon, 
WA,  is  seeking  a  new  leader  (or  its  1 5- 
member  sales  staff.  In  addition  to 
newspaper  advertising  background,  the 
successful  candidate  will  have  strong 
motivational  skills  and  training  experi¬ 
ence,  as  well  as  the  business  acumen  to 
create  and  analyze  budgets.  Responsi¬ 
bility  includes  both  retail  and  classified 
departments  and  developing  the  poten¬ 
tial  of  this  growth  market,  if  you  would 
like  to  join  us  in  this  highly  desirable, 
family-oriented  Pacific  Northwest  com¬ 
munity,  please  apply.  Send  letter, 
resume  and  salary  expectations  to 
Director,  Human  Resources,  PO  Box 
578,  Mount  Vernon,  WA  98273. 


TELEMARKETING  MANAGER:  For  a 
200,000-)-  circulation  daily  Classified 
Advertising  Department.  Experience 
and  skills  required  (or  motivation,  train¬ 
ing,  new  account  development,  account 
upgrading,  and  customer  service.  Expe¬ 
rience  with  CSI  and/or  Sll  systems 
helpful.  Must  be  goal  oriented.  Salary, 
bonuses  and  benefits.  Send  resume,  his¬ 
tory  and  requirements  in  strictest  con¬ 
fidence  to  Box  06918,  Editor  &  Pub¬ 
lisher. 


^WilTDOINl 

E&P's  offices  will  be  closed  on  Monday,  May  30  in 
observance  of  Memorial  Day.  Please  take  note  of  this 
when  placing  your  ad. 


HELP  WANTED 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  damaging  systems,  parallel 
drives,  horsepower  upgrades  arid  rrxxl- 
ernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  (505)  842-1357 
24-Hour  UnePO  Box  1952 
Albuquerque,  NM  87103 

GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service.  J&K  Power 
Supply  (31 3)  953-0780. 

PRESSROOM  CLEANING  PROBLEAAS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
Aa  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CAa  TOLL  FREE  1  (800)  657-21 1 0 

Prejudice  is  the  child  of  ignorance. 

William  Hazlitt 


_ ADVERTISING _ 

ADVERTISING  DIREOGR 

One  of  the  nation's  leaders  in  com¬ 
munity  newspapering  located  in  the 
heart  of  the  Baltimore-Washington 
market  is  seeking  an  experienced  dis¬ 
play  sales  marKiger. 

The  successful  candidate  will  have 
demonstrated  the  ability  to: 

*  Train  and  motivate  a  sales  staff; 

*  Identify  sales  opportunities  and 
pursue  them; 

*  Devise  creative  sales  solutions  and 
nKike  them  happen; 

*  Thrive  in  highly  competitive  situations; 

’  Manage  confidently  when  given 
independence 

*  Work  as  team  player;  and 

’  Be  a  caring  but  results-oriented  man¬ 
ager  of  people. 

This  is  a  demanding  position  that  offers, 
in  return,  superb  professional  and 
personal  growth  opportunities  along 
with  an  excellent  compensation 
package.  At  Patuxent  Publishing  Co., 
all  employees  are  seen  as  partners  in 
developing  creative  solutions  to  busi¬ 
ness  problems.  PPC  is  also  a  committed 
equal  opportunity  employer. 

Please  send  or  Fax  your  resume  --  no 
calls,  please  -  including  an  up-to-date 
salary/compensation  history,  in  con¬ 
fidence  to: 

Don  Nunes 

Director  of  Soles  and  Marketing 
Patuxent  Publishing  Co. 

1 0750  Little  Patuxent  Parkway 
Columbia,  MD  21044 
Fox#:  (410)997-0885 


Our  life  is  what  our  thoughts  make  it. 

Marcus  Aurelius 
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ADVERTISING 


ADVERTISING 


ADVERTISING  SALES  MANAGER 

We  have  an  immediate  opening  in 
Zone  2  for  an  aggressive,  energetic 
retail-oriented  sales  manager.  Candi¬ 
date  must  have  a  minimum  of  3  years 
proven  sales  management  experience. 
This  30,C)00-circulation,  award-winning 
daily  publication  has  a  need  for  a 
hands-on  self-motivated  person  with 
ability  to  train.  Should  have  understand¬ 
ing  of  marketing,  budgeting  and  ability 
to  set  realistic  goals.  This  newspaper  is 
part  of  the  fastest  growing  chain  in  the 
U.S.  Excellent  salary  and  bonus  plan, 
401 K  program,  health  benefits.  Great 
place  to  live  with  easy  access  to 
seashore.  Send  cover  letter  and  resume 
to:  Box  06924,  Editor  &  Publisher. 


CLASSIFIED  SALES  MANAGEMENT 
POSITION 


Major  west  coast  daily,  looking  to 
enhance  and  expand  successful  classified 
auto  dealer  marketshare,  is  seeking  top 
individual  in  this  field  to  insure  our  suc¬ 
cess.  Must  have  proven  track  record  of 
performance  with  strong  creative  and 
motivational  skills.  Send  resume  and 
salary  history  to;  Box  06916,  Editor  & 
Publisher. 


CLASSIFIED/REAL  ESTATE 
DISPLAY  MANAGER 

Weekly/semi-weekly  group  in 
southwestern  Connecticut  seeks  strong 
sales  oriented  manager.  This  successful 
candidate  will  need  proven  sales,  man¬ 
agement,  organizational  and  promotion 
skills.  Send  resume,  salary  requirements 
to:  Kevin  J.  Lolly,  President,  Brooks  Com¬ 
munity  Newspapers,  136  Main  Street, 
Westj^rt,  CT  06880 


ADVERTISING 


CLASSIFIED 

OUTSIDE  SALES  MANAGER 

Interested  in  joining  the  sales  manage¬ 
ment  team  of  the  second  largest  news¬ 
paper  in  Indiana?  If  so,  you  would  be 
replacing  a  results-oriented  successful 
manager  who  has  grown  to  another 
position  within  our  company. 

Fort  Wayne  Newspapers  is  a  Knight- 
Ridder  owned  JOA  with  a  commitment 
to  diversity  and  customer  sensitivity. 
Fort  Wayne  Newspapers,  The  Journal- 
Gazette  and  The  News-Sentinel,  is  seek¬ 
ing  a  creative  sales  leader  to  supervise 
five  outside  sales  account  executives 
and  a  support  staff  of  three.  These  top- 
notch  professionals  market  all  products 
of  the  newspapers  with  an  emphasis  on 
automotive,  employment,  and  real 
estate  advertising. 

Qualified  candidates  must  have  a  pro¬ 
ven  track  record  in  leading,  motivating, 
training,  and  managing  a  sales  staff 
using  innovative  marketing  techniques. 
This  manager  must  recognize  that 
revenue  generation  in  the  nineties 
requires  developing  products  that  meet 
customers'  needs  for  reaching  market 
potential  and  sales  application  for  new 
technologies. 

Candidates  must  have  two  years  of  out¬ 
side  sales  experience  preferably  In  print 
or  electronic  media.  Previous  manage¬ 
ment  and  budget  development  experi¬ 
ence  would  be  a  plus.  College  degree 
preferred. 

Our  competitive  salary  package 
includes  a  Sales  Bv  Objective  plan  and 
offers  generous  flexible  benefits  plan 
and  a  401 K. 

Send  your  resume  to; 

Charles  Cammack 
Manager-Human  Resources 
Fort  Wayne  Newspapers 
600  West  Main  Street 
Fort  Wayne,  IN  46802 


RETAIL  ADVERTISING  MANAGER 

250,000  CIRCULATION  WITH  22  PUBUCATIONS 

Sun  Newspapers  is  seeking  to  recruit  a  Retail  Advertising  Manager.  This 
position  has  responsibility  for  sales  of  retail  display  advertising  in  22 
weekly  newspapers  with  a  staff  of  over  30,  including  3  local  group 
managers  and  a  top-notch  sales  force  of  26  outside  reps. 

The  position  reports  directly  to  the  Vice  President  of  Marketing  of  Sun 
Newspapers.  Located  in  the  Cleveland,  Ohio  area,  Sun  Newspapers  is 
the  nation's  largest  ABC  audited  paid  weekly  newspaper  group. 

The  position  requires  successful  sales  management  experience  in  print 
media,  including  the  use  of  sophisticated  presentation  materials  and 
sales  training.  Our  candidate  must  be  degreed,  and  prior  radio,  TV  or 
direct  mail  experience  would  be  helpful. 

Sun  Newspapers  is  owned  by  SunMedia  Corporation  and  this  is  a  high 
profile  position  suitable  for  an  uncommonly  talented  and  motivated 
person  willing  to  work  toward  the  successful  implementation  of  an 
aggressive  five  year  plan.  Four  new  publications  have  been  added  in 
the  past  twelve  months  and  several  more  are  planned. 

We  are  seeking  to  hire  and  promote  exceptional  achievers  and,  accord¬ 
ingly,  offer  an  attractive  compensation  package  including  a  base  salary 
ancl  performance  bonuses. 

Please  send  you  resume  to  Peter  Deverall,  Vice  President  Marketing, 
Sun  Newspapers,  5510  Claverleaf  Parkway,  Cleveland,  OH  44125. 


a  brochure  or  send  $18.95  plus  $3.50 
shipping  to;  NEWSPAPER  RESEARCH 
PRESS,  Box  2381 -E,  Redmond,  WA 
98073-2381. 


RETAIL  ADVERTISING  MANAGER 

Knight-Ridder  doily  newspaper  (35,000 
daiiy/45,000  Sundoy),  located  in  the 
foothills  of  Colorado's  Rocky  Moun¬ 
tains,  is  looking  for  a  Retail  Advertising 
Manager.  Compensation  and  benefits 
package  includes  annual  MBO,  stock 
purchase  option,  401 K  and  choice  of 
health,  vision  and  dental  plans.  The 
ideal  candidate  will  have  a  proven 
track  record  in  newspaper  advertising 
sales  with  supervisory/management 
experience.  Please  send  resume  with 
cover  letter,  including  salary  history 
and  references,  to  Box  0691 3,  Editor  & 
Publisher. 


ART/GRAPHICS 


THE  STAR-LEDGER  of  New  Jersey  seeks 
an  artist  or  assistant  art  director  with 
top-level  skills  in  Freehand  for  maps, 
charts,  and  news  graphics.  Managerial 
role  possible,  Scitex  experience  a  plus. 
Competitive  salary  and  full  benefits 
package.  Send  bio  to  Arthur  Lenehan, 
Picture  Editor,  The  Star-Ledger,  One 
Star-Ledger  Plaza,  Newark,  Nr07102. 


PAGE  DESIGNER 

Are  you  an  experienced  page  designer 
who  can  make  a  section  front  memora¬ 
ble?  Can  you  blend  words,  photos  and 
graphics  in  a  way  that  readers  can't 
resist?  Are  you  a  wizard  with  Quark 
and  Phatoshop? 

If  you  are,  the  News  &  Record  is  look¬ 
ing  for  you.  We're  a  1 10,000  daily 
that  appreciates  a  smartly  designed 
paper,  and  we  are  seeking  a  designer 
to  make  good  section  fronts  even  betiier. 
Interested  candidates  should  send  us 
samples  of  their  best  work,  a  brief 
description  of  their  design  philosophy, 
and  a  resume  to:  Tom  Corrigan,  200  E. 
Market  St.,  Greensboro,  NC  27401 . 


CIRCULATION 


ASSISTANT  CIRCULATION  DIREQOR 

The  Cape  Cod  Times,  an  award¬ 
winning  Ottaway  newspaper  located 
in  one  of  the  country's  premier  tourist 
and  retirement  areas,  is  seeking  an 
assistant  circulation  director  for  a  newly 
created  position.  The  Cape  Cod  Times 
is  a  47,000  AM  and  58,000  Sunday 
paper  in  a  growing  market. 

The  assistant  circulation  director  will  be 
overseeing  the  day-to-day  operations  of 
the  circuTation  ciepartment  including 
sales, subscriber  service,  single  copy 
and  distribution.  The  assistant  will  work 
with  the  Circulation  Director  in  planning, 
budgeting,  staff  training  and  market 
development. 

Applicant  must  have  five  years  experi¬ 
ence  in  successful  circulation  manage¬ 
ment  at  a  daily  newspaper.  Must  be 
organized,  innovative,  familiar  with  com¬ 
puterized  circulation  operations  and 
have  a  record  of  staff  growth  through 
team-building  and  motivation.  We  offer 
a  competitive  salary  as  well  as  excellent 
benefits  including  medical,  dental  and 
401 K. 

Please  send  resume  and  salary  history 
to: 

Leslie  Terry 

Human  Resources  Manager 
Cape  Cod  Times 
319  Main  St. 

Hyannis,  MA  02601 


CIRCULATION 


CIRCULATION  DIRECTOR  for 
Charleston  Newspapers,  the  100,000 
circulation  JOA  publishing  The 
Charleston  Gazette  and  the  Charleston 
Daily  Mail  in  Charleston,  WV.  Responsi¬ 
ble  for  hands  on  management  of  com¬ 
plex  department  challenged  by  AM  and 
PM  distribution  covering  1 7,000  square 
miles  of  mountainous  terrain.  Needs  to 
increase  penetration  in  strategically 
important  counties,  increase  efficiency 
and  improve  customer  satisfaction.  This 
position  reports  to  the  President  and 
General  Manager. 

Charleston  is  the  chorming  state 
capital  city  located  on  the  Kanawha 
River,  surrounded  by  rolling  hills  and 
mauntains.  It  features  low  cost  of  living, 
low  crime,  easy  accessibility  and  a  fine 
work  ethic. 

Candidates  must  possess  a  proven 
record  of  significant  accomplishment  in 
a  challenging  daily  newspaper  environ¬ 
ment.  This  is  a  very  challenging  position 
which  requires  an  extremely  talented 
and  effective  executive. 

Resume,  earnings  history  and  cover  let¬ 
ter  to  Mr.  John  Bowyer,  Human 
Resources  Director,  Charleston  News¬ 
papers,  1001  Virginia  Street  E., 
Charleston,  WV  25301.  (Equal 
Opportunity  Employer.) 


CIRCULATION  DIREQOR 

Zone  9  small  daily  looking  for  a  pro 
who  not  only  can  inspire  a  staff  to  pro¬ 
vide  excellent  service  for  core  product 
and  TMC,  but  knows  how  to  sell  and 
market  a  beautifully  redesigned  news¬ 
paper.  Benefits  include  medical,  dental, 
vision,  401  (K)  and  retirement.  Send 
resume  to:  Box  06922,  Editor  &  Pub¬ 
lisher. 


HANDS-ON  CIRCULATION  manager 
for  9,000  Mississippi  daily.  Mailroom 
background  helpful.  Salary  $22,000  to 
$25,000  plus  good  benefits.  Tim 
Kalich,  Greenwood  Commonwealth, 
(601)453-5312. 

HOME  DELIVERY  MANAGER 

34,000  circulation  7-day  daily  on  the 
shores  of  Lake  Michigan  in  southwest 
Michigan  needs  circulator  to  assist  in 
management  of  circulation  department. 
Will  consider  experience  as  department 
manager  for  smaller  paper  or  area 
manager  at  larger  paper.  Explain 
circulation  forte  in  cover  letter.  Excellent 
opportunity  with  exceptional  newspa¬ 
per  group.  Submit  resume  and  salary 
history  to  Tom  O'Neill,  Circulation 
Director,  The  Herald-Palladium,  PO  Box 
128,  St.  Joseph,  Ml  49085. 

VERY  AGGRESSIVE,  goal  oriented 
customer  service  driven  circulation  pro¬ 
fessional  with  20+  years  experience  in 
all  aspects  of  distribution.  Carrier, 
motor  route,  single  copy,  mail  and  pro- 
motianal.  ABC  records  Collier  Jackson 
Circulation  Software.  Prefer  Zones  3  or 
4.  Jim  (813)  624-3139. 


The  quest  for  riches  darkens  the 
sense  of  right  and  wrong. 

Antiphanes 
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HELP  WANTED 


COMPUTER  TECHNOLOGY 


APPUCATIONS  PROGRAAAMER/ 
ELEQRONIC  AAARKETING 

The  News  Tribune  has  an  opening  for 
an  applications  programmer  in  our 
Electronic  Marketing  Department.  This 
person  will  work  with  the  systems  man¬ 
ager  and  be  responsible  for  the 
performance  and  efficiency  of  the 
TRIBNET  computer  systems.  This 
includes  the  installation  and  inventory 
of  new  versions  of  TRIBNET  software  as 
well  as  analyzing,  troubleshooting  and 
remedying  TRIBNET  software  or 
hardware  failures.  Responsible  for 
design,  programming,  testing,  docu¬ 
mentation,  implementation  and  main¬ 
tenance  of  in-house  applications. 

The  qualified  candidate  must  have  a 
working  knowledge  of  PCs,  file  servers, 
MS-DOS  operating  system,  networking 
structures  (Novell,  Ethernet)  and  com- 
muncations  equipment.  Must  have 
experience  with  electronic  bulletin 
board  software  as  well  as  pro¬ 
gramming  experience  with  computer 
languages  such  as  C  and  Famil¬ 
iarity  with  newspaper  publishing 
environments  and  a  computer  science 
degree  is  also  helpful  but  not  required. 
Must  have  at  least  2  years  experience 
in  the  computer  field  as  well  as  good 
customer  service  and  inter-personal 
skills. 

The  News  Tribune  is  part  of  the 
McClatchy  Newspaper  group  and 
offers  a  competitive  salary  and  benefit 
package. 

Please  send  resume  and  salary  history 
to: 

The  News  Tribune 
PO  Box  11000 
Tacoma,  WA  9841 1 
Attention:  Greg  Anderson 

Equal  Opportunity  Employer 


EDITORIAL 


ADVENTURE  IN  PARADISE 

Hawaii's  largest  newspaper  is  looking 
for  a  talented  photajournalist  to  take 
charge  of  the  visual  side  of  the 
newsroom  operation. 

We  want  someone  who  can  not  only 
coordinate  photo  assignments,  edit 
pictures  and  wark  with  other  editors, 
but  a  creative,  news-driven  visionary 
who  takes  pride  in  coaching  and  get¬ 
ting  the  best  out  of  people. 

This  is  not  a  job  for  would-be  photo 
editors;  serious  candidates  must  hove  a 
minimum  of  six  years  daily  journalism 
experience,  with  at  least  two  years  as  a 
photo  editor  and  supervisor. 

If  you  think  you  are  right  for  the  job,  con¬ 
tact: 

John  Hollon 
Executive  Editor 
The  Honolulu  Advertiser 
PO  Box  31 10 
Honolulu,  HI  96802 

The  Honolulu  Advertiser  is  a  Gannett 
newspaper,  and  an  Equal  Opportunity 
Employer  committed  to  diversity  in  the 
workplace. 


ASSISTANT  METRO  EDITOR  -  We  want 
to  hire  a  creative  and  experienced  assis¬ 
tant  metro  editor  who  knows  how  to 
motivate  reporters  to  do  their  best  work. 
We  need  an  idea  person  with  the  dis¬ 
cipline  and  organization  to  get  the  job 
done  right.  Experience  with  special  pro¬ 
jects  a  plus.  We  are  a  1 85,000  circula¬ 
tion  daily,  255,000  on  Sundays.  Send 
a  resume  and  samples  of  your  work  by 
June  3  to  John  Burr,  Metro  Editor,  The 
Florida  Times-Union,  1  Riverside  Ave¬ 
nue,  Jacksonville,  FL  32202. 

WE  ARE  A  DRUG  FREE  WORKPLACE 
EOE 


AWARD  WINNING  AM  daily  on  a 
Caribbean  island  seeks  enthusiastic 
team  player  with  at  least  three  years 
experience  writing  stories  that  mean 
something  to  the  readers.  We  don't 
want  complainers.  We  want  someone 
who  can  hit  the  ground  running  and 
produce  strong,  accurate  copy  for  our 
15,000  readers.  We  offer  an  excellent 
starting  salaiy  and  benefits  package  for 
someone  with  a  positive  attitude  and  a 
nose  for  news.  Send  clips  and  resume 
with  salary  history  and  references  to 
Billy  Vaughn,  Assistant  Editor,  the  St. 
Croix  Avis,  PO  Box  750,  Christiansted, 
St.  Croix,  United  States  Virgin  Islands 
00821 .  No  phone  calls  please. 


AWARD-WINNING  AND  AGGRES¬ 
SIVE  local  newspaper  in  north-central 
Pennsylvania  seeks  versatile  and  hard¬ 
working  copy  editor  to  round  out  a  five- 
person  news  desk.  Successful  candidate 
must  have  excellent  grammar  and  word 
skills.  Writing  background  would  be 
helpful  but  not  a  must.  An  interest  in 
page  design  and  layout  also  is  needed. 
Send  resumes/samples  to  Tim  Konski, 
managing  editor  for  news,  Press- 
Enterprise,  3815  Lackawanna  Ave., 
Bloomsburg,  PA  17815. 


CITY  EDITOR  -  Mid-size  Texas  AM 
seeks  someone  to  lead  its  cityside  staff. 
Successful  applicant  will  hove  both  desk 
and  reporting  experience.  Send  resume 
and  cover  letter  to:  Steve  Walters, 
Managing  Editor,  Temple  Daily  Tele¬ 
gram,  Box  6114,  Temple,  TX  76503  or 
call  (817)778-4444. 


The  Fresno  Bee,  a  McClatchy  newspa¬ 
per  in  affordable  Central  CA  Valley 
(circulation  155,000  daily  and 
185,000  Sunday),  has  an  immediate 
opening  for  City  Editor.  Will  edit  copy, 
help  supervise  Metro  department, 
schedule  and  assign  reporters,  and 
other  supervisory  duties.  Minimum  5 
years  daily  newspaper  experience;  col¬ 
lege  degree  and  management  back¬ 
ground  preferred.  Competitive  salary 
and  full  benefit  package.  Send  resume 
and  cover  letter  by  May  30  to: 
BRENDA  AUSTIN,  THE  FRESNO  BEE; 
1626  "E"  Street,  Fresno,  CA  93786. 

Equol  Opportunity  Employer. _ 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  326-2661 . 


COME  TO  CAJUN  COUNTRY  and  the 
Louisiana  Press  Association's  Newspa¬ 
per  of  the  year.  The  Daily  Iberian,  a 
15,000,  award-winning  daily,  has  an 
immediate  opening  for  an  experienced 
reporter  who  also  can  handle  some 
desk  work.  Send  resume,  clips  and 
references  to  Ted  Truby,  Editor,  The 
Daily  Iberian,  PO  Box  9290,  New 
Iberia,  LA  70562.  Call  (318)  365-6773 
after  1 1 :30  am  CDT. 


COP  AND  COURT  REPORTER 
HEALTH  REPORTER 

Newsroom  expansion  and  a  reporter's 
departure  to  a  bigger  paper  create  two 
openings  for  aggressive  beat  reporters. 
We're  a  22,000,  7-day  AM  in  a 
friendly,  quiet  western  town.  Fabulous 
access  to  outdoor-recreation 
opportunities.  Will  consider  beginning 
or  experienced  reporters.  Send  resume, 
clips,  references  to  Clark  Walwarth, 
Managing  Editor,  The  Times-News,  PO 
Box  548,  Twin  Falls,  ID  83303.  No 
calls,  please. 


COPY  CHIEF  POSITION 
Full-time  position  with  benefits  available 
immediately  for  a  Copy  Chief.  Highly 
motivated  candidate  needed  to  act  as 
liaison  between  editorial,  art,  and  pro¬ 
duction  departments.  Must  hove  impec¬ 
cable  language  skills,  publishing  expe¬ 
rience,  experience  in  management  of 
materials,  familiarity  with  type,  word¬ 
processing  skills.  Send  resume  to 
Highlights  For  Children,  Attn.  Rich 
Wallace,  803  Church  Street, 
Honesdale,  PA  1 8431 . 


COPY  EDITOR/DESIGNER  needed  for 
Courier-News,  a  30,000  daily  in 
northern  Illinois  seeks  top  flight 
wordsmith  with  a  sense  of  community. 
Applicants  should  have  first  class  skills 
in  story  editing  and  headline  writing. 
Quark  experience  a  plus.  Send 
resumes,  page  samples  to  Mike  Smith, 
News  Editor,  POB  531,  Elgin,  IL 
60121.  No  phone  calls,  please. 


COPY  EDITOR 

Central  CA's  leading  newspaper  is  look¬ 
ing  for  two  copy  editors  to  work  on  rim 
editing  local,  business  and  wire  copy. 
Ability  to  sub  in  other  jobs  such  as  slot, 
wires,  and  design  a  plus.  Mac  and  Leaf 
Desk  literacy  desirable.  Minimum  two 
years  experience  preferred.  Com¬ 
petitive  salary  and  full  benefits.  If  your 
headlines  sparkle  and  you  bring  energy 
and  enthusiasm  to  the  job,  write  to  us 
by  5/22/94.  Send  resume,  cover  letter 
and  two  samples  to:  BRENDA  AUSTIN. 
THE  FRESNO  BEE,  1626  E  Street, 
Fresno,  CA  93786.  Equal  Opportunity 

Employer. _ 

EDITOR  FOR  100-year-old  semi-weekly 
in  south  central  Virginia.  Proven  peo- 
ple-to-people  skills  with  staff  and  public 
essential.  Quality  writing,  editing,  spell¬ 
ing,  design  skills  a  must.  Instruct  young 
reporters.  Competitive  salary,  benefits. 
Send  resume,  references,  salary  history, 
clips  to:  Mr.  Brown,  PO  Box  497, 
Franklin,  VA  23851 . 

ASK  ABOUT  OUR 
LOW  CONTRACT 
RATES! 

(212)  675-4380 


CYBERSPACE  REPORTER 

Newhouse  News  Service  in  Washing¬ 
ton,  DC,  is  looking  for  a  reporter  to 
help  create  and  cover  o  cyberspace 
beat.  We're  looking  for  someone 
thoughtful  and  skeptical  to  write  about 
the  social,  cultural,  ethical  and 
economic  implications  of  the  informa¬ 
tion  revolution.  We're  not  looking  for  a 
techno  freak  to  write  a  consumer  col¬ 
umn  about  computers  and  software, 
nor  are  we  looking  for  someone  to 
write  an  advice  column  about  online 
databoses  and  networks. 

The  job  requirements  include  a  proven 
ability  to  write  stylishly  and  established 
expertise  in  fields  that  would  lead  us  to 
believe  you  could  create  a  beat  unlike 
any  other  in  journalism. 

Applicants  should  send  a  cover  letter  out¬ 
lining  how  you'd  do  this  beat,  a  resume 
and  clips  to  Robert  Hodierne,  deputy 
bureau  chief,  Nevrhouse  Ne>«s  Service, 
Suite  3900,  2000  Pennsylvania  Ave. 
NW,  Washington,  DC  20006. 
Newhouse  is  an  equal  opportunity 
employer. 


EDITORIAL  DIREQOR 
Magazine  and  Book  Publishing 

A  very  successful  national  publisher  of 
trade  books  and  magazines  is  seeking 
an  editorial  director  to  coordinate  and 
inspire  its  several  diverse  editorial 
departments  and  to  participate  in  the 
formulation  of  the  Company's  strategic 
and  operating  plans. 

The  ideal  candidate  will  have  an 
excellent  background  and  track  record 
in  editorial  and  business  management 
as  well  as  significant  knowledge  and 
understanding  of  not  only  the  marketing 
and  sales  functions,  but  also  of  tradi¬ 
tional  and  electronic  production  pro¬ 
cesses.  Knowledge  of  the  insurance, 
risk  management  and  financial  services 
industries,  and  their  information  needs, 
will  be  a  considerable  advantage. 

Headquartered  in  the  Midwest  with  a 
number  of  national  and  international 
editorial  and  sales  offices,  this  publisher 
offers  competitive  salary  and  benefits 
program  including  an  ESOP.  Please  sub¬ 
mit  your  resume,  including  salary  his¬ 
tory  and  expectations,  to  Box  06914, 
Editor  &  Publisher.  EOE 

EDITORIAL  PAGE  EDITOR 

Region  2  daily,  1 00,000  plus,  wrants  an 
editor  with  vision  and  vitality  to  put  new 
life  into  editorial  and  op-ed  pages. 
Must  hove  at  least  five  years  experience 
as  editorial  page  writer  as  well  as 
ability  to  supervise  and  teach.  Send 
cover  letter  and  resume  to  Box  06844, 
Editor  &  Publisher. 

EDITORIAL  WRITER--The  Anchorage 
Daily  News,  Alaska's  largest  newspa¬ 
per,  is  looking  for  a  skilled  and 
imaginative  editorial  writer.  Must  have 
3  years  experience  in  journalism.  Send 
cover  letter  and  resume  to  Michael 
Carey,  Human  Resources,  Anchorage 
Daily  News,  PO  Box  149001, 
Anchorage,  AK  99514-9001. 
Minorities  encouraged  to  apply. 

Men  will  let  you  abuse  them  if  only 
you  will  make  them  laugh. 

Henry  Ward  Beecher 
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EDITORIAL 


EDITORIAL 


EDITORIAL 


MANAGING  EDITOR 
NEW  CATHOUC  EXPLORER 


EDITORIAL 


NAFTA  IS  HERE,  and  the  Diario  de 
Juarez,  one  of  the  fastest-growing 
dailies  in  the  state  of  Chihuahua,  AAex- 


EDITORIAL  WRITER  -  We're  looking 
for  a  fourth  person  to  join  a  hara- 
working  staff.  Our  goal  is  to  make  a  dif¬ 
ference  in  Alabama's  future.  We've 
already  won  some  major  awards  this 
year  -  including  first  place,  editorial, 
Alabama  Press  Assoc.,  and  finalist. 
Green  Eyeshade  -  but  we  hope  to  be  a 
lot  better.  Strong  writing  and  editing 
skills  necessary.  Some  layout  required. 
Please  send  your  resume  and  samples 
of  your  work  to  Bailey  Thomson,  asso¬ 
ciate  editor.  Mobile  Press  Register,  PO 
Box  2488,  Mobile,  AL  36d30. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  PO  Box  40550,  51 36 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 


EXECUTIVE  NEWS  EDITOR 
The  Miami  Daily  Business  Review  needs 
a  talented  editor  and  layout  artist  with 
supervisory  experience  to  run  a  five- 
person  desk  that  puts  out  three  daily  edi¬ 
tions  and  a  weekly  news  magazine. 
Only  the  motivated  need  apply.  Com¬ 
petitive  salary,  good  benefits.  Resumes 
and  tearsheets  to  Craig  Matters,  Execu¬ 
tive  Editor,  Daily  Business  Review,  100 
NE  7th  St.,  Miami,  FL  33132.  No 
phone  calls,  please. 

FAMILY-OWNED  daily  needs  reporter 
from  August  1-June  15.  We  want  a 
writer  who  spins  compelling  yarns. 
Write  Bob  Gaston,  The  Daily  News,  PO 
Box  1 89,  Longview,  WA  98632. 


FEATURES  DESIGNER 

The  Albuquerque  Journal,  New  Mexi¬ 
co's  statewide  daily,  needs  a  visual 
journalist  with  a  flair  for  design,  fresh 
ideas  and  good  organizational  and 
leadership  skills.  Our  Youth  Express  sec¬ 
tion  won  two  awards  at  the  recent  SND 
competition,  and  we  are  introducing 
revamped  features  sections.  Illustration 
skills  are  a  plus,  but  resourcefulness 
and  creativity  are  the  currency  we  use 
here.  Reporting  or  copy  editing  back¬ 
ground  required;  supervisory  experi¬ 
ence  is  a  plus.  We  are  fully  paginated 
in  Quark  Express.  Send  your  resume, 
work  samples  and  references  to  Caro¬ 
lyn  Flynn,  Assistant  Managing  Editor, 
The  Albuquerque  Journal,  PO  Drawer 
J,  Albuquerque,  NM  87103.  Deadline 
is  May  27.  No  phone  calls,  please. 
Salary  $28,000. 

GAY  NEWSPAPER,  Miami-based,  look¬ 
ing  for  news  editor  to  manage  news 
staff,  edit  copy,  pen  original  stories  and 
have  a  hand  in  design  of  product. 
Celebrate  your  lifestyle.  Live  in  sunny 
south  Florida.  One  deadline  a  week. 
Competitive  salary  and  benefits.  Send 
cover  letter,  resume,  work  samples, 
salary  needs  and  references  to:  TWN, 
c/o  "Search,"  901  NE  79  St.,  Miami, 
FL  33138. 


All  my  humor  is  based  on  destruction 
and  despair.  If  the  whole  world  were 
tranquil,  without  disease  and 
violence,  I'd  be  standing  on  the 
breadline  right  in  back  of  J.  Edgar 
Hoover. 

Lenny  Bruce 


GOT  FLAIR  AND  IMAGINATION? 
Zone  2  metro  daily  sports  department 
needs  team  player  for  page  design  and 
copy  editing.  Also,  aggressive  reporter 
and  stylish  writer  for  weekly  recreation/ 
fitness  column  and  general  assignment. 
Two  years  daily  experience  preferred. 
Box  0691 9,  Editor  &  Publisher. 

UFESTYLES  COORDINATOR 
The  Bismarck  Tribune,  North  Dakota's 
capital  city  31,000+  daily  newspaper, 
seeks  a  lifestyle  coordinator  responsible 
for  a  lineup  of  full-color,  feature 
packages  including  a  Lifestyle  section, 
an  in-depth  In  Touch  page,  and  a  teen 
page. 

The  lifestyles  coordinator  writes  features 
and  assigns  stories  to  correspondents 
as  well  as  shares  in  the  decision¬ 
making  process  from  birthing  story 
ideas  through  shopping  for  photo¬ 
graphs  and  graphics. 

Please  respond  with  a  resume  with 
references,  a  salary  history  and  exam¬ 
ples  of  your  best  work  to:  Ubby  Simes, 
HR  Manager,  The  Bismarck  Tribune,  PO 
Box  1 498,  Bismarck,  ND  58502 

MANAGING  EDITOR 

Enthusiastic  leader  with  top-notch  edit¬ 
ing  skills  sought  to  lead  one  of  the 
nation's  most  honored  weekly  newspa¬ 
pers,  The  N'West  Iowa  REVIEW.  The 
work  of  our  aggressive,  nine-member 
newsroom  is  displayed  through  a  fully 
paginated  system  and  process-color  sec¬ 
tion  fronts.  Send  cover  letter,  resume, 
clips  and  design  samples  to:  Peter 
Wagner,  Publisher,  The  N'West  Iowa 
REVIEW,  PO  Box  160,  Sheldon,  lA 
51201. 


Striving  to  do  better,  oft  we  mar 
what's  well. 

William  Shakespeare 


JOB  SUMMARY  -  The  General  Man¬ 
ager  is  responsible  for  the  planning, 
coordination,  and  day-to-day  operation 
and  supervision  of  the  diocesan  news¬ 
paper  and  all  newspaper  departments 
and  staff,  specifically  advertising,  busi¬ 
ness  and  production.  Selects  and 
reviews  all  content  for  the  newspaper, 
assigns  work  and  makes  all  necessary 
contractual  agreements. 

DUTIES  AND  RESPONSIBILITIES 

Plans,  coordinates  and  directs  the  day- 
to-day  operation  and  supervision  of  the 
diocesan  newspaper,  newsroom  and  all 
newspaper  staff  and  departments,  with 
specific  responsibility  for  advertising, 
business  and  production. 

Confers  frequently  with  the  diocesan 
bishop  to  discuss  and  be  informed  of 
pertinent  diocesan  news;  confers  regu¬ 
larly  with  agency  and  secretarial  heads 
to  be  informed  of  diocesan  news;  in  con¬ 
sultation  with  the  bishop  and/or  Secre¬ 
tary  for  Communications,  formulates 
editorial  policy  for  the  diocesan  news¬ 
paper. 

Directs  and  supervises  the  personnel 
and  departments  of  the  newspaper.  Con¬ 
fers  with  department  heads  and  indi¬ 
vidual  staff  to  develop  and  ensure 
smooth  operation  procedures,  meeting 
of  deadlines  and  publication  require¬ 
ments. 

Submit  resume  and  three  references  to 
Mr.  James  Lynch,  Joliet  Chancery 
Office,  425  Summit,  Joliet,  IL  60435. 
Applications  will  be  accepted  until  posi¬ 
tion  is  filled.  Starting  date  7/1/94. 
Extremely  competitive  salary  and 
benefits. 


MANAGING  EDITOR.  Ohio  gay  paper 
seeks  experienced  journalist  to  manage 
operations.  EOE,  women/minorities 
encouraged.  Clips,  resume:  E.  Pontoni, 
Box  5426,  Cleveland,  OH  44101. 


ico,  is  looking  for  section  editors,  copy 
editors  and  reporters  to  join  a  team  of 
professionals  who  will  help  the  news¬ 
paper  expand  into  new  markets.  Can¬ 
didates  must  read,  write  and  speak 
Spanish  fluently.  There  is  an  urgent 
need  for  a  sports  editor. 

The  Diario,  in  just  1 8  years,  has  grown 
into  a  100,000-circulation  daily  serving 
the  whole  state  of  Chihuahua.  We  offer 
a  competitive  salary  and  benefits.  Send 
resume  and  history  of  Sponish- 
language  proficiency  to: 

Diario  de  Juarez 
Attn:  Mario  A.  Montes 
Assistant  Director 

Paseo  Triunfo  de  la  Republica  No. 3505 
Zona  Pronaf 

Ciudad  Juarez,  Chihuahua, 
Mexico  32310 


NEWSPAPER-  ASSISTANT  NEWS/ 
DESIGN  EDITOR.  Editing,  headline  writ¬ 
ing,  page  design,  A.P.  Stylebook, 
excellent  spelling  and  grammar.  Be  a 
vital  member  of  this  AM  paper's  editing 
team.  Copy  edit  desk  experience  pre¬ 
ferred.  Send  resume  and  tear  sheets  to 
Mary  Woolsey,  design  editor,  Wyo¬ 
ming  Tribune-Eagle,  702  W.  Lin¬ 
colnway,  Cheyenne,  WY  82001 . 


POUCE  REPORTER 

Wanted:  Another  cliche  killer  -  this  one 
hot  to  cover  cops,  courts  and  a  brand 
new  prison.  Send  resume,  clips  and 
cover  letter  to  Kent  R.  Davy,  Editor, 
Pekin  Daily  Times,  Box  430,  Pekin,  IL 
61554. _ 

REUGION  REPORTER 

The  Beaver  County  (PA)  Times,  an  after¬ 
noon  paper  of  46,000  circulation  daily 
and  56,000  Sunday,  is  seeking  a 
reporter  to  cover  religion  and  social 
services.  Some  experience  in  these 
areas,  especially  religion,  preferred. 
Send  letter,  resume  and  clips  to  Jack 
Mitchell,  Associate  Editor,  Beaver 
County  Times,  Beaver,  PA  1 5009. 
REPORTER/ PHOTOGRAPHER, 
Stillwater  County  News,  Columbus, 
Montana.  Near  Absaroka-Beartooth 
Wilderness,  major  ski  area.  Send 
resume  and  clips  by  Friday,  May  20  to 
James  E.  Moore  II,  Publisher,  News 
Montana  Inc.,  PO  Box  309,  Red  Lodge, 
MT  59068.  Immediate  opening. 


E&Fs 

Classified 

- ►  ◄ - 

The 

newspaper 

industry’s 

meeting 

place. 

(lU)  675.4380 


ASSOCIATE  EDITOR 
CARLETON  VOICE  MAGAZINE 
IMMEDIATE  OPENING 

Carleton  College  is  seeking  an  associate  editor  to  assist  with  all  phases  of 
production  and  distribution  of  its  quarterly  publication.  The  68'84-page 
magazine  is  distributed  to  nearly  27,000  alumni,  faculty,  staff,  friends, 
parenrs,  and  students.  Carleton  College,  located  in  Northfield,  MN,  is  a 
private  liberal  arts  college  of  1 ,800  students. 

Responsibilities:  Cover  campus  news,  develop  stories,  interview  com¬ 
munity  members,  write  features  and  alumni  profiles,  assist  in  design  and 
layout,  proofread,  supervise  work-study  students,  coordinate  mailing,  main¬ 
tain  subject  and  photo  files. 

Qualifications:  B.A.  degree  in  journalism.  Five  years  experience  writing 
news  or  feature  stories  for  magazines  and/or  newspapers.  Macintosh  com¬ 
puter  and  PageMaker  experience.  Photography  a  plus. 

Mail  by  June  3,  1994  a  cover  letter,  resume,  3-5  recent  clips,  and  the 
names  of  three  references  to  Bonnie-Jean  Mork,  Director  of  Personnel 
Services,  Carleton  College,  One  North  College  Street,  Northfield,  MN 
55057. 

Carleton  College  is  an  Affirmative  Action,  Equal  Opportunity 
Employer. 
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RELIGION,  ETHICS  AND  MORAUTY 
WRITER 

Newhouse  News  Service  in  Washing¬ 
ton,  DC,  is  looking  for  on  accomplished 
writer  with  10  years  daily  journalism 
experience  to  cover  religion,  ethics  and 
moral  issues.  This  reporter  should  be 
well-versed  in  matters  of  faith,  ethics 
and  spirituality,  with  a  real-world 
understanding  of  contemporary 
political  and  social  issues. 

Newhouse  has  a  reputation  as  an 
unconventional  news  organization. 
Religion,  ethics  and  morality  is  one  of 
its  most  unconventional  beats.  The  right 
person  for  this  job  will  be  able  to  write 
uickly  and  insightfully  about  the  moral 
imension  of  breaking  news  stories, 
such  as  the  situation  in  Bosnia;  break 
new  ground  in  coverage  of  religion  and 
spirituality;  and  explore  the  ethical 
dimension  of  everything  from  medicine 
to  business. 

For  more  information,  contact  Robert 
Hodierne,  deputy  bureau  chief.  Suite 
3900,  2000  Pennsylvania  Ave.  NW, 
Washington,  DC  20006. 

Newhouse  is  an  equal  opportunity 
employer. 

REPORTER  Hard-hitting  legal  daily 
seeks  hard-news  journalist  with  at  least 

3  years'  experience  to  cover  the  court 
system  and  the  business  and  practice  of 
law.  Legal  background  or  business¬ 
reporting  experience  preferred.  We're 
an  American  Lawyer  Media  publication 
and  Time  Warner  affiliate  offering  a  com¬ 
petitive  salary  and  excellent  benefits. 
Send  resume  and  clips  to:  Ricard  Card, 
Editor,  Fulton  County  Daily  Report,  190 
Prior  St.,  S.W.,  Atlanta,  GA  30303, 
Fax  (404)  525-1738.  No  phone  calls 
please. 

REPORTERS  &  COPY  READERS 
JERSEY  CITY,  NJ 

Dow  Jones  Capitol  Markets  Report,  a 
global  financial  newswire,  seeks 
reporters  to  cover  fixed-income  markets 
and  copy  readers  to  move  copy  in  a  com¬ 
petitive  news  environment.  Solid  jour¬ 
nalism  skills  required.  Prior  financial 
news  experience  helpful. 

Send  resume  with  salary  history  and 
requirements,  in  confidence,  to: 
Employee  Relations  Department- SA/SP, 
Dow  Jones  Telerate,  Inc.,  Harborside 
Financial  Center,  600  Plaza  II,  Jersey 
City,  NJ  0731  1  -3992.  Equal 
opportunity  employer  m/f/d/v. 

_ Dow  Jones  Telerote _ 

SPORTS  LAYOUT/COPY  EDITOR 

Sports  Layout/Copy  Editor  for  42,000 
AiM  in  competitive  metro  area.  We've 
been  a  top  1 0  APSE  section  4  of  past  6 
years.  Cover  preps  to  pros.  We  have 
big  ideas.  Candidate  should  have  the 
same.  Managerial  skills  a  plus.  Send  let¬ 
ter  explaining  what  makes  a  good 
sports  section,  along  with  a  resume  and 

4  section  samples  -  your  2  best  and  2 
from  the  last  week  -  to:  Steve  Ziants, 
Sports  Editor,  York  Daily  Record,  York, 
PA  1 7402.  EOE.  No  phone  calls. 


Man  is  the  only  animal  who  can  be 
bored. 


EDITORIAL 

RESTAURANT  CRITIC 

Have  a  craving  for  carnitas  burritos 
with  fresh  cilantro?  Do  you  dreom 
about  clams  in  black  bean  sauce? 

The  Orange  County  Register  is  looking 
for  a  wonderful  writer  with  a  dis¬ 
criminating  palate.  Responsibilities 
include  reviews,  a  weekly  column  offer¬ 
ing  a  behind-the-scenes  look  at  the 
local  food  industry,  and  issues  and 
trend  stories. 

The  successful  candidate  will  be  one 
who  can  spot  the  next  food  craze 
before  the  competition;  who  can  nail 
down  a  deadline  story  and  offer  new, 
imaginative  ways  for  readers  to  spend 
their  dining  dollars.  Send  clips  and 
Resume  to:  Catherine  Boesche/Leah 
Gentry,  The  Orange  County  Register, 
625  N.  Grand  Ave.,  Santa  Ana,  CA 
92701 .  Deadline:  June  9. 

SENIOR  MANAGING  EDITOR/ 

ASSOCIATE  PUBUSHER 
Nationally  known  publisher  of  legal 
journals  and  nevrsletters,  based  in  West- 
town,  PA,  seeks  an  experienced,  savvy, 
hands-on  Managing  Editor.  The  ideal 
candidate  should  possess  at  least  6-8 
years  of  experience  in  niche  newsletter 
publishing.  Must  bring  sense  of 
urgency,  enthusiasm  and  creativity  to 
managing  o  staff  of  1 5  editors,  as  well 
as  a  proven  ability  to  develop  new  pro¬ 
ducts.  In  this  capacity,  you  will  also 
assist  the  publisher  in  growing  its  book, 
seminar  and  document  retrieval  profit 
centers.  Send  your  resume  and  salary 
history  to:  John  E.  Bocke,  Andrews  Pub¬ 
lications,  Box  1000,  1646  West 
Chester  Pike,  Westtown,  PA  1 9395 


_ EDITORIAL _ 

SMALL  VERMONT  DAILY  seeks  exp^i- 
enced  editor  with  great  page  design 
and  copy  editing  skills  and  an  eye  for 
detail.  Send  resume,  clips  and  cover  let¬ 
ter  to:  Managing  Editor,  Bennington 
Banner,  425  Main  Street,  Bennington, 
VT  05201. 

SPECIAL  PROJEaS  MANAGER 
Weekly  business  newspaper  seeks 
versatile  editor/copy  editor  to  plan,  edit 
and  oversee  production  of  brood  range 
of  industry-specific  guides  and 
directories.  Candidate  must  have  three 
years  experience  as  editor/copy  editor, 
be  a  self-starter  and  hove  strong  orga¬ 
nizational  skills.  Send  resume,  work 
samples  and  references  to:  Patricia 
Wirth,  Editar,  The  Business  Journal- 
Milwaukee,  2025  N.  Summit  Ave., 
Milwaukee,  Wl  53202. 

SYNDICATE  EDITOR 

One  of  the  world's  leading  newspaper 
syndicates  is  looking  for  a  senior 
member  of  its  editorial  team.  The  suc¬ 
cessful  candidate  will  manage  the 
development  of  new  comics,  columns 
and  features  as  well  as  supervise  day- 
to-day  editing  operations  and  talent 
relationships.  Requirements  include  ot 
least  three  years  of  solid  experience  in 
working  with  syndicated  newspaper 
features,  ability  to  work  with  creative 
talent,  strong  copy  editing  skills,  and 
experience  in  managing  professional 
staff.  We  are  an  Equal  Opportunity 
Employer.  Box  06926,  Editor  &  Pub¬ 
lisher. 

THE  CHARLESTON,  South  Carolina 
Post  and  Courier  has  an  opening  for  an 
editorial  page  writer.  Minimum  of  five 
years  experience  on  editorial  page. 
Send  resume  and  clips  to:  Barbara  S. 
Williams,  134  Columbus  Street, 
ChaHeston,  SC  29403-4800. 


Associate  Editor 


Burlington  Northern,  North  America’s  longest  railroad,  headquar¬ 
tered  in  Fort  Worth,  has  an  excellent  opportunity  for  an  experienced 
writer  who  can  provide  editorial  and  production  support  to  the 
Internal  Communications  staff. 

Initiative,  dedication  to  accuracy  and  quality  are  required  together 
with  a  Bachelor’s  degree  in  Communications  or  Journalism,  or  equiv¬ 
alent  experience.  Excellent  oral/written  communication  skills,  as 
well  as  strong  interpersonal  and  presentation  abilities  are  also  essen¬ 
tial.  A  thorough  knowledge  of  print  production  and  desktop  publish¬ 
ing  is  desirable.  Three  to  five  years  experience  in  corporate  commu¬ 
nications  preferred. 

Burlington  Northern  offers  an  excellent  compensation  and  benefits 
package.  Qualified  applicants  please  fav^forward  resumes  with  salary 
history  to; 

Manager,  Professional  Recruiting 

3000  Continental  Plaza  ■  777  Main  Street 

Fort  Worth,  'TX  76102  ■  Fax:  (817)  333-3011 

Equal  Opportunity  Employer,  M/F/DA  *  No  Phone  Calls,  Please  ■  No  Walk-Ins 

BURUNGTON 

NORTHERN 
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Erich  Fromm 


_ EDITORIAL _ 

THE  (BATON  ROUGE)  Advocate,  an 
award-winning  100,000  circulation 
daily,  is  seeking  page  designers/copy 
editors  with  experience  in  producing 
well-edited,  visual  and  highly  readable 
news  and  sports  pages.  Paginotion 
experietKe  is  a  plus  as  is  3  years  expe¬ 
rience.  This  is  an  opportunity  tor 
qualified,  creative  people  with  tradi¬ 
tional  journalistic  skills  to  join  a  family- 
ovmed  newspaper  in  the  capital  city  of 
what  is  one  of  the  most  fascinating 
areas  for  journalists.  Applicants  need  to 
be  comfortable  with  change  as  we  are 
moving  into  pagination  with  a  new 
editorial  system  and  reorganizing  our 
newsroom.  Mail  resume,  work  samples 
and  a  cover  letter  to  Jim  Whittum, 
Managing  Editor,  The  Advocote,  PO 
Box  588,  Baton  Rouge,  LA  70821 . 

THE  COURIER-POST  is  looking  for  on 
aggressive,  self-starting  reporter  in  its 
Features  department.  Position  will 
include  varied  assignments,  with  an 
emphasis  on  covering  the  area's  senior 
citizens  community  for  weekly  Prime 
Time  pa«.  Qualified  candidate  will  be 
expected  to  find  and  develop  contacts 
in  said  community,  to  develop  issue- 
oriented  stories  and  profiles  for  that 
audience.  Requirements  include  college 
degree  and  at  least  7  to  8  years  pro¬ 
fessional  reporting  experience  at  a 
newspaper  or  magazine.  Interested 
applicants  should  apply  to  Christina 
Mitchell,  Features  Editor,  Courier-Post, 
PO  Box  5300,  Cherry  Hill,  NJ  08034. 
No  phone  calls  please. 

THE  KANSAS  CITY  Business  Journal,  an 
American  City  Business  Journals  pub¬ 
lication,  is  looking  for  a  managing 
editor  to  help  direct  a  staff  or  11 
hardworking  business  journalists.  The 
ideal  candidate  is  a  detail-oriented  self 
starter  with  strong  reporting,  writing 
and  people  skills.  Business  writing  is  a 
must;  editing  experience  preferred. 
Salary  ranges  from  $30,000- $40,000, 
depending  on  experierKe.  Write  or  Fox 
Editor  Tammy  Tierney  at  324  E.  1 1th 
St.,  Ste.  800,  Kansas  City,  MO  64106- 
2442.  (816)  472-4010  by  June  3. 


THE  LEAF-CHRONICLE,  Tennessee's 
oldest  newspaper,  has  two  openings  in 
its  editorial  department.  We  offer  com¬ 
petitive  pay,  an  attractive  benefits 
package,  and  opportunities  for  advance¬ 
ment.  We're  a  daily  with  circulation 
just  over  21,000,  located  in  a  friendly, 
medium-sized  town  just  north  of 
Nashville,  just  south  of  Fort  Campbell, 
KY. 

FEATURES  EDITOR 

We  want  bright  ideas,  an  eye  for 
layout,  and  the  ability  to  breathe  life 
into  warm,  entertaining  features.  Need 
an  organized  planner  for  daily  and 
weekly  features  section  who  can  write 
and  supervise  another  full-time  features 
writer. 


REPORTER 

We're  seeking  a  general  assignment 
reporter,  able  to  cover  a  variety  of  sub¬ 
jects  and  turn  out  tightly  written,  com¬ 
pelling  stories. 

Send  resumes  and  clips  with  a  cover  let¬ 
ter  to: 

Human  Resources  Department 
The  Leaf-Chronicle 
PO  Box  829 

Clarksville,  TN  37041 -0829 
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HELP  WANTED 

EDITORIAL  FACIUTY  PLANNING 

THE  SHELBYVILLE  NEWS,  an  award-  PROJEQ  MANAGER 

winning  daily,  wants  a  reporter  with  3-  Gannett,  a  Fortune  200  news  and 
4  years  experience  for  general  assign-  information  company  and  publisher  of 
ment  with  emphasis  on  county  gov-  USA  TODAY,  is  looking  for  an  indus- 
ernment.  Candidate  must  be  accurate,  trial  engineer,  or  architect,  with  news- 
detail-oriented,  thorough,  good  at  ana-  paper  facilities  design  and  layout  focus, 
lyzing  issues,  know  how  to  make  com-  Strong  printing  process  engineering, 
plicated  stories  reader  friendly  and  give  newspaper  process  flow  and  material 
the  reader  substance  and  depth  in  handling  experience  required, 
stories.  Send  letter,  resume,  clips  and 

reference  to:  Scarlett  Syse,  editor.  The  This  Project  Manager  position  will  be 
Shelbyville  News,  PO  Box  750,  based  at  the  headquarters  office  in  Arl- 
Shelbyville,  IN  46176  ington,  VA  and  will  require  extensive 

domestic  travel.  If  qualified.  Fax  resume 
TRADE  MAGAZINE  EDITOR,  Zone  6.  to  (703)  558-3958  or  mail  to: 


Responsible  for  monthly  editorial  con¬ 
tent  of  energy  magazine.  Must  be  a 
personable,  aggressive  self-starter.  Top- 
notch  editing,  writing,  organizational 
skills.  Experience  required.  Must 
relocate  to  Houston.  Resume  to  Energy 
Editor,  PO  Box  458,  Barker,  TX 
77413-0458 

THE  FORT  WAYNE  Journal-Gazette  is 
seeking  an  editorial  writer  who  shares  our 
progressive  philosophy,  has  no 
ideological  axes  to  grind  and  no 
aversion  to  legwork.  Experience  as  an 
editorial  writer  is  a  plus.  Women  and 
minorities  are  welcome.  Please  send  a 
brief  biography,  no  more  than  1 0  clips 
and  a  statement  of  your  editorial 
interests  to  Larry  Hayes,  editorial  page 
editor.  The  Journal-Gazette,  PO  Box 
88,  Fort  Wayne,  IN  46801 . 

WANTED:  Full-time  reporter  to  cover 
marketing,  advertising  and  premium  TV 
services  for  weekly  TV  news  magazine. 
Strong  knowledge  of  broadcast  and 
cable  TV  industries  required;  financial, 
technology  knowledge  a  plus.  3-5 
years  newspaper  and/or  news  weekly 
background  preferable.  Competitive 
salary.  Send  resume,  raw  copy  sam¬ 
ples,  clips  and  references  to  Box  06909, 
Editor  &  Publisher. _ 

WRITERS 
MUTUAL  FUNDS 
MAGAZINE 

National  magazine  for  investors  now 
hiring  experienced  writers  on  mutual 
funds  and  investments.  Submit  resume, 
including  salary  history  and  writing 
samples.  Fax  toll-free  to  1  (800)  338- 
4528  Attn:  Writers,  or  mail  to  Writers, 
Mutual  Funds  Magazine,  3471  N.  Fed¬ 
eral  Highway,  Ft.  Lauderdale,  FL 
33306.  For  information,  call  1  (800) 
896-4890. _ 

ZONE  6  metro  newspaper  has  an 
excellent  career  opportunity  for  a 
SPORTS  EDITOR.  Responsible  for  handl¬ 
ing  reporting  staff,  daily  and  long 
range  planning  of  the  section,  schedul¬ 
ing,  helping  daily  production,  and 
special  section  production.  Also  has  a 
role  in  the  hiring  and  evaluation  of 
personnel.  Requires  2  -  4  years  experi¬ 
ence  on  at  least  mid-sized  metro  daily, 
strong  sports  knowledge,  excellent  edit¬ 
ing,  organizational,  and  people  skills. 
Excellent  benefits.  Box  06851 ,  Editor  & 
Publisher. 

Search  not  a  wound  too  deep  lest 
thou  make  a  new  one. 

Thomas  Fuller 


Gannett  Co.,  Inc. 

Personnel,  EP/KSVL 
1100  Wilson  Blvd. 

Arlington,  VA  22234 
Equal  Opportunity  Employer 

UBRARY 

METROPOLITAN 
NEWSPAPER 
UBRARY 
Photo  Librarian 

The  Chicago  Tribune,  a  progressive 
leader  in  the  communications  mdust^ 
has  an  excellent  career  opportunity  in 
our  Editorial  Information  Center.  The 
position  is  with  the  group  that  has 
charge  of  the  news  photo  collections. 
You  will  fill  photo  reguests,  assist 
editors  and  artists  in  selecting  photos 
for  publication,  do  photo  fifing  and 
process  new  photos  and  transparen¬ 
cies.  Some  weekend/holiday  work  is 
required.  Daytime  hours,  but  you  must 
be  willing  to  work  nights  if  assigned. 
The  qualified  candidate  should  possess: 

*  A  college  degree,  or  equivalent  expe¬ 
rience 

*  knowledge  of  and  enthusiasm  for 
photos 

*  working  knowledge  of  PC's  and 
major  on-line  data  bases 

*  extensive  knowledge  of  current  events 

*  2  years  experience  in  a  reference 
library,  or  stock  photo  agency 

We  are  prepared  to  offer  a  competitive 
starting  salary  along  with  a  compre¬ 
hensive  benefits  package.  For  con¬ 
sideration,  send  your  resume  including 
salary  requirements  to: 

CHICAGO  TRIBUNE  COMPANY 
Human  Resources 
435  N.  Michigan  Avenue 
3rd  Floor  (JJ) 

Chicago,  IL  6061 1 
FAX  (31 2)  222-2595 

*  We  are  an  Equal  Opportunity 
Employer,  we  do  not  discriminate  on 
the  basis  of  race,  religion,  color,  sex, 
age,  national  origin,  citizenship  or  dis¬ 
ability 

*  The  above  is  a  brief  description  that 
may  not  include  all  job  functions 

*  We  have  a  non-smoking  environment 

MISCELLANEOUS 

STUCK  AT  HOME? 

Watch  TV  and  make  money.  Great 
opportunity  for  newshound  who  can 
monitor  TV/radio  shows  and  local 
papers  on  a  daily  basis  and  come  up 
with  story  ideas  for  The  NATIONAL 
ENQUIRER.  Ideal  for  experienced 
reporter/editor  with  a  nose  for  good 
stories.  We  pay  top  fees.  Write:  Box 
0691 5,  Editor  &  Publisher. 


_ MAILROOM _ 

MAILROOM 

Manager  needed  for  rapidly  growing 
newspaper/commercial  print  opera¬ 
tion.  Ground  floor  opportunity  to  join  a 
30-year-old  family  business  located  in 
Central  Massachusetts  which  owns  two 
newspapers  and  prints  and  mails  15- 
20  others.  We  need  a  manager  who 
will  mechanize  this  department,  drop 
our  per  piece  costs  and  meet  all 
delivery  and  mail  deadlines.  Excellent 
salary  and  benefits.  Resume  to  Frank 
Hartnett  Jr.,  Nashoba  Publications,  PO 
Box  362,  Ayer,  MA  01 432. 

MARKETING 

MARKETING  DIREQOR 

We  are  a  dynamic,  fast  growing  group 
of  paid  community  weeklies  and  TMC 
shoppers  located  in  blue-chip  Long 
Island  suburbs.  Circulation  1 70,000. 
We  seek  an  experienced  newspaper 
marketing  pro  to  establish  a  marketing 
department  which  will  support  our 
advertising  and  circulation  sales  efforts 
and  lead  our  promotional  activities  in 
the  community.  Salary  commensurate 
with  experience.  Send  resume  with 
references  and  salary  history  to:  Clif¬ 
ford  Richner,  Richner  Publications,  379 
Central  Avenue,  Lawrence,  NY  1 1 559 
or  Fax  (516)  569-4942. 

RESEARCH  MANAGER 

Large  metropolitan  newspaper  located 
in  the  Northeast  has  an  immediate 
opening  in  its  marketing  department  for 
a  research  manager.  A  minimum  of  five 
years  experience  in  newspaper  or 
media  research  required.  Prior  experi¬ 
ence  supervising  a  research  staff.  Expe¬ 
rience  in  Mac  Pagemaker,  Excel, 
Microsoft  Word.  Thorough  knowledge 
of  syndicated  research.  Candidate  must 
be  an  organized,  detail-oriented  indi¬ 
vidual  with  exceptional  communication 
and  interpersonal  skills.  Duties  include 
supervising  research  staff  in  the  devel¬ 
opment  of  sales  presentations  and  ana¬ 
lyses  in  a  fast-paced  environment  with 
daily  deadlines.  We  offer  a  competitive 
salary  with  excellent  benefits.  Box 
06904,  Editor  &  Publisher. 

_ PRESSROOM _ 

LEAD  PRESS  OPERATOR  for  14  unit  2 
folder  Goss  community  press  in  small 
Ohio  town.  Send  resume  to  News  Color 
Press,  PO  Box  1 49,  Mount  Gilead,  OH 
43338. _ 

PRESSROOM  MANAGER 

Large  morning  daily  in  southwest  Ohio 
has  an  opportunity  for  an  experienced 
Pressroom  Manager.  The  ideal  candi¬ 
date  will  hove  exceptional  interpersonal 
skills,  previous  supervisory  experience 
in  a  union  environment,  and  good  work¬ 
ing  knowledge  of  double-width  offset 
presses.  Responsibilities  will  include 
development  policies,  procedures, 
programs  and  other  objectives  for  all 
pressroom  functions.  Successful  can¬ 
didate  will  have  responsibility 
for  operating  and  capital  budgets, 
quality  and  productivity  initiatives. 
Commercial  printing  experience  is  a  plus. 

Excellent  benefits  and  salary  package 
includes:  Health  insurance,  paid  vaca¬ 
tions,  401 K  and  pension  plan. 

Send  resume  to  Box  06920,  Editor  & 
Publisher. 


PRESSRCX)M 


PRESSROOM 

Newspaper  web  printing  operation 
needs  experienced,  hands-on  leader; 
familiar  with  motivational  training,  pro¬ 
cedural  discipline,  quality  control. 
Single-width  Goss  press  operation.  Suc¬ 
cessful  candidate  must  be  a  leader  by 
example,  concerned  with  creating  a 
brighter  future  with  progressive  team 
concepts.  We  specialize  in  short-run,  low 
waste,  high-quality,  multiple  web,  pro¬ 
cess  color  newspaper  production. 
Northeastern  environment;  low  crime, 
no  pollution,  abundant  recreational 
opportunities.  Resumes  and  wage  his¬ 
tory,  in  absolute  confidence,  to:  Box 
06923,  Editor  &  Publisher. 

PHOTOGRAPHY 


PHOTO  EDITOR 

Rapidly  growing  Gannett  newspaper 
(95,000  daily,  1 1 7,000  Sunday)  on 
south  Florida's  beautiful  west  coast 
seeks  an  experienced,  hands-on  photo 
editor. 

Responsibilities  include  directing  eight 
award-winning  photographers  and 
working  with  a  superb  design  and  edit¬ 
ing  team.  Planning  skills  a  must. 

The  News-Press  is  a  top  USA  TODAY 
print  site  with  impeccable  color 
reproduction. 

The  News-Press  values  the  benefits  of 
diversity  in  the  workplace  and  is  com¬ 
mitted  to  equal  opportunity  employ¬ 
ment.  Candidates  who  share  our  vision 
are  especially  encouraged  to  apply. 

Send  slide  portfolio  and  resume  to 
Ran<^  Lovely,  AME/Photo  and  Graph¬ 
ics,  The  News-Press,  2442  Dr.  Martin 
Luther  King  Jr.  Blvd.,  Fort  Myers,  FL 
33901. 

PRODUaiON/TECH 

WE  SEEK  A  PRODUCTION  pro  with 
knowledge  of  composing  press  and  dis¬ 
tribution  for  an  1 1 ,000  circulation  Zone 
5  union  daily.  We  offer  a  competitive 
salary  and  excellent  fringe  package. 
Please  send  resume  and  salary  history 
along  with  references  to  Box  06905, 
Editor  &  Publisher. 


_ SALES _ 

SALES  MANAGER  for  a  100,000  plus 
free  circulation  shopper  located  in  Rl 
and  MA.  Previous  successful  shopper 
experience  a  must.  Excellent  compensa¬ 
tion  and  benefit  package.  Excellent 
opportunity  for  advancement.  Send 
resume  with  salary  requirements  to 
Denis  Mindak,  Town  Crier,  25  Market 
Street,  Swansea,  MA  02777 

SOFTWARE 

SYSTEMS  MANAGER  -  Will  administer, 
maintain  and  upgrade  a  Mac  Ethernet 
running  30  Macs  for  editorial  page 
makeup,  ad  makeup,  electronic  photo 
production  and  page  output.  Must  have 
a  good  knowledge  of  Mac  and  LAN 
stuff,  and  be  familiar  with  the  major 
Mac  programs  (Quark,  Freehand, 
Photoshop.)  Some  editorial  production 
experience  wouldn't  hurt.  Should  also 
understand  color  separation  technique, 
and  be  familiar  with  high-end  film 
imagesetters  as  well  as  plain-paper  out¬ 
put.  Salary  $24,500  -t-,  DOE.  Jerry 
Jackson,  Union  Democrat,  Sonora,  CA 
95370.  (209)  532-7151. 


SEND  E&P  BOX  REPLIES  TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 
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POSITIONS  WANTED 


CLASSIFIED  ADVERTISING  RATES 

Payment  nnust  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1994 


LINE  ADS 

1  week-S7.86  per  line 

2  weel<s-S6.95  per  line,  per  Issue. 

3  weel(s-$6.05  per  line,  per  issue. 

4  weeks-S5.20  per  line,  per  Issue. 

Add  $8.00  per  insertion  for  box  service. 
Count  as  an  additional  line  In  copy. 


POSITIONS  WANTED 

1  week-S4.10  per  line 

2  weeks-S3.40  per  line,  per  Issue. 

3  weeks-$2.85  per  line,  per  Issue. 

4  weeks-  $2.65  per  line,  per  Issue. 

Add  S4.50  per  hsertlon  for  box  service. 
Count  as  an  additional  line  In  copy. 


ADMINISTRATIVE 

AVAILABLE  --  YEARS  of  profit  and  loss 
experience  in  oil  of  newspaper  man¬ 
agement.  I'm  available  to  consult  to 
take  an  active  management  positian. 
I'm  a  graduate  of  RIT  with  34  years 
experience  in  mid  size  dailies,  small 
weeklies  and  large  suburban  weeklies. 
Eighteen  years  as  a  General  Manager. 
Familiar  with  the  latest  technology, 
voice.  Fax  and  computer  BBS.  Major 
strengths  in  production,  marketing, 
financial  controls,  and  labor  relations.  I 
know  how  to  moke  a  bottom  line.  Reply 
to  Box  06925,  Editor  &  Publisher. 

ADVERTISING 

SALES  MANAGER  with  proven  track 
record  seeks  a  challenge  with  a  mid¬ 
sized  or  small  newspaper  or  magazine. 
Exceptional  salesman.  Sam  (201)  991- 
1074. 

CARTOONIST 

MAYBE  YOU'VE  SEEN  my  work  in  The 
New  York  Times,  Newsweek  or  USA 
Today.  I'm  an  award  winning,  nation¬ 
ally  syndicated  editorial  cartoonist  who 
is  ready  to  move  to  a  larger  paper. 
Samples  available  upon  request.  Box 
06890,  Editor  &  Publisher. 

CIRCULATION 

Professional  circulator  New  York  City 
and  Suburbs.  Available  far  marketing 
services  on  a  contractual  or  employ¬ 
ment  basis. 

(516)  588-2735. 

EDITORIAL 

AGGRESSIVE  REPORTER/BRILLIANT 
WRITER  WITH  5  years  experience 
through  internships  with  3  mid-sized 
dailies.  Investigative  and  a  lot  of  police 
beat  experience.  Currently  reporter/ 
copy  editor  at  70,000.  J-maior, 
graduating  in  June.  Ideal  would  be 
publication  where  I  could  work  full¬ 
time/intern  and  do  some  investigative 
reporting.  No  zone  preference. 
Christopher  (41 4)  424-471 1 . 


APSE  AWARD-WINNING  sports  pace 
designer/copy  editor  ready  to  help 
make  your  mMium-to-large  daily's  sec¬ 
tion  better  looking,  more  reader 
friendly.  Thirteen-year  veteran  experi¬ 
enced  in  Quark.  (615)  966-6515. 


AWARD- WINNING  WRITER 
1 2  years  daily  newspaper  experience 
specializing  in  features,  news  features, 
humor,  film  reviews.  Zone  5  based.  Lisa 
Fatzinger,  278  W.  CR  30,  Tiffin,  OH 
44883. 


EDITORIAL  PAGE  EDITOR.  I  have  (1)  8 
years  on  editorial  board  of  a  left-of- 
center  metro,  (2)  a  name  you  might 
recognize,  (3)  everything  else.  Box 
06908,  Editor  &  Publisher. 


PROOFREADER.  Over  10  years  experi¬ 
ence.  Have  Bachelor's  Degree  in 
English  and  possess  strong  spelling  and 
grammar  skills.  Seeking  full-time, 
permanent  position  with  stable,  grow¬ 
ing  company.  34,  single  and  willing  to 
relocate.  Call  Dove  (305)  772-0845. 


EDITORIAL 

SPORTS  WITH  SPARK.  Seasoned  pro 
with  a  decade  of  experierKe  in  Big  Ten 
county  seeks  writing/desk  job.  ^arp 
game  stories,  snappy  columns,  fresn 
ideas;  layout  and  design  experience 
(FreeHand,  Quark,  pagination)  too.  1 
can  do  it  all;  let  me  do  it  (or  you. 
Respond  to  Box  06910,  Editor  &  Pub- 
lishw. 

WEEKLY  EDITOR'S  posiHon  sought  by 
experienced,  energetic  editor/reporter. 
Prefer  Zones  5,  7,  8,  9.  (305)  891- 
2595,  (305)  836-2385. 

FREELANCE 

AWARD-WINNING  writer/photo¬ 
journalist  ready  to  freelance.  Experi¬ 
enced  and  versatile.  Any  topic  includ¬ 
ing  sports,  humor.  Write  Rick  Charles, 
PO  Box  590282,  Houston,  TX  77259 

BOOK  REVIEWS;  Speed-reading 
journalist  can  write  on  just  about  any 
topic,  in  any  review  format.  Clips,  etc.: 
(908)  545-7372 

CARICATURES,  AND  YOUR  LOCAL 
ISSUES 

Award-winning  editorial  cartoonist  with 

8  years  experience  seeks  assignments. 
Fax  capabilities  call  Annette  Balesteri 
1(510)757-7281. 

PHOTOGRAPHY 

AWARD-WINNING  photojournalist 
with  studio  abilities  seeks  position  in 
award-winning  mid-size  to  large  daily. 
Macintosh  competent.  Deadline  prati- 
cient.  Zones  9,  8  or  6.  (406)265-5539. 

PRODUCnON/TECH 

COMPOSING  FOREMAN 

Seeking  career  position.  Orer  21  years 
experience,  last  nine  in  composing. 
Macintosh  literate.  AdSpeed/ 
PogeSpeed  experience.  Call  Jim,  (304) 
522-1295. 

NEWSPAPER  TECHNICIAN  with  brood 
exposure  to  networking.  Mac,  unix. 
Hyphen,  Camex  and  more.  Zones  5-8. 
Box  0691 2,  Editor  &  Publisher. 

PREPRESS  SPECAUST 

RIT  printing  grad  seeks  prepress  sys¬ 
tems/management  position  with  metro 
doily.  1  am  an  expert  with  AP/Leaf 
photo  technology  products.  1  possess 
extensive  knowledge  of  the  Mac,  espe¬ 
cially  with  QuarkXPress  and  Photoshop. 

1  also  know  Harris  pagination  systems 
and  other  front-end  systems.  1  am  well- 
versed  with  various  imagesetters  and 
RIPs.  My  background  is  a  Ixilanced  mix 
of  print  production  and  editorial,  includ¬ 
ing  several  years  of  experience  in  eoch. 
Mark:(609)860-7105/  (908)521-5165 

PRODUCTION  MANAGER  metro  daily. 
Fully  experienced  in  all  areas  including 
labor,  computer,  automation.  (314) 
569-0698, 

TRAVEL  WRITERS  WANTED 

TRAVEL  PHOTOGRAPHER  with  travel 
industry  connections  seeks  writers!  FREE 
travel/cruises!  Jeff  (201 )  773-7966 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline;  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rotes  per  column  Inch,  per  Insertion:  1  time,  $95;  2  to  5  times,  $90 
6  to  13  times,  $85: 14  to  26  times  $80;  27  to  52  times  $75. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  resporrses  are  mailed  each  day  as  they  are  received. 

Name _ _ 


Company _ j 

Address _ 

City _ ^1 

State _ j! 


Ptione 

Classification 

Authorized  Signature _ 

Copy 

No.  of  Insertions; 

^Amount  Enclosed:  $ 

i 


11  West  19fhStreet,NY,NY  10O11.  (212)675-4380,  FAX (212) 929-1259, 


For  quicker  placement,  you  con  Fox  your  Positions  Wanted  od  along  with  )foor 
Visa/MasterCard  number  and  expiration  dote  to  (21 2)  929-1 259. 
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DAMN  THE  FACTS  - 
ROLL  THE  PRESSES 


“YOU  HAVE  BEEN  tried  in  the  court 
of  public  opinion  and  found  guilty. 
Your  sentence  is  the  loss  of  your  good 
reputation,  a  sacrifice  you  must  make 
even  if  a  court  of  law  finds  in  your  fa¬ 
vor.” 

No  one  has  yet  uttered  these  words, 
at  least  in  public.  But  there’s  no  need 
for  such  formality  as  the  barrier  be¬ 
tween  “mainstream”  journalism  and  its 
disreputable  “tabloid”  cousin  continues 
to  erode  amid  an  onslaught  of  “ex¬ 
poses”  peddled  by  people  with  grudges 
and  an  eye  for  a  quick  buck.  Just  ask 


Berger,  a  former  political  reporter  for 
United  Press  International,  teaches 
journalism  at  Northeastern  University 
in  Boston. 

Berger’s  opinion  piece  was  written 
before  the  latest  round  of  allegations 
involving  President  Clinton.  The 
Washington  Post  on  May  4  published 
allegations  by  a  former  Arkansas  state 
worker  that  Clinton  made  sexual 
advances  toward  her  in  a  hotel  room  in 
1 991  and  she  has  filed  a  sexuaUharass' 
ment  suit  against  the  president. 

Clinton  has  denied  her  allegations 
and  has  said  he  will  defend  himself  in 
court. 
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Bill  Clinton.  Or  Michael  Jackson. 

The  walls  started  to  come  down  in 
1987,  when  the  press  took  Democrat 
Gary  Hart  up  on  his  challenge  to  “fol¬ 
low  me  around”  and  discovered  aboard 
the  good  ship  Monkey  Business  that  he 
indeed  had  an  affinity  for  “monkey 
business.” 

The  once  unaskable  question  — 
“Have  you  ever  committed  adultery?” 
—  was  posed  by  a  Washington  Post  re- 
porter  and  the  race  was  on. 

No  longer  would  any  aspect  of  a 
public  person’s  life  be  closed  to  media 
scrutiny.  And  no  longer  would  re¬ 
porters  be  scrupulous  in  pinning  a 
story  down  cold  before  using  it. 


circulation  as  it  is  the  pursuit  of  truth. 
And  the  stylistic  distinction  between 
Hard  Copy  —  which  paid  Jackson’s 
household  staff  for  exclusive,  unproved 
allegations  about  his  relationships  with 
young  boys  —  and  many  a  local  or  net¬ 
work  newscast  is  getting  harder  to  dis¬ 
cern. 

The  blame  for  this  loss  of  journalis¬ 
tic  integrity  in  a  real  sense  is  the  infor¬ 
mation  explosion  that  began  with  the 
birth  of  cable  television  and  continues 
with  the  growth  of  on-line  computer 
services. 

In  the  crush  to  stand  out  in  this 
staggering  array,  radio  and  television 
talk  shows  have  increasingly  cloaked 


And  all  too  often,  the  attitude  in  newsrooms  is 
“What’s  the  harm?  That’s  the  price  they  pay  for 
being  in  the  spotlight.” 


The  Miami  Herald's  failure  to  cover 
the  back  door  of  Hart’s  Washington 
townhouse  remains  as  an  “oops”  foot¬ 
note  to  the  demise  of  a  political  candi¬ 
date. 

Today,  many  journalists  look  back  at 
the  Hart  Affair  as  the  good  old  days.  In 
1992,  Gennifer  Flowers  burst  into  the 
public  conscience  from  the  pages  of 
the  Star,  the  supermarket  tabloid  long- 
known  to  prefer  three-headed  alien 
stories  to  political  news.  Mainstream 
newspapers  and  the  television  net¬ 
works  strained,  for  at  least  a  day,  to 
avoid  wallowing  in  the  muck  but  even¬ 
tually  printed  the  same  story  for  which 
the  Star  paid  good  money. 

The  lure  was  so  strong  the  Los  An¬ 
geles  Times  printed  accusations  by  two 
Arkansas  state  troopers  about  then 
Gov.  Clinton’s  love  life  —  and  his  al¬ 
leged  bribe  for  their  silence  —  seem¬ 
ingly  without  bothering  to  check  on 
the  men’s  credibility,  which  was  shat¬ 
tered  within  a  week.  Why? 

The  sad  truth  is  that  journalism  in 
the  ’90s  is  as  much  about  ratings  and 


themselves  in  the  style,  if  not  the  sub¬ 
stance,  of  newscasts.  Phil  Donahue 
and  Larry  King  begat  Oprah  Winfrey 
and  Montel  Williams,  and  Alan  Berg, 
the  Denver  talk-radio  host  murdered 
for  his  views,  begat  Rush  Limbaugh 
and  Howard  Stern. 

MTV  began  its  own  newscast. 
Rolling  Stone  media  watchdog  Jon  Katz 
has  labeled  this  the  “New  News”  and 
the  one  thing  they  share  is  a  strong 
hold  on  the  hearts  and  minds  of  Amer¬ 
icans  who  prefer  their  news  in  small, 
convenient  bites. 

As  first  independent  newspapers 
and  then  the  major  television  networks 
shifted  their  focus  to  the  bottom  line 
of  the  business  ledger,  the  financial  at¬ 
traction  of  “New  News”  became  clear. 
No  need  for  bureaus  in  far-flung  lands. 
No  need  to  focus  on  the  serious  stuff  of 
running  a  nation.  Too  expensive  and 
too  boring,  at  least  as  far  as  the  ratings 
services  reflect  public  taste. 

If  reporting  on  Bill  Clinton’s  love 
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In  many  countries,  political  commentary  like  this  lands  you  in  jail. 
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In  our  country,  it  wins  you  a  Pulitzer. 
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For  doing  the  kind  of  woric  that  best  represents  Scripts  Howard’s  journalistic  standards,  Michael  Ramirez,  edi-  SCRIPPS 

torial  cartoonist  for  The  Commercial  Appeal  in  Memphis,  won  a  Pulitzer  prize  this  year.  It  sure  beats  prisoa  SMl  HOWARD 
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